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OR QUALITY MIXING 


Blatchford’s Vitadine has concentrated 
nutritional POWER in every bag. Just as 
the famous B-29 Super Fortress, with its 4 
motors delivers thousands of horse power 
at the pilot’s command, so Blatchford’s 
Vitadine delivers a new POWER to qual- 
ity feeds and mashes — a power that will 
be an important factor in meeting after- 
the-war competition. 


Quality mixers for 14 years have looked 
to Blatchford’s Vitadine for their base to 
make quality feeds — a real foundation 
for a lasting and permanent feed business. 377 
Ask the Blatchford distributor or write us. 
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The Best 
Any Price 


Feeder, Scalper 
and Magnetic Separator 


The fact that over 700 of them are in con- 
stant operation is conclusive proof of their 
efficiency. It takes up a very small amount 
of space and will improve grinder operation 
in any plant. 


WRITE FOR COMPLETE DETAILS 


Pivoted Motor Base 
Head Drive Planetary chansing 


Efficiency and maximum power to the — Mechanism \ y PED) sheave 
headshaft are only a few of the reasons ; 
why this unit is outstanding. It has many 


V-Belt Drive 


Leg speeds 
changed 
quickly and 
easily by 


Pivoted 
motor Base 


new and desirable features. Over 3500 Automatic keene prove 
in use. V-Belt 


COMPLETE DETAILS UPON REQUEST 


Triple Action Feed Mixer 


The construction and operating principle of this mixer makes. it 
impossible for any portion of the batch to escape a thorough mixing. 

This complete one-man unit not only mixes perfectly but econom- 
ically. Users everywhere say that it is the greatest value your 
money can buy. 


SEND FOR COMPLETE DETAILS 


and Feed Plant 
‘The -Scott Mfg Co. STRUNG 
Branch Office: Great Falls, Mont. 


FRED H. CHASE, REPRESENTATIVE, BOX 124, OSHKOSH, WIS. — TELEPHONE 698 
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Late in May and early in June, thirty-five differ- 
ent farm magazines, reaching nine out of every 
ten farmers in your territory, will carry thic half 
page advertisement shown in miniature at the 
right, on the importance of feeding salt Free 
Choice to sheep for maximum wool production. 


There is a very good reason why salt is a factor 
in the production of thick, heavy fleece. 


Wool, as you know, 
a dry matter basis, the animal body is about 


40% protein. 


Obviously, unless the animal can digest and 
assimilate the protein that is in the feed, it can’t 
convert it into profitable meat and wool. 
By supplying the chloride for the hydrochloric 
acid in the digestive system, without which pro- 
teins are not digested but wasted, salt aids ma- 
terially in the proper utilization of protein. 
The sodium in salt is also a factor in bile which 
aids in the digestion of fat. There is hardly a 


vital process that is not in some way dependent 
upon salt. Salt is the most essential of all minerals. 


Farmers will Leam 
why SALT Increases 
Wool Production! 


is almost pure protein. On 


Every good feed dealer will be glad to know of 
the important part salt plays in feeding. A 
thorough understanding of this will help you 
help your feeder customers in getting more prof- 
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EGGS... $12,000 PER DOZEN! 


They're not the kind of eggs you get from a hen house, but you can be sure the farm- 
ers of America are playing a mighty important part in seeing that they are laid 
accurately. 

In a mechanized war such as this, food plays a mighty important role in keeping 
fighting men in the “pink” . . . in keeping hands steady so that accurate “hits” are 
scored on every run. Every day thousands of tons of wholesome, nutritious food are 
needed by our armed forces. 

You as feed manufacturers and we as suppliers have a real job to do. We must see 
that today’s farm feeds do an outstanding job in producing more milk, more meat, 

more eggs. And to produce more it is essential that you use quality ingredients in 
your feeds. 

For many years Atkins & Durbrow have supplied feed manufacturers with a line of 
quality vitamin products. The companies listed below are known for their depend- 
able quality standards. All are represented by Atkins & Durbrow. ae 
Why not make Atkins & Durbrow your headquarters for vitamin products. We are 
prepared to render you efficient service in every way. Our service representatives 
operate from eleven centrally located cities. We maintain warehouse stocks in twelve 
cities. See the Atkins & Durbrow service representative next time he calls. He has a 


story that will interest you. 


ATKINS « DURBROW, wc. 


165 JOHN STREET, NEW YORK 7, N.Y. 
CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 


 BIOTOL “Fred T. Bridges Associates Pabst Brewing Co. 
FORTIFIED SARDINE OLS BREWERS DRIED YEAST units stabilized in molasses. 

SPECIAL: 400 D, 1000.4 write 

EXTRA: 400 D, 2000 A units £00Vitamin D 000Vitamin A units 
SUPER: 400 0, 3000 A onits The Barrett Division _D-SEC 
: “Also Availoble in on 


800/200 ond (Nicotinic Acid) oil rich in Vitemin 
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Tested and Proved 
EQUIPMENT 


COPYRIGHT 1945, H. D. HUDSON MFG, CO, 


Folks today have more money than ever before. It’s in war 
bonds and savings deposits. They can’t spend it now. But when 
the war is over, the spending will begin. Where they spend it is 
a matter of real concern to dealers now. 


For those dollars don’t mean a thing to you, unless some are 
spent in your store. And they’ll be spent in your store only if 
what you have to sell stacks up as the best buy. 


That’s where HUDSON is vital to your post-war picture. Take 
any one of HUDSON’S lines as an example. Each is an array 
of labor-saving, long-life equipment that has the nation-wide 
acceptance of users. Each is a line that brings prospects to the 
dealer who handles it. Why? Because HUDSON design and 
HUDSON manufacture have always produced equipment that 
makes the buyer’s dollar go farther. 


Investigate the value of the HUDSON dealership now. Get 
ready to sell the lines that will give you an inside track in the 
race for better post-war business and bigger post war profits. 


H.D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois St., Chicago 11, Ill. @ Branches in Principal Cities in U. S. 


HUDSON 


@ SPRAYERS AND DUSTERS 
© HAY TOOLS AND BARN EQUIPMENT 
@ LIVESTOCK EQUIPMENT 
@ FARM VENTILATION EQUIPMENT 
@ POULTRY EQUIPMENT 


Buy More Bonds and KEEP Them ... Increase Your Stake in America’s Future 
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espite severe shortages of materials and labor, poultry- 
men have raised egg production and hatchability to 
record levels and reduced mortality to the lowest in 
years. Better management, better breeding and better 
feeding have made these remarkable performances 
possible. 


Hatchability — (U. S. Average) 
1940 — 66.6 per cent 

1941 — 66.5 

1942 — 67.2 

1943 — 68.2 

1944 — 69.8 (estimated all-time high) 


Adult Mortality — (U. S. Average) 
1939 — 18.1 per cent 

1940 — 17.8 

1941 — 19.1 

1942 — 19.4 

1943 —,16.2 


Egg Production — (U. S. Average) 
1941 — 141.4 eggs per hen 

1942 — 144 eggs per hen 

1943 — 143.2 eggs per hen 

1944— 145 eggs per hen (estimated) 


= An average production of 145 eggs per bird is 17 eggs per bird 
~ more than the average of all years from 1931 to 1940. 


Tie feed manufacturers and dealers of the country share 
| the spotlight because of their skill, patience and con- 
scientiousness in developing and encouraging a scien- 

| tifically planned feed program — particularly their wise 


use of Vitamin A and D supplements to offset deficiencies 
in wartime feed supplies. 


CHEMICAL CORPORATION 


Main Office dha Laboratories + Vineland, New Jersey, U.S.A. 


VITAMIN A AND D PRODUCTS for poultry and animal feeds SILMO 
_ XX Feeding Oil 400 D/3000 A SILMO VIT-D-400 A dry Vitamin 
| supplement SILMO VITAMIN OILS 400 D/2000 A, 400 D/1000 
A, 800 D/2000 A, 800 D/5000 A. Other potencies available, 
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which is needed in such 
minute quantity as to be almost negligible in 
cost per ton of feed, is vital insurance because 
feeds which contain sufficient* Iodine prevent 
goiter and related troubles in all farm animals. 
In areas where troubles due to lack of Iodine are 
known to occur it is wise to add sufficient Iodine 
to the ration; in other areas a supplement of 
Iodine may be desirable as “safety first”. 

There is plenty of Iodine; enough to meet all 
requirements. 


Note: These facts are so well established 
that most feed manufacturers include suffi- 
cient Iodine in their products. This message 
is published merely as a friendly reminder. 


*Sufficient Iodine means at least the recom- 
mended minimum for farm animals...which is 
1% of lodized Salt (or equivalent) containing 
0.01% KI. 


Iodine Educational Bureau, Inc. 
75 E. Wacker Drive, Chicago 1 ¢ 120 Broadway, New York 5 
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WE CAN MAKE PROMPT SHIPMENT OF ANY KELLOGG FEEDS 


In straight cars or mixed cars of processed feeds and whole or 
ground grains packed in new branded sacks 


Victory Mills, F.O.B. Minneapolis or St. Paul 


POULTRY All Mash Chick Starter and 70.00 

Wheat Bran: (limited amount)... 41.25 

Alfalfa Leaf Meal (limited amount)..................... 61.50 
Durum First Clear Flour (for 50.00 
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The above prices are in 100-Ib. sacks—in effect one week. 


63 EAST CHICAGO AVE. 
BETWEEN WABASHA & ROBERT 
ST. PAUL, MINNESOTA 


OFF EAST HENNEPIN 
AT THIRD AVE., S.E. 
MINNEAPOLIS, MINN. 


Ton 
3 
| FEEDS GENERAL OFFICES « CHAMBER OF COMMERCE BUILDING MINNEAPOLIS, MINNESOTA 
13 
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THANKS TO 
MERCK RIBOFLAVIN 


Poultrymen today realize that maximum production levels cannot 


be maintained under conditions which are nutritionally inade- Other Merck Products for the 
quate. You can ensure the riboflavin content of your poultry feed Feed Industry 
by using Merck Riboflavin—one of the most favored and best- RIBOFLAVIN MIXTURE 


liked sources of that important vitamin because 
those manufacturers of feeds and 
e 7 supplements who prefer to use a 

A It is practical to use mixture containing one gram cf 
riboflavin per ounce of mixture. 

Merck Riboflavin Mixture 

2. It Is low in p rice blends well, distributes evenly, 
and has a guaranteed riboflavin 
3. It is the pure vitamin itself content of 1,000,000 micrograms 
per ounce. (1,000,000 micro- 
grams = 1,000 milligrams = 1 


Merck Riboflavin can be of immense value in maintaining your gram.) 
high-quality standards. Also: 
Stocks of Merck Riboflavin are plentiful; shipments are being ape Aarne ao 
made promptly; prices are the lowest in history. Write now for POTASSIUM IODIDE MIXTURE 


further information and assistance. 


Navy 


| Speed the Victory New York, N. Y. + Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. +» Chicago, Ill. + Los Angeles, Cal. 
with War Bonds In Canada: MERCK. & CO., Ltd., Montreal and Toronto 


| +E ++ MERCK &CO., Inc. Manufacturing Chemists RAHWAY, N. j. 
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FASTEST SELLING SPRAY 
ON THE MARKET 


JUNE, JULY, AUGUST, SEPTEMBER 

. . these are the months when 
Kritter Spray sales boom. Get it on 
your shelves quickly. Each day’s 
sales are important. Available for 
prompt delivery in a variety of 
attractive containers. 


/ 1, 2 and 5 Gallon Cans 
¢ 15, 30, 50 Gallon Drums 
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STOCK AND PUSH 


KRITTER SPRAY 


Here’s the dairy spray that farmers ask for because it’s the 
spray that gives the results they want. Protects cattle from flies 
and biting insects. Combines quick knockdown, high killing 
power, with repellency that lasts as long as 8 hours. Thrifty to 
use; one gallon sufficient for 110 to 130 good, thorough cow 
sprayings. Serves customers three ways — by helping cows 
produce more; by preventing spread of disease; by guarding 
against danger of contaminated milk. Build profits with this 
fast-selling item. Order Kritter Spray from your wholesaler now. 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of ... 
Wheat 
Wheat Middlings 
Rye Middlinga 
Malt Sprouts 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


The DAY Bag 


Cleaner Unit 
CLEANS Bags at LOW COST 


The low resistance of the DAY DUAL-CLONE Dust 
Collector—combined with a DAY-designed suction 
head—makes it possible to operate the complete, 
well balanced, single head DAY Bag Cleaner unit 
with a 5 H.P. motor. Think of the SAVING in power 
consumption over other installations of the same 
capacity that use 15 to 20 H.-P. 


Tubular Cloth Dust Filter Unit 


—furnished, when required, as a secondary col- 
lector to capture very fine dusts. Combined with 
a DUAL-CLONE, this unit provides complete separa- 
tion of fine dust. 


Write for full Information 


The DAY Company 


818 Third Ave. N. E. .. ..Minneapolis 13, Minn. 


In Canada—The DAY Company of Canada, Ltd., 
613 McIntyre Block, Winnipeg. 


ww”) 


“MAGIC - SCREEN” 


Super Cleaner 


—for— 
Grain Seed 


Feed Stocks 


Safe_way Cleaning 


Simplest, quickest, safest, cheapest—for all clean- 
ing ... Saves space, power, labor's attention... 
“Magic-screen” and “Uni-suction” separations 
that clean cleaner and save valuable grain, seed 
and feed stocks which ordinary cleaning sacri- 
fices .. . A capacity to suit every requirement. 


Ask for Catalog B-175 


S. HOWES CO., INC., Silver Creek, N.Y. 


Farmers Exchange Co., Minster, Ohio ~ 


Bring Your Building 
Headaches To Us 


That’s where we shine. The tougher the 
problem the better we like it. No prob- 
lem too large, none too small. 

You do not obligate yourself when you 
ask us for a consultation. Correspond- 
ence and interviews are kept confiden- 
tial. Write us—also ask for our FREE 
book. 


IBBERSON COMPANY. 


Engineers and Contractors Minneapolis, Minn 


THE FEED BAG — May, 1945 


~ 
/ 
al 
o> 
5 


Vol. 21 


L 


MERCHANDISING MAGAZINE OF THE FEED INDUSTRY _ 


DAVID K. STEENBERGH 
Publisher 


CLAIRE L. ONSGARD 
Editor 


ELDON H. ROESLER 


Business Manager 


ALLEN T, BELL 
Circulation Manager 


ON THE COVER—The battle 
is only half won and once again 
all good Americans are being 
asked to invest in War Bonds 
to help speed the day of com- 
plete victory. This message 
from our five-star generals em- 
phasizes that our goal is not 
only victory, but a new world 
of freedom and peace. The 
Mighty Seventh War Loan 
drive is now underway—back 
up the boys with bonds. 
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As an ARCADY DEALER, you’re 
part of a complete, productive sales and 
profits picture. You're handling feeds 
with a 31 year old reputation for results 
. . . feeds you can recommend with 
confidence. Every one is carefully bal- 
anced . . . nutritionally sound. 


Into your store come livestock and poul- 
try specialists to give you expert, local 


help. At your command is one of Ameri- 
ca’s most complete nutritional labora- 
tories. A broad, smashing advertising 
program works constantly to drive cus- 
tomers into your store. 


Put yourself into this profit picture! 
Write for details on how you too may 
become an ARCADY DEALER. 
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what you should know 


Business 


for returning veterans 


GREAT American humorist of 
another day once said that 
the trouble with people was 
not that they knew too much, but 
that they knew too much that was 
not so! Had he been alive today 
and writing about the so-called 
G. I. Bill of Rights he hardly could 
have made more apt observation. 

Even before the late President 
Roosevelt signed the bill making 
the Servicemen's Readjustment Act 
of 1944 (Public Law 346, 78th Con- 
gress) the law of the land, well- 
intentioned but ill-informed writers 
rushed into print with glowing pic- 
tures of a veritable utopia for the 
returning battle-weary veterans. 
Such articles have contributed con- 
siderably more heat than light upon 
a subject which, at best, is difficult 
to understand. Already, too many 
businessmen and veterans and 
wives and relatives of men and 
women still in service have been 
led to believe that the act implicitly 
and solemnly gives every return- 
ing serviceman a stake with which 
to start any conceivable business 
venture of his choice. 

In city after city, incidents have 
been reported in which sadly dis- 
illusioned veterans have made de- 
mands for $2,000 with which to start 
businesses. They wearily quoted 
garbled curbstone versions of the 
act as evidence of their right to 
such funds. : 
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“It is surprising how many vet- 
erans believe that the federal gov- 
ernment has promised to lend each 
man $2,000," lamented the vice- 
president of a large western bank- 
ing institution. 

This bank, incidentally, has ap- 
proved only two G. I. loans to vet- 
erans for business purposes, so far, 
and these await veterans’ admin- 
istration approval. In the city of 
Los Angeles there are already some 
65,000 World War II veterans. Army 
surveys show between 7 and 11 
per cent of all servicemen desire 
to start a business. This would in- 
dicate at least 4,500 such potential 
businessmen-veterans in one city. 
Yet, as this is written, exactly one 
G. I. business loan has been com- 
pleted in Los Angeles! 

Before attempting to show pre- 
cisely what the business loan fea- 
tures of the G. IJ. Bill of Rights are, 
and how to go about getting such 
loans, it is necessary to clear up 
certain widely held misconceptions. 

First: Probably the most widely 
held idea about the G. I. bill not 
only among veterans, but civilians 
generally, is that the loan feature 
oi the act is a sort of bonus or ad- 
justed service pay decked out in 
new legal garb. Neither Congress 
nor veterans’ organizations held 
any such belief in passing or sup- 


porting the Servicemen’s Readjust- 
ment act, and the latter specifically 
have reserved the right to press for 
a bonus or adjusted service pay at 
a later date. 

Secondly: The government is not 
advancing any government funds 
for the establishment of veterans’ 
businesses, as such. This should 
dispel, once and for all, the notion 
that the government has $2,000 ear- 
marked for each veteran afier he 
has been mustered out. 

Thirdly: While commonly called 
a Bill of Rights, the Servicemen’'s 
Readjustment act in its loan fea- 
tures (home, farm or business) 
might more properly be styled a 
G. I. Bill of Qualified Rights. That 
is to say, the veteran has a right 
to a loan only provided he is able 
to qualify by meeting the condi- 
tions prescribed by siatute. 

So let's take up step by step the 
question of business loans—who 
may get them, and how! 

An eligible veteran is one who 
(a) served in the active military or 
naval services of the United States 
on or after Sept. 16, 1940, and prior 
to the termination of the present 
war; and (b) has been discharged 
or released under conditions other 
than dishonorable after active serv- 
ice of 90 days or more, or because of 
injury or disability incurred in line 
of duty, even though less than 90 


(Continued on page 73) 
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VERLY KENT BAG COMPRITE, MIE. 


Something new and better in products or packages always attracts attention .. . 


and customers. 


In bags for packaging your flour and feed products, Percy Kent has been first for 60 
years with many new designs and sales-building ideas. Among the @® innovations 
are Ken-Prints, Ken-Stripes, Tint-Sax, improved printing methods including perfected 


wash-out inks, and other quality textile bag developments. 


And while an accelerated production pace must still be the first concern of the entire 


milling industry until the war is won, we’re not forgetting the Os) policy of “Always 


Something New.” You can be certain that Percy Kent will be ready with new and 


better bag designs, materials, and merchandising plans, for the aggressive miller who 


looks toward tomorrow’s highly competitive market. 


SPECIALISTS IN COTTON BAGS SINCE 1885 


BUFFALO 

NEW YORK 
WICHITA 
MINNEAPOLIS 
CHICAGO 
OKLAHOMA CITY 
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Selling Cash 


HEN D. W. McKercher pur- 
chased the Farmers Ware- 
house at Mosinee, Wis., in 


1930, the depression was already 
under way and business all over 
the nation was at a low ebb. Many 
feed dealers had been forced to 
close their doors and look else- 
where for a livelihood. It would 
seem that this was the most in- 
opportune time for one to attempt 
operating on a strictly cash basis, 
but Mr. McKercher felt that this 
was the only proper way in which 
to conduct his business and time 
has proved his decision was right. 

He had to build up his business 
practically from scratch, since the 
two former owners had each made 
unsuccessful attempts at it. But he 
stuck to his principles, refused to 
extend credit, and at the present 
time is enjoying a $75,000 yearly 
business. 

“When I started to operate on a 
cash basis here at Mosinee,” Mr. 
McKercher explained, “I'll admit 
that business was slow for a while, 
but it proved very profitable in 
the end for me, and I’m sure it will 
be for anyone else who decides to 
sell for cash and keeps his mer- 
chandise at the right prices at all 
times. 

“In the first place,” he com- 
mented, “credit involves a great 
deal of time and expense in addi- 
tional bookkeeping and paper 
work. Then there are all the diffi- 
culties of getting the customers to 
make payments and often some 
never do pay up. A cash basis in- 
sures a steady income which credit 
makes indefinite and uncertain.” 

Mr. McKercher launched his ca- 
reer in the feed”business 26 years 
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best way 


to operate feed 


business says mckercher 


ago with a feed mill at Wisconsin 
Rapids, Wis. He purchased the 
Farmers Warehouse at Mosinee in 
1930 and in 1932 acquired the 
buildings. For a while, he operated 
both businesses, but in 1939 he sold 
his feed plant at Wisconsin Rapids 
and devoted his time exclusively to 
the Mosinee store. 


Before he entered the feed busi- 


ness at Wisconsin Rapids, Mr. Mc- 


Kercher had been on the road for 
nine years as a feed salesman. 
During that time, he had an oppor- 
tunity to study the various business 
methods employed by the success- 
ful retail feed dealers whom he 
contacted. Similarly, he observed 
the decline of less successful feed 
men. As a result, he was well 
armed with ideas as to success for- 
mulas and applied them to his own 
business religiously, avoiding care- 
fully the mistakes made by those 
he had seen fail. 

“During those nine years on.the 
road,’ Mr. McKercher continued, “I 
saw many men fail in their busi- 
ness. I found that in the majority 
of cases, these merchants were 
operating a credit business. I 
watched the difficulties they had in 
making collections, the bills that 
had to be sent out time after time, 
to be followed up with personal 
solicitations, and the many worries 
and headaches often resulting in 
alienation of friends and ¢gustomers. 
Some credit stores, of course, were 
functioning profitably but they were 
taking risks which cash avoids.” 

Mr. McKercher added that some 
of the feed men failed for other rea- 
sons also, such as inadequate stock 
of merchandise. When customers 
repeatedly found that they were 
unable to obtain the merchandise 
they desired at one feed store, they 
gradually went elsewhere to do 
their trading. 

“I have found,” he said, “that 
when a dealer tries to operate with 
a half stock in his warehouse, he is 


SELLING for cash is the best 
guarantee against failure in the 
feed business according to D. 
W. McKercher, pioneer feed 
merchant and first president of 
the Central Retail Feed asso- 


ciation, He is shown at left 
above with an employe and a 
customer. Below is an exterior 
view of his feed plant at Mo- 
sinee, Wis. 
only building up the business of 
his competitors. Eventually he is 
doomed to failure unless he has 
some unusual streak of good luck.” 

Mr. McKercher believes that feed 
dealers operating on a cash basis 
should never show leniency or 
make exceptions in the cases of 
some customers. Once you start 
making exceptions, it is difficult to 
get back to cash terms, he says. 

He also emphasized that this is 
an especially opportune time to 
switch to a cash basis because 
farmers are getting higher prices 
for their products and are more able 
to pay cash for their feeds than ever 
before. 

“This is the ideal time,” he said, 
“to start operating on strict cash 
terms. If customers cannot pay for 
their feed at the prices they are re- 
ceiving for their milk and other 
products right now, they never 
will!” 

Mr. McKercher has a large well 
kept warehouse. He handles sev- 
eral well known brands of formula 
feeds and also does considerable 


(Continued on page 78) 
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{OTHER CCC PRODUCTS 


todized 


Manganesed Calcium 

(Any desired level 

-Flowing) Calcium 
ium 


viar Calciu 
Shetimaker. Calcium. 
Head Insoluble 
G-220 


INTO YOUR MIXES 


“SURELY. .. EVENLY... ECONOMICALLY 


Iodine inclusion is no problem when you rely on Calcium Carbonate 
“KIL5”, carrying one-half pound stabilized KI per ton. With “KI.5”: 


1. YOU ARE ACCURATE. No pre-mixing. Inclusions to the 1/1,000 
lb. are sure and easy. Unskilled workmen can do it! 


2. YOU ARE THOROUGH. Positive results thru’ CCC’s patented 
“wet” process for uniform distribution at any level. 


3. YOU ARE ECONOMICAL, Total cost for full line of feeds no 
more, and often less, than cost of iodizing part of line to higher 
iodine levels. 


Is “KI.5” costly? Not at all. As little as a nickel or less per ton for most 


feeds. Remember, alert feed men aren’t over-looking wider iodine sup- 


plementation of today’s wartime feeds. Keep abead with “KI.5” ... 
produced and guaranteed by the pioneer producers of trace elements 
products. Available with or without Manganese. Samples and informa- 
tion gladly sent on request. 


CALCIUM CARBONATE COMPANY 


43 E. Ohio St., Chicago, Ill. Box 409, Carthage, Mo. 
Brandeis Theatre Bidg., Omaha, Nebr. 


LABORATORY AND QUALITY CONTROLLED 
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MIXED FEED ORDER _—*e !ong awaited new OPA regulation establishing 


maximum prices for sale and delivery of mixed 
IS WELL WRITTEN feed became effective May 19 and marks comple- 
tion of the biggest job OPA has undertaken for our industry. 


An explanation and tabular briefs of the order are published elsewhere 
in this issue of The Feed Bag but the complete order comprises more than 
50 pages of typewritten copy. The order embraces many alternatives as 
our industry has many divisions and complications but it is well written and 


represents the meeting of minds of our industry and of OPA officials from our 
industry. 


The class A and B industry advisory committees contributed much and 


deserve credit for their many suggestions incorporated in the final draft of 
the order. 


Clive Marshall, price executive of the cereals, feeds and agricultural 
chemicals branch of the food price division of OPA, must be praised for his 
skillful hurdling of final obstacles which had delayed signing of the order. 
His associates, William R. Roalfe, Ralph Brown, C. N. Barrett and Charles 
Kenney, must also be complimented for their important work. 


Justly to be praised, too, are Colin S. Gordon, who preceded Mr. Marshall 
in office, and Carl R. Schulz, Merle Olson and Dean McNeil who served as 
special assistants to OPA in drafting the new order. 


It is unlikely that such an extensive order as MPR 585 will prove in 
practice to be without a flaw. Such perfection is not to be expected but 
margins and base ingredient prices need not be filed for 60 days and after 
filing OPA has another 60 days to approve or disapprove or, in absence of 
either, to imply approval. Our industry can no longer be penalized for 
innocent mistakes. 


The Feed Bag urges all readers to seriously study and conscientiously 
comply with all provisions of the new mixed feed pricing regulation. We 
owe this, as well as our thanks, to the fellows who worked so hard and 
successfully to draft a practical order for us. 


THE FEED BAG — May, 1945 


: 


HE HEALTH of a youngster 

starts long before birth. 
That’s why mother health is so 
important—why, during gesta- 
tion, the mother needs plenty 
of calcium and phosphorus, 
and adequate Vitamin D to put 
these bone-building and other 
tissue-building minerals to 
work. 


Profitable youngsters are well- 
fed youngsters. The Vitamin D 
intake of the mother plays an 
important part in the health of 
her young. And growing rations 
should include sufficient calci- 
um and phosphorus and ample 
Vitamin D so that rickets can 
be prevented — and healthy, 
sturdy growth promoted. 


Dairymen interested in profits 
don’t stop here. They insist 
that their dairy feeds for 
heifers, milkers and dry cows, 
as well as calves, contain Fleischmann’s Irradiated Dry Yeast. They 
know this to be a rich, efficient source of Vitamin D — which is so 
essential to growth and profitable production and reproduction. The 
next time you buy dairy feeds, or feeds for other four-footed animals, 
look for the words, ‘Irradiated Dry Yeast,’’ on the feed tag. 


DRY YEAST 


STANDARD BRANDS INCORPORATED 
SPECIAL PRODUCTS DEPARTMENT 


NEW 


RKETS! 


HEN there are sucklings in the farrow- 
Wine pens—when farmers are teaching 
calves to drink from the bucket—that’s your 
golden opportunity, 


That’s why we dedicate the advertisement, 
“YOUNGSTERS THAT ARE PROFITABLE,” 
to you feed manufacturers and mixers. And 
remember this! All the rich heritage of blood 
lines will do little good unless these young 
get the right feeds. 


Reach out and claim these new markets. Make 
them your markets. Be sure your feeds, con- 
centrates or minerals contain Fleischmann’s 
Irradiated Dry Yeast, a rich, economical 
source of Vitamin D. We suggest this because 
no single ingredient is more important to 
growing animals, for this vitamin helps to 
build the calcium and phosphorus of rations 
into bone and other tissue. 


For further facts about Fleischmann’s Irradi- 
ated Dry Yeast, write STANDARD BRANDS 
INCORPORATED, Desk FB-S. 


Rich in VITAMIN 


For Four-Footed 
ANIMALS 
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HERE is an old saying that the 

hindsight is better than fore- 

sight. This is naturally true, 
but in the case of W. C. and L. H. 
Aliman, owners of the State Avenue 
Mercantile Co., Kansas City, Kan., 
it is refreshing to find that their 
prognostications nine years ago re- 
garding their plans turned out 
equally as accurate as any after- 
recollections could be. 

It was in the shape and location 
of their building that the Altman 
brothers were so prophetic. They 
planned their new building nine 
years ago to do exactly what it is 
doing today just as successfully as 
they had predicted. The unusual 
feature about the 100 by 100 foot 
building which they designed is 
that it is set back from the street 
about 30 feet, leaving a valuable 
parking space in front and at the 
side. This space can accommodate 
about 30 cars or trucks at a time. 

When they launched their busi- 
ness, the Altman brothers figured 
that the demand for small lots of 
feed would continue to multiply be- 
cause of the increase in the num- 
ber of backyard and small farmers. 
They reasoned also that the small 
farmer raising poultry, rabbits, 


hogs and some catile was essen- 
tially a converter of feed into meat. 
Consequently, because of limited 
time and space they felt he would 
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space at front of building 
was wise move for altmans 


STATE, AVE. 


THIS roomy loading space has 
turned out to be an extremely 
valuable asset for the State 
Avenue Mercantile Co., Kan- 
sas City, Mo., especially under 
present conditions when most 
customers call for their own 
purchases, Photo at lower left 
shows W. C. Altman, one of 
the owners of the company. 


rather buy his chicks than hatch 
them and would prefer to buy his 
feeds and supplies at the same 
place. In addition, they concluded 
that other things being equal most 
farmers would rather buy where 
they could conveniently park their 
cars. 

So they built their building with 
this roomy front. As a result, de- 
livery in wartime has become the 
least of their problems, because 
most purchases are taken away by 
the customers themselves. The Alt- 
man brothers do not even own a 
truck. Whatever hauling or deliv- 
ering is necessary is done by rented 
vehicles. 

“This system eliminates all wor- 
ries about gasoline and tire ra- 
tioning to say nothing of the trou- 
ble in hiring drivers,” W. C. Alt- 
man explained. “It also relieves us 
of headaches regarding repair ex- 
penses, upkeep and garaging.” 

What deliveries are made fall 
easily within the OPA requirements, 


and a small fee is charged to cover 
the expenses of this service. 

The State Avenue Mercantile Co. 
is located on the avenue from which 
it derives its name, in an area that 
has a large number of defense 
plants nearby. Hundreds of work- 
ers from these plants are raising 
chickens in their backyards and are 
constant buyers of poultry and 
chick feeds. 

Most of the farm trade is in the 
morning. The suburban farmers 
buy most of their supplies in the 
afternoon, when the defense plant 
shifts change. 

When this happens, the streets 
are crowded with automobiles and 
the parking space becomes doubly 
valuable. The customers are glad 
to drive in and make their pur- 
chases in comfort. 

“As a rule defense workers do 
not have time to canvass the streets 
for parking spaces and then walk 
back from the car to the store,” 
commented Mr. Altman. “They cer- 
tainly welcome the thought that 
when they come to our store they 
are assured of a place where they 
can park.” 

Frequently neighbors or friends 
accompanying the defense workers 
are converted to raising a few 

(Continued on page 104) 
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A Squibb Patented Process 
Protects Against Vitamin Oxidation 


Just at a time when Vitamins A and D are needed most, 
Squibb makes available EXADOL-M*, a vitamin-stabil- 
ized emulsion. This new, timely product for the fortifica- 
tion of feeds is a concentrate, homogenized in molasses. 
It contains 400 A. O. A. C. chick units of Vitamin D and 
1000 U. S. P. XII units of Vitamin A per gram. 


The use of Exadol-M in feeds helps prevent the waste 
resulting from the oxidation of both Vitamins A and D. 
With the limited amounts of Vitamin A now available, 
the product is particularly timely. 


Under test, the vitamin content of Exadol-M shows 
marked stability over extended storage periods. So far as 
is known, no other process will so effectively retard the 
oxidation of both Vitamins A and D. 


If you have the problem of securing adequate unitage of 
Vitamins A and D in your feeds, we urge you to try 
Exadol-M. It is a sure way to get guaranteed potency of 
both Vitamins A and D in your mashes—so essential for 
maximum hatchability, livability and egg production. 


We suggest that you immediately write for prices and 
delivery dates. Address Dept. FB-5, E.R. Squibb & Sons, 
Veterinary and Animal Feeding Products Division, 745 
Fifth Avenue, New York 22, N. Y. 


*Vitamin Stabilized: A patented process protects the vitamin content of Exadol-M from oxidation. (U. S. Pat. 2,321,400) 


_ EASTERN SALES AGENTS: 


k DURBROW, Inc., 165 John Street, Now York 


Branch Offices: 
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ROILER profits depend on the speed 
B with which healthy birds get to 
market. Vitamin D as found in D-SEC* 
converts calcium and phosphorus into 
healthy bone and tissue—helps accele- 
rate the sound skeletal growth necessary 


to carry meat. 


One of the finest and least expensive 
sources of Vitamin D for poultry is 
Squibb’s D-SEC—Vitamin D in powder 
form, It is offered in a guaranteed 
potency of 900,000 A.O.A.C. chick 
units per lb. Tests show that it supplies 
Vitamin D as efficiently as fish liver oils. 


Because D-SEC is in powder form it’s 
easy to mix and disperses evenly. It is 
light in weight—costs less to ship— 
requires less storage space. D-SEC is 
always available. For further informa- 
tion and prices write Dept. FBD-5, 
E. R. Squibb & Sons, Veterinary and 
Animal Feeding Products Division, 745 
Fifth Avenue, New York 22, N.Y. 


*“D.SEC” is a trademark of E. R. Squibb © Sons. 


EASTERN SALES AGENTS: 
_ ATKINS & DURBROW, Inc., 165 John Street, New York 
Branch Offices: .. 
Beston Chicago Minneapolis Kansas City. Omaha 
PACIFIC COAST SALES REPRESENTATIVE: 
FRED DEHOFF COMPANY 


— A NAME YOU CAN TRUST | 
e 
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My heritage is to produce meat and 
eggs. To do so, I must be properly fed. 
To be properly fed, my feed must con- 
tain a large percentage of mineral mat- 
ter. I need more than calcium and 
phosphorus. I need sufficient amounts 
of carbon, iron, sulphur, sodium, chlo- 
rine, manganese, copper, cobalt, potas- 
sium, iodine and the important trace 
minerals, all of which are included in 
SEA BOARD MINERALS. They 
will-help me to grow into a healthy, 
sturdy hen. I will lay eggs for you, 
and each of them will contain eleven 
percent of mineral matter. 


e24e 


MR. FEED MIXER, if you want me 
to do my best, you must furnish me 
with these vital elements daily. Please 
talk over my requirements with the 


SEA BOARD SUPPLY CO. 


Use Sea Board Mineral Base for 
mixing with your own salt and calcium 


4th and Chestnut Street: 
PHILADELPHIA 6, PENNSYLVANIA 
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TH ay ILD 
THE BROWN BUILDING 


by Congressman LAWRENCE H. SMITH 


Washington, D. C. 
May 4, 1945. 


FOOD REPORT 


While 


the war is uppermost in our thoughts today, the food situation is one 


that demands immediate attention and hence I am giving it the number one spot. 


report. 


A special House committee, investigating the food problem, has just filed its 


surprise. 


upon government food control agencies by the committee. 


When the full import of it seeps through to the public there will be much 


Responsibility for the present deplorable condition is placed squarely 


have decreased to a very critical minimum and that black markets have developed 
to an astonishing degree. A program is recommended to the President although th 
committee sees no relief for many months. And the situation is complicated by t 
present demands for food from starving Europe. 


Here is the program as recommended: 


l. 
2. 


3. 
4. 


6. 


Ss 
9. 


Separate ration points for meat. 


It charges that food stocks 


he 


Coordination of entire food program including production, distribution, 


rationing and pricing. 

Increased food storage facilities. 

"Special inducements" to make fish and poultry industries step up 
production. 

"Special inducements" to sugar producers. 

An increase of $13.50 per hundred pounds drove weight, in the price 
Support on hogs. 

Incentives for feeders of cattle to produce better and heavier beef, 
due consideration being given to the overall feed situation. 

Rigid black market controls, particularly at the source. 


First priority, granted without delay, to increase the production of 


all foods now in short supply, with policies initiated to provide 
adequate manpower and machinery for the farms. 


Committee members are pesSimistic and see no relief except as it may come 
through greater production of poultry and fish. Concentrated efforts on these 
two items may result in some break within the next six months. The black market 
situation is scandalous. It has become a prosperous, thriving business and one 
that is difficult to stop; its ramifications reach into every phase of the food 
program and especially in the poultry and meat lines, according to the committee. 
One New England farmer was offered $9,000 in cash for 3,000 chickens. We can 
expect still greater reductions in our food supplies and belts will have to be 
pulled up some more before relief comes. 


THE WAR 
A tense situation has existed for the past week. People are saying, "Well, 


when is it going to be over in Europe?" The false report of a week ago has not 


helped the situation. As of today it is over, over there, for reports of mass 
surrender can lead to no other conclusion. The Germans do not know how to capitu- 


(Continued on page 85) 
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Needs 


LTHOUGH he is still operat- 

ing on a small scale, Alvin N. 

Hysler, owner of the Hysler 
Feed & Oil Co., Springfield, Ill., has 
developed a sizeable feed business 
by catering to the needs of back- 
yard farmers. 

By training and experience, Mr. 
Hysler is a draftsman. However, 
he had always been interested in 
raising poultry, and when he had 
the opportunity to take over this 
business, he jumped at the chance. 

The Hysler Feed & Oil Co. is lo- 
cated on Highway 66 at the end of 
the South Fifth street city bus lino 
in the center of a number of sub- 
urban areas: Southern View, City 
of Jerome, Bunn Park addition and 
the new defense housing units in 
South Springfield. Nearby are the 
great plants of the Allis-Chalmers 
Co., the Baker Manufacturing Co., 
Hummer Manufacturing Co. (Mont- 
gomery Ward) and other factories 
now engaged in war production. 

As a result of- this location, the 
company is surrounded by homes 
of defense workers where numer- 
ous chickens, rabbits and small 
livestock are raised to supplement 
the present-day meat restrictions. 
The highway does, however, give 
some measure of trade from larger 
farm operators to the south of 
Springfield. 

Considering all these factors, Mr. 
Hysler decided when he took over 
the store that the most profitable 
program for him to follow would be 
to concentrate on these small scale 
feeders in the neighborhood, pub- 
licizing as much as possible the con- 
venience of his location for war 
workers, enabling them to stop on 
their way home from work to pick 
up feed supplies. 
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of backyard farmers builds 
feed business for hysler 


He decided also that he would 
conduct his business on a strictly 
cash basis with no charge accounts. 
This has proved a wise step, since 
it avoided difficulties in additional 
bookkeeping and mailing which 
charge accounts usually involve. 

In line with the neighborhood na- 
ture of the store, Mr. Hysler widely 
advertises his business in church 
and school programs of the various 
surrounding territories. His slogan 
is, “We have a feed for every 
need.” More recently the store em- 
barked upon a program of adver- 
tising in the major Springfield news- 
papers with gratifying results in in- 
creased volume of sales. 

The most effective advertising is 
carried in a special business sec- 
tion published each Monday by one 
of the Springfield daily papers. 
While there is a slight premium 
over the regular rates, each adver- 
tiser receives a special news write- 
up in conjunction with his display 
ad. Mr. Hysler’s news story gener- 
ally consists of a picture of some 
locally owned poultry or livestock 
being raised on his brand of feeds 
along with some mention of va- 
rious supply items and other prod- 
ucts handled by the Hysler store. 
This idea has worked out very well 
according to Mr. Hysler, and one of 
the nice features is that the adver- 
tisers in this section are given ex- 
clusive rights in their field. 

He also uses advertising pencils 
and book matches to keep his name 
before the public. An extensive 
mailing list is kept in cooperation 
with feed manufacturers so that 
literature aids can be easily mailed 
to the customers. 

Chicken feed is Mr. Hysler’s lead- 
ing item, followed by rabbit food, 
dairy and goat feeds, hay and 
straw. Of course, there is also a 
steady sale in supply items relative 
to small livestock raising, and Mr. 
Hysler has found that the handling 
of eggs, too, is a very profitable 


CATERING to the needs of 
backyard farmers has helped 
build a prosperous feed busi- 
ness for Alvin N. Hysler, shown 
above with his wife Nicki. At 
lower left is an exterior view of 
the Hysler Feed & Oil Co., 
Springfield, Ill. 


sideline for the business. 

In addition to these products, Mr. 
Hysler sells gasoline and oil. This 
business, during these gas ration- 
ing days, is maintained now merely 
as an accommodation to his feed 
customers. However, the gas and oil 
sideline does give a certain flexi- 
bility to the business in providing 
with the feed line a double founda- 
tion for trade. Should the volume 
of sales drop in one department, 
Mr. Hysler can always turn to the 
other. 

The Hysler Feed & Oil Co. was 
opened in August of 1943, and in 
numerous ways illustrates the typi- 
cal life history of a small scale busi- 
ness developing from a small start 
to a considerable volume of sales. 
Today, after nearly two years of 
operation, the store has a firm 
foundation, and Mr. Hysler has defi- 
nite hopes for postwar expansion. 

In operating the store, Mr. 
Hysler is assisted by his wife, 
Nickii, who is in charge 

(Continued on page 100) 
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In any stock. In any corner of the ware- 
house or store. In truck or freight car 
...the bag that bears a Savage Tag 
makes friends with its handlers. It is so 
easy to identify, even beyond reading 
distance. 

Bright colors and simple related de- 
signs for each type of feed give Savage 
Tags amazing effectiveness. They are a 
big help in selling, handling, storing 
and delivering. 

Proof of this is in the fact that over 
200 important feed manufacturers in 
the United States use Savage Tags for 
their complete lines. 

These manufacturers find that Sav- 
age Tags save time; cut down mistakes; 
and help them acquire a definite hold 
on dealers who like their convenience 
and surety. 

Any manufacturer, large or small, 
can profit from Savage Tags for For- 
mula Feeds. 

See for yourself how your complete 
line of feeds can be identified with eye- 
catching color and related design; at 
the same time, holding to your trade- 
mark or individual style. It’s simple 
and effective. Send for your free “Batch 
of Samples,” today! 


Plione 091 3: 


SAVAGE, President 
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Contest 


EM JONES, proprietor of the 
Hickory Grove Feed store, 
wasn't exactly in the well- 
known dog kennel but he was prac- 


tically an outcast at home. Mrs. 
Jones was doing her annual house 
cleaning, and for the past week 
everything had been so upset that 
Lem often found it difficult to gain 
entrance to his domicile, to say 
nothing of finding a place to sit 
down. 

That annual event at the Jones’ 
bailiwick was a cooperative affair; 
that is, cooperative under one boss 
—the better half of the Jones family. 
It was a sort of blanket draft, even 
Mickey, Lem's office boy, and Zeke, 
the warehouse man, had been as- 
signed the job of bringing the 
screens out of the basement and fit- 
ting them over their respective 
doors and windows. 

So it was a welcome relief after 
H-C (House Cleaning) day when 
Lem, Mickey and Zeke, sat down 
during the lunch hour at the Hickory 
Grove Feed store and could talk 
about familiar things, such as feeds, 
instead of rugs and drapes. 

“Now, as I was saying,” Lem 
sounded off, once again free to use 
his old familiar lingo, “we ought 
to move that dairy feed a little more 
up front in the warehouse so’s the 
farmers can see it when they bring 
in grain to grind.” 

“Good idea,’” echoed Mickey and 
Zeke. “And—" 

Their shop talk was interrupted 
by the appearance of Grant Scott, 
popular farmer and chairman of his 
town board. 

“Good afternoon, Lem; howya 
Mickey and Zeke,” he greeted. 

The trio immediately rose and 
shook hands in turn with Grant. 
The business he gave the Hickory 
Grove Feed store every year was 
nothing to be sneezed at. And, 
aside from that, he was one swell 
fellow with an unusually good 
sense of humor. 

“Have a cigar,” he grinned pull- 
ing a handful of El Discreets out of 
the front pocket of his leather 
jacket. “This is on the twins.” 


Lem, Zeke and Mickey exchanged 
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Name 


twin colts wins new friends 
for lem jones’ feed store 


by EMIL J. BLACKY 


quizzical glances, for they knew a 
blessed event in the Scott family, 
after all these childless years, was 
an impossibility — especially twins. 

“Yup,” laughed Scott, while 
Mickey stood awkwardly looking at 
the cigar in his hand. “It's twins. 
My mare, Daisy, had ‘em yesterday. 
Darndest cutest pair of roans you 
ever saw in your life. So I'm cele- 
bratin’.”’ 

Then he laughed, and when Lem, 
Mickey and Zeke finally caught the 
drift, the chuckles were unanimous. 

“Well,” suddenly sparkled Lem, 
“Congratulations, and here‘s a 
present for the happy family.” 

Lem reached into a drawer of his 
desk and extracted two apples 
which a customer had given him 
several days before. 

Grant Scott really laughed then. 

“Lem,” he said, “You old so-and- 
so. Sometimes when I look at my 
feed bill I think you're an old sour- 
puss and a robber, but now I’m be- 
ginning to believe you're human 
after all.” 

It was the occasion for another 


‘round of laughter. 


The high, falsetto “hees” of 
Mickey, suddenly broke off in a gulp 
as he gurgled, “Holy smoke, Mr. 
Grant, I got a great idea!” 

At these words, Lem straightened 
like a school girl about to make her 
first descent in a roller coaster. 

“Hold on to your hats, boys,’” he 
thought. “Here comes another 
brainstorm.” 

And to make matters worse, 
simultaneously with Mickey's out- 
burst, through the door strolled 
Harvey Gordon, advertising man, 
reporter and promotion expert of 
the Hickory Grove Bugle. 

“Mr. Scott,” stuttered Mickey, 
“Have ya named the colts yet?” 

“Naw,” returned the farmer. 
“Hadn't thought about it. Just too 
excited I guess. Why?” 

“Well, Mr. Scott,” explained 


Mickey, “Maybe you don't think 
this is a good idea or my boss 
won't either, but why couldn't we 
have a contest run by the Hickory 
Gréve Feed store, offering a $25 
war bond for the person who picks 
the best name for the twins.” 

“What's this I hear?” chimed in 
Harvey Gordon. “Who's got twins 
and what?’ 

Grant Scott smilingly explained 
and handed the Hickory Grove 
Bugle whiz a cigar. 

“Why, Mr. Scott,” gibbered 
Harvey Gordon, “This‘ll make the 
best local story that ever hit the 
front page of the Bugle. I can see 
the headline now, ‘PROUD FATHER 
OF TWIN COLTS PASSING OUT 
CIGARS!’ That'll get me a raise, 
sure as shootin’. Pe 

“But did I hear Mickey say some- 
thing about a contest to pick out 
names for the twins? Well, my gosh, 
what are you waitin’ for? It's just 
a plain natural, and look at the 
stories I can work up about that.” 

“Sounds O. K. to me,” agreed 
Grant Scott, obviously getting a 
big bang out of the whole affair. 
“What do you think, Lem?” 

What could Lem think. An O. K. 
by one of his best customers and a 
lot of free publicity for the Hickory 
Grove Feed store! No sane feed 
dealer could veto that. 

And Lem didn't. 


A week later two frisky colts and 
a winnowing, nervous mare in a 
neatly built enclosure on the lot in 
the rear of the Hickory Grove Feed 
store were the town’s attraction. 
After viewing the twins, townfolks 
and farmers were invited to write 
their suggestions on an entry blank 
and drop them into a special box 
on the counter near the cash 
register. 


There were more kids in the 
vacant lot of the Hickory Grove 
Feed store for the next few weeks 


(Continued on page 96) 
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Gorton men know the proc- 
essing of vitamin oils. 

The specialized experience 
of Gorton technicians with 
highest quality medicinal cod 
liver oil adds valuable knowl- 
edge to the making of Gorton 
feeding oils. From pressing 
the fish to skimming the oil, to 
filtering and blending, every 
step is planned to produce 
satisfactory vitamin carriers. 

High quality vitamin oils 
don’t just happen. Their 
purity, consistency, and the 
character of their blend are 
manufactured qualities. The 
complete line of Gorton vita- 
min oils is guaranteed by a 
firm that knows the how of 
vitamins. 


convero® 


ENGLAND BY-PRODUCTS CORP. 


Sole Distributors 177 Milk Street Boston 9, Mass. 
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THIS IS No. 4 OFA 
SERIES OF ADS ON 
FAIR-ACRE FEEDS. 


100 LBS. 


. . . QUALITY AT FAIR PRICES 


Farmers naturally compare 
prices on two brands of feed. 
Price comparison is not the 
whole story, however, since 
many feeds are cheap in price 
but expensive to feed. 

In the final analysis, feeds 
can only be compared on net 
costs of feed efficiency — viz: 
health, growth and production, 
against the cost of the feed. 
Comparisons of this kind 


prove that Fair-Acre feeds are 
sold at fair prices. Feeders 
make a good profit on Fair- 
Acre’s production . . . dealers 
make a good profit on Fair- 
Acre’s dependable volume. 
Offer Fair-Acre feeds to your 
customers with full confidence. 
Results will bring them back 
again and again... results 
will prove that Fair-Acre 
quality is sold at fair prices. 


ROBINSON & COMPANY (i 


INCORPORATED 
= Roancke ~ Virginia 
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coutlas believes 


Helping Others 


to 


P. COUTLAS of Everett, 
Wash., believes that the suc- 
cess of any feed store depends 

largely on new ideas, keeping up 
with the trend of customers and 
being prepared to meet their needs 
in the quickest and most efficient 
way. He especially emphasizes the 
value of keeping in touch with the 
small purchaser as well as the 
large one. In following up this line 
of thought he has worked out an 
idea and proved it. 

He stationed a long counter in 
the salesroom of his feed store and 
on this he neatly arranged various 
kinds of feed in neat packages 
priced at 50 cents each. A sign over 
the counter bore the words “Help 
Yourself.” 

He says this is very convenient 
for the lady who drops in for a 
small amount of feed for the dozen 
or so hens in her backyard. She 
is not required to stand around un- 
til the busy clerks are able to wait 
on her, but merely walks up to the 
table, chooses her package, and 
pays for it at the counter on her 
way out. The whole transaction is 
completed in a matter of minutes. 
Word of this service spread fast over 
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help themselves 


backyard fences and the Farmers 
Feed store at 3212 Rucker avenue 
is now doing a rapidly growing 
business on small quantities of 
packaged feeds. 

Mr. Coutlas is a consistent adver- 
iiser in the local newspaper and 
also uses the local radio station for 
advertising purposes. The results 
derived from these mediums have 
been very satisfactory and his busi- 
ness is growing steadily. 

A look into the records of this 
growing feed business will show 
that Mr. Coutlas has an established 
policy of helping others help them- 
selves; which adds up to a prosper- 
ous feed business in a thriving com- 
munity. 

He carries a complete line of 
poultry and stock remedies and 
with these a wide knowledge of 
stock and poultry ailments which 
enables him to help the customer 
choose the best remedy for each 
particular need. His customers say 
that the Farmers Feed store is the 
store which not only has, but knows 
what is needed by farmers and 
feeders. 

In addition to a complete line of 
feeds and remedies this store han- 


HELPING others to help them- 
selves is an established policy 
of C. P. Coutlas, above, who 
believes in being prepared to 
meet the needs of his custo- 
mers in the most efficient way. 
At left below is an exterior 
view of the Farmers Feed & 
Supply store, Everett, Wash. 


dles flour, hay, grain, garden seed, 
paint and hardware. It maintains 
a complete grinding and mixing 
department for custom work. Equip- 
ment consists of a Tusin grinder, a 
Ross batch mixer, an oat clipper 
and cleaner and a corn cracker. 
This department is operated in a 
separate building which makes for 
room and space in both depart- 
ments and enables system and 
neatness in arrangement and dis- 
play of merchandise. 

An attractive as well as lucrative 
sideline is also given space in one 
corner of the salesroom. Long tiers 
of shelves and compartments are 
well stocked with paints for both in- 
side and outside decorating. Study 
is given to interior decorating and 
color combinations, also mixing and 
application. The keynote of quality 
is applied here too and the result 
is an all time boom of redecorating. 


@ LOUIS CYR, Oklee, Minn., has suc- 
ceeded Andrew Jensen as manager of the 
Farmers elevator. 


® MADISON LAKE FEED MILL, Madison 
Lake, Minn., has been purchased by 
Commander Elevator Co., from Joe Breiter. 
@ MONTROSE MILL & ELEVATOR, Mont- 
rose, Minn., has installed a new hammer 
mill, equipped with a double row crusher, 
magnetic separator and automatic drag 
feeder. 
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FOR POULTRY and ANIMAL FEEDING 


Pilot Brand Oyster Shell is the ideal 
source of calcium carbonate — 99 
25/100 pure. Coming from the sea, 
it also contains a trace of iodine. 


FOR POULTRY. In two sizes for hens 
and chicks. 


FOR MASHES. In fluffy flour form 


of the right consistency for mixing. 


CLEAN PURE ODORLESS 
OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. Morgan City, La. Berwick, La. St. Louis, Mo. 
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FTER several months of work, includ- 
A ing many meetings with trade ad- 
visory committees, OPA has finally cleared 
a revised mixed feed ceiling price order. 
The new regulation, MPR 585, supersedes 
MPR 378 on all mixed feed except min- 
eral feeds. Mineral feeds are still con- 
trolled by MPR 378. The new regulation 
becomes effective May 19, 1945. 

Two of the chief changes in the new 
order are the requirements that all feed 
manufacturers must now file within 60 
days their margins on each feed they 
produce with their district OPA office and 
all manufacturers must calculate base in- 
gredient prices, which must also be filed 
by all firms, except those which manu- 
factured 3500 tons or less of all types of 
mixed feeds in 1944. 

Old MPR 378 had ambiguities which had 
jeopardized many feed manufacturers. 
Some firms were subjected to prosecution 
despite the fact that they were living up 
to the spirit if not the letter of the regula- 
tion. It is hoped that the new order will, 
through its filing provisions, put the feed 
industry on safer ground. 

In the new order, mixed feed is defined 
as follows: 

“Mixed feed is a mixture or blend of 
more than one ingredient for the purpose 
of feeding to animals or poultry either in 
the same form or in combinations with 
other ingredients (including  scratch- 
chick or growing grains consisting entirely 
of recleaned grains, seeds, grit and shell 
containing no more than 10 per cent of 
grain flour or screenings that will pass 
through a No. 20 standard tinned mill 
wire) except that the following commodi- 
ties shall not be considered mixed feed 
under this regulation. 

“(i) A mixture resulting from the blend- 
ing or mixing of offals or by-prod- 
ucts from a single vegetable, plant 
or other agricultural product. 
Screenings consisting of a mixture 
of mill or elevator run materials 
or a combination of varying 
amounts of materials obtained in the 
process of cleaning grain or seed, 
either or both, such as inferior, light 
or broken grain or seed, weed 
seeds, hulls, chaff, joints, straw, 
elevator dust and floor sweepings. 
Pet foods for which maximum prices 
are provided under the provisions 
of Maximum Price Regulation No. 
552 or Maximum Price Regulation 
No. 367. 

Mineral mixed feeds as defined in 
Maximum Price Regulation No. 378. 
For maximum prices see Maximum 
Price Regulation No. 378. 

Mixed feeds containing 50 per cent 
or more of milk solids. For maxi- 
mum prices see Maximum Price 
Regulation No. 289. 

Animal and poultry tonics condi- 
ments and medicants, in which the 


(iii) 


“(iv) 
“(v) 


“(vi) 
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New Mixed 


regulation issued by opa 
becomes effective may 19 


HOW MPR 585 WORKS 

For ease in determining how the 
new mixed feed regulation affects 
various classes of sellers The Feed 
Bag has prepared condensed charts 
covering essential provisions in out- 
line form. These charts will be found 
on pages 35, 36, and 39. Cut out the 
one that applies to your business 
and keep it handy for future refer- 
ence. Additional war orders will be 
found in this issue beginning on 
page 69. 


nutritive value is not substantial. 
Vitamin products which are sold 
and used for further mixing prim- 
arily for their vitamin content and 
which are required to be labelled 
with a guaranteed vitamin content 
in accordance with any federal or 
state law or regulation. 

Mixtures consisting entirely of va- 

rious processed grains for which 

maximum prices are provided in 

Supplement No. 5 to Food Prod- 

ucts Regulation No. 2. 

“(ix) Mixtures consisting entirely of va- 
rious unprocessed grains for which 
maximum prices are provided in 
Food Products Regulation No. 2 
and its supplements, and Revised 
Maximum Price Regulation No. 
487." 

Essentially, the new order changes very 
little the procedure of calculating margins 
for class A manufacturers. Methods which 
have been used under MPR 378 will still 
be valid under the new order. Manufac- 
turers will, however, now be able to de- 
termine their margins during the base 
months of January, March, May, October, 
November and December, 1942, by refer- 
ence to their price lists. Previously it was 
necessary to refer to each sale during the 
month as evidenced by invoices. Under 


“(vii) 


“(viii) 


the price list method, “offering” prices are 
accepted as a basis. A method whereby 
manufacturers may still refer to each car- 
load sale to retailers during the base 
months is still in effect, but most likely it 
will not be used except by manufacturers 
who may have correctly calculated in that 
manner under old MPR 378. 

Another new method permits both class 
A and B manufacturers to refer to stated 
periods of not less than one day nor more 
than one month, occurring regularly and 
uniformly during the base months, and 
determine their margins by deducting in- 
gredient costs from selling prices during 
the period. 

One margin’ calculating provision for 
class B manufacturers shows that OPA 
tecognizes the difficulty of smaller feed 
manufacturers who do not have adequate 
records for 1942. Method I for class B 
is known as the “catch-all’’ method and 
provides a fairly safe operating margin 
for firms which do not have records. Only 
firms which made less than 3500 tons of 
mixed feedin 1944 may use this method. 

In early discussions of the “catch-all” 
method the advisory committee for class 
B firms was highly in favor of it but the 
formula for figuring the margins was too 
narrow to permit firms to operate. Early 
in December, 1944, the class B committee 
spent practically an entire week in Wash- 
ington trying to convince OPA that the 
formula was inadequate. After more con- 
tact with OPA in succeeding months a 
formula was worked out which seems to be 
fair and equitable and provides margins 
of from $2.00 to $3.00 per ton more than in 
the original proposals. 

The following is a form suggested by 
OPA to help class B manufacturers figure 
margins under the “catch-all’’ method. 
We suggest class B manufacturers repro- 
duce forms such as this in their records 
and keep them for OPA inspection. The 
suggested form: 


CLASS B MARGIN FORM—METHOD 1 


Column 1 


Name and Address of Manufacturer............ 


Brand Name 


Number of Lbs. in ton of feed which are processed other 
Total processing charge—Multiply No. of Lbs. listed as 
processed above at rate of $3.50 per ton.... 
Mixing and Sacking charge at rate of $3.00 per ton..... 
Retail margin for this type of feed as listed in Sec. 5.3 (d) 
Total of costs listed as above is your margin.... 


Column 3 
Example 
John Doe Co. 

115—6th St. 
Anytown, USA 
18% Dairy Feed 
Doe’s Best 


600 Ibs. 


$1.05 
$3.00 


$5.50 
$9.55 + 


Column 2 


(Continued on page 40) 
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QUALITY — an over-worked word — but no 
product has enjoyed prosperity over a period of 
years without it. 


“Make a profit for the man who feeds it” was 
the principle laid down years ago before a single 
bag of HUBBARD’S SUNSHINE CONCEN- 
TRATE was ever produced. Months of research 
and test feeding were carried on before the de- 
sired QUALITY was achieved. 


“SCREENINGS 


THE FOUNDATION 
FOR SUCCESS 


This QUALITY in HUBBARD’S SUNSHINE 
CONCENTRATE assures QUALITY in feeds 
and mashes made The HUBBARD SUNSHINE 
Way. That’s why Hubbard associates, who make 
their own brand of feeds and mashes with HUB- 
BARD’S SUNSHINE CONCENTRATE as their 
base, report consistent, year-after-year gains in 
volume and profits. Build YOUR OWN BRAND 
of feeds and mashes, and a business that will 
grow through the years ahead, this QUALITY 
way. Write today for complete information. 


Hubbar 


EASTERN BRANCH 


Milling Co. 


MANKATO, MINN. 


410 ELEVENTH STREET, AMBRIDGE, PAs 
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Mixed Feed Order As It Applies To Class B Manufacturers 


Type of Sale 


Method of Computing 
Profit Margin in 
Base Period 


Method of Computing 
Base Ingredient 
Prices 


Miscellaneous 
Provisions 


Six methods provided. 
2nd, 3rd and 4th 
base months of 


To qualify for 
ou must have records in 
an., March, May, Oct., 
Nov., Dec., 1942 to support margin. 


Methods are: 


METHOD 1—You may use this only if 
you manufactured less than 3500 tons of 
mixed feeds at your plant in 1944. Compute 
processing prior to mixing at rate of $3.50 
per ton for material processed (i.e. grinding 
600 Ibs. of grain would be $1.05); add $3.00 
per ton for mixing and sacking; add retail 
markup which applies on resale of prepared 
feeds in 100 lb. containers. Total of these 
amounts is your margin which should be 
filed and used thereafter. 


METHOD 2—Select periods of not less 
than one day or more than one month oc- 
curring regularly in base months. Compute 
margin by deducting ingredient cost from 
selling price as evidenced by invoices or 
price lists. Use as ingredient cost either 
reasonable market value during period 
selected or else average market value during 
month in which period occurs. Average of 
Margins is one to be filed for each feed. 


METHOD 3—Determine margin on each 
sale to feeders in 1-5 bag lots by deducting 
from selling price of each sale, ingredient 
cost at market value either as of date of 


Base ingredient prices must be. determined and 
filed within 60 days after May 19,. 1945. In calculat- 
ing control and list prices in future you may never 
use ingredient prices higher than those filed unless 
you use adjusted ingredient price. If you made less 
than 3500 tons of mixed feed in 1944 7 may file 
but need not. Rules follow: 


(A)-(1) For grains . subject to price control use 
formula price listed in FPR orders and supplements. 
For grain sorghums use maximum price bulk for 
sales at point where plant is located by first seller 
other than producer, or 


(2) Use maximum price which reflects. relation- 
ship to terminal base point which is cus- 
tomary to trade or your buying practice 
provided your records show such relation- 
ship, or 

(3) Use average of maximum prices you could 

lawfully have paid at your plant either of 

(a) receipts during last 30 days prior to May 

19, 1945 or (b) last 20 receipts prior to May 

19, 1945 or (c) receipts during last year 

prior to May 19, 1945. 


(B) Ingredients other than grains subject to price 
control: 


(1) Use average maximum prices at your 
plant of either: 


(a) Receipts during 30 days prior to May 


After determining margin, 
manufacturer calculates ‘‘con- 
trol’’ price by adding margin to 
value of ingredients as calculated 
from formula. ‘‘Control’’ price 
is highest price at which feed 
can be sold. Price list is price at 
which manufacturer offers to 
sell. It may be the same as 
‘*control’? but need not. Must 
select pricing day (one day of 
week) for each of his plants. 
This must remain same day in 
each subsequent week. 


Price lists must be issued for 
sales to other than feeders. If 
price does not change manufac- 
turer may issue ‘‘short form’’ 
type which is either notice that 
there is no change or indicating 
specifically what changes have 
been made. List price must show 
name and address, effective date, 
that prices quoted are for car- 
load sales to retailers and that 
prices are f.o.b. M®Bpecified point 
or points. 


Guaranteed analysis: No 
feeds may be sold unless quaran- 
teed analysis of protein, fat and 
fiber has been filed in accordance 


L.C.L. SALES 


contract of sale or as of date of delivery. 19, 1945, or (b) Last 20 receipts prior 


with state law. If no state law 


TO FEEDERS 
1-5 BAG LOTS 


lists in 1942 determine margin on basis of 


either ingredient cost appearing on compu- 


Average of margins is one to be filed. 


METHOD 4—TIf you issued regular price (2) 


1-5 bag sales by deducting from list price 


tation or ingredient cost at reasonable mar- 
= value as of date of calculation of price 
ist 


METHOD 5—If you used the margin of 
your closest competitor under MPR 378 
you may continue to use that margin. 


METHOD 6—If you cannot use any of (1) 
the above methods you may select margin 
determined under 2nd, 3rd or 4th methods (2) 
for mixed feed having same or most similar 
feeding purpose and use that provided it (3) 
does not belong to a higher price line or you 
may apply for margin from nearest OPA 
office where you have filed. 


(3) 


(C) In 


Adjusted base 
turer may calculate adjusted base ingredient price 
(to compensate for higher costs) at any time—need 
not be filed—but record must be kept. 


to May 19, 1945, or (c) Receipts during 

year prior to May 19, 1945. 
Or use maximum price which reflects 
relationship to rate point or source custo- 
mary to trade or your buying practice 
provided your records show relationship. 
If you cannot use (1) or (2) above use 
maximum origin plus price which will 
produce lowest maximum price at your 
plant. 


gredients not subject to price control you 


use either: 


gees market value at plant on May 
, 1945 or 
if used first after May 19 take reasonable 
market value at time of first calculation or 
average of price paid at plant either of 
receipts during last 30 days, last 20 receipts 
or receipts during last year prior to May 
19, 1945. 


Base container prices—use maximum you 
could lawfully pay. If not under price control use 
reasonable market value. 


ingredient price—manufac- 


Allowance for containers — must deduct rea- 
sonable allowance for containers obtained with in- 
gredients or an optional $1.25 per ton. 


applies, such information must 
be filed with district OPA offices. 


Filing margins: All class B 
manufacturers must file margins 
with district OPA offices within 
60 days after May 19, 1945. 
Any margin which has not been 
disapproved within 60 days shall 
be deemed approved. OPA may 
disapprove if it finds that it 
was incorrectly determined and 
is in excess of the margin as 
correctly determined. 


Sales in bulk: Maximum 
price in seller’s new 100 lb. bags 
less the base container price for 
such bag less 25 cents per ton. 


Filing base ingredient 
prices: All manufacturers must 
calculate base ingredient prices. 
Plants which made 3500 tons or 
less of mixed feed in 1944 need 
not file them with OPA but 
must have the records for inspec- 
tion. All others must file within 
60 days. 


Records to be kept: Must 
keep record of all sales showing 
date, quantity, kinds, price and 
for sales of more than one ton, 
the name of the buyer and be 
able to supply his address. How- 


SALES TO 
RETAILERS 


Determine margins on carload sales to 
retailers by one of following methods: 


METHOD 1—If you issued price lists 
to retailers in 1942 base months and have 
records to support calculations, use this 
method. If price list shows only l.c.l. price 
make conversion to car loads by deducting 
$1.00 per ton from list prices. Determine 
margin by deducting from list price either 
ingredient cost as appearing on price list 
computation or ingredient replacement 
cost as of date of price list or average of 
such ingredient replacement costs. Deter- 
mine margins for each price list and average 
them and file. 


METHOD 2—Use margin on 1-5 bag 
sales to feeders less either (a) one-half of 
such margin, or (b) an amount equal to 
retail margin permitted on resale of such 
prepared feeds by retailers. Use the smaller 
deduction and file the margin determined 
in that manner. 


METHOD 3—Margin for_carload sales 
to retailers is margin on 1-5 bag sales to 
feeders less discounts you gave during 1942 
base months. 


Rules for calculating base ingredients apply same 
as above. 


ever, on sales to feeders, if a 
person posts his maximum price 
conspicuously in his place of 
business, he need not keep record 
of such sales made at or below 
thé maximum price. All records 
and computations must be:avail- 
able for OPA inspection and 
filed where required. 


Prices adjusted: Adjust 
prices to nearest 20 cents per 
ton and 5 cents per 100 Ib. bag. 
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‘Mixed Feed Order As It Applies To Class A Manufacturers 


Type of Sale 


Method of Computing 
Profit Margin in 
Base Period 


Method of Computing 
Base Ingredient 
Prices 


Miscellaneous 
Provisions 


CARLOAD 
SALES 
TO 
RETAILERS 


Base months are Jan., Mar., May, 
Oct., Nov.. Dec. of 1942. Refer to those 
records. 


Choose one of following methods: 


METHOD 1: Use price lists issued in base 
months. For each list deduct ingredient 
cost at value appearing on computation from 
which price list was prepared. Or deduct 
ingredient replacement cost at date of 
calculation. Or determine average ingredient 
replacement cost for effective period of price 
list. Difference between list price and value 
of ingredients is your margin. You must 
file this for each feed. 


METHOD 2: Determine margin on each 
carload sale to retailers by deducting from 
selling price cost of ingredients at replace- 
ment value either by making all deductions 
as of date of contract of sale or as of date 
of delivery. Average of such margins is the 
one you must file. 


METHOD 3: _ Select periods of not less 
than one day or more than one month 
occurring uniformly during base months. 
Deduct ingredient cost from selling price as 
follows: Use either actual carload price to 
retailers or average of such prices. Use 
either market value of ingredients or average 
value during base months. 


METHOD 4: If you determined margin 
under old MPR 378 by referring to closest 
competitor you may continue to use such 
method. 


METHOD 5: If you cannot use any of first 
four methods select one of the following: 


(1)—You may use margin determined by 
any of first three methods for a mixed feed 
you manufacture which has same or most 
similar feeding purpose provided it does not 
belong to a higher price line. Or (2)—You 
may apply to OPA office where you file 
margins and ask for approval. Method 5 
must be used to determine margins for 
private brand mixed feeds. 


Base ingredient prices must be determined and 
filed. In calculating control and list prices in future 
you may never use ingredient prices higher than 
those filed unless you use an adjusted ingredient 
price. Rules follow: 


(A) (1) For grains subject to price control use 
formula price at point where plant is located as 
listed in FPR orders and supplements. For grain 
sorghums use maximum price bulk for sales at 
point where plant is located by first seller other 
than producer, or 


(2) Use maximum price which reflects relation- 
ship to terminal base point which is customary to 
trade or your buying practice provided your 
records show such relationship, or 


(3) Use average of maximum prices you could 
lawfully have paid at your plant either of (a) re- 
ceipts during last 30 days prior to May 19, 1945 or 
(b) last 20 receipts prior to May 19, 1945 or (c) re- 
ceipts during last year prior to May 19, 1945. 


(4) Ingredients other than grains subject to 
price control: 


(1) Use average maximum prices at your plant 
of either: 


(a) Receipts during 30 days prior to May 19, 
945, or (b) Last 20 receipts prior to 
May 19, 1945, or (c) Receipts during 
year prior to May 19, 1945. 


(2) Or use maximum price which reflects 
relationship to rate point or source customary to 
trade or your buying practice provided your records 
show relationship. 


(3) If you cannot use (1) or (2) above use 
maximum origin plus price which will produce 
lowest maximum price at your plant. 


(C) Ingredients not subject to price control you 
use either: 


(1) reasonable market value at plant on May 
19, 1945 or (2) if used first after May 
19 take reasonable market value at 
time of first calculation or (3) average 
of price paid at plant either of receipts 
during last 30 days, last 20 receipts or 
receipts during last year prior to May 
19,1945. 


Base container prices—use maximum you could 
lawfully pay. If not under price control use reason- 
able market value. 


Adjusted base ingredient price—manufac- 
turer may calculate adjusted base ingredient price 
(to compensate for higher costs) at any time—need 
not be filed—but record must be kept. 


Allowance for containers — must deduct rea- 
sonable allowance for containers obtained with in- 
gredients or an optional $1.25 per ton. 


SALES TO 
FEEDERS 


Use list price as calculated above plus 
transportation cost plus retail markup 
which applies on the particular feed being 
sold. Adjust to nearest 5 cents per 100 Ib. 
bag, 20 cents per ton. If nearest competitor 
regularly selling your feed at retail is located 
within 50 miles of your plant or wholesale 
warehouse you may adjust your price to 
feeders to equal his. 


DOES NOT APPLY. 


SALES TO 
OTHER THAN 
FEEDERS OUT 
OF WARE- 
HOUSE OR IN 
L. C. L. LOTS 


List price plus transportation and _ if 
delivered from separate warehouse $2.50 
per ton in 100 lb. containers and $4.00 per 
ton in containers of less than 100 Ibs. plus 
$1.00 per ton in |.c.l. lots provided you have 
not added $2.50 or $4.00 per ton as above. 
You must deduct all discounts as are con- 
sistent with your discount policy during 
base months. 


DOES NOT APPLY. 


After determining margin, 
manufacturer calculates ‘‘con- 
trol’’ price by adding margin to 
value of ingredients as calculated 
from formula. ‘‘Control’’ price 
is highest price at which feed can 

_sold. Price list is price at 
which manufacturer offers to 
sell. It may the same as 
**control’’ but need not. Manu- 
facturer must select pricing day 
(one day of week) for each of 
his plants. This must remain as 
same day in each subsequent 
week. 


Price lists: must be issued for 
each plant which sells to other 
than feeders. If price does not 
change manufacturer may issue 
**short form’’ type which is 
either notice that there is no 
change or indicating specifically 
what changes have been made. 
List price need not be same as 
**control’’ price. May be lower. 
List price must show: Name and 
address, effective date, that 
prices quoted are for carload 
sales to retailers and that prices 
are f.o.b. a specified point or 
points. 


Guaranteed analysis: No 
feeds may be sold unless guaran- 
teed analysis of protein, fat and 
fiber has been filed in accordance 
with state law. If no state law 
applies, such information must 
be filed with district OPA office. 


Filing Margins: all class A 
manufacturers must file margins 
with district OPA office within 
60 days after May 19, 1945. Any 
filed margin which has not been 
disapproved within 60 days after 
filing shall be deemed approved. 
OPA may disapprove if it finds 
that it was incorrectly determin- 
ed and is in excess of the margin 
as correctly determined. 


Sales in Bulk: Maximum 
price in seller’s new 100 lb. bags 
less the base container price for 
such bags and less 25 cents per 
ton. 


Records to be kept: Must 
keep and file all records required 
by order. Must also have record 
| all sales showing date, quan- 
tity, kinds, price and for sales in 
excess of one ton, the name of the 
buyer and be able to supply his 
address. On sales to feeders, if 
maximum price is conspicuously 
posted, no record of sales made 
at or below the ceiling are needed. 


Price adjustment: Prices 
may be adjusted to nearest 20 
cents per ton and 5 cents per 
100 Ib. bag. 
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You Can Make An Ultra-Lifed Feed for Every Poultry and Livestock Need 


HOW MUCH MONEY 


Do You Save Your Customers? 


Saving money on manufacturing feeds? It is a mistaken be- 
lief for some that lowering feed manufacturing costs might 
be economical. Most of the time it doesn’t work! It costs 
money to put good ingredients into feed. Cutting the cost of 
making good feeds in these days, or any other days, only 


tends to reduce the quality of the feeds and make dissatisfied 
customers. 


The Ultra-Life policy is to put the best possible ingredients 
into feeds, yet Ultra-Lifed Feeds are economical. The big 
idea back of Ultra-Life is to make feeds that produce out- 
standing results under all normal conditions — feeds from 
which your customers make money. Then you make money 


‘ , —not on the saving in making those feeds, but on the vol- 
e Markitop Hog Manual 
—big 48-page book. Covers ume sold, and the satisfied customers which you keep. 
Answers most of the prac- Write Ultra-Life for full details on making quality feeds 
tical questions concerning ‘ 
hog raising. Furnished free. that satisfy. 
ULTRA-LIFE LABORATORIES, INC 
5 a 


La.; Belleville, Pa.; Minneapolis, Minn.; Cedar Rapids, lowa. 
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MASTER MIX GROWING MASH NOW FORTIFIED 
WITH SENSATIONAL M-V (METHIO-VITE) 


IT'S NEW! This Year more than ever, poul- 


trymen want every egg from their 


IT'S RE TONARY pullets that they were bred to pro- 


And it means extra duce. And this year, you have one 
of the greatest feeding discoveries 
profits for of your lifetime to help poultry- 


men develop their pullets into 
sturdy, healthy, big-framed birds 
that will lay those extra eggs that 
mean extra profits. Urge your cus- 
tomers to start feeding growing pullets Master Mix 
Growing Mash fortified with sensational M-V, 
right away. 


What is M-V_ (Methio-Vite ) ? 
Methio-Vite is a new-found practical 
source, not only of the essential B- 
complex vitamins, but also of the 
Methionine Complex... “spark plug” 
of the amino acids not found in » 
quate quantities in common feed mix- 
tures. It is the result of the type of 


eral ration... and i 
i der growth - Shee at a more than research which has always made Mas- 
Faster gf feeling dollar ! d Saving in feed per hundred ter Mix Feeds outstanding... and 
saved out OF Crd vt it? talk ain. No wonder M-V is the will always keep them so. 


That’s worthwhile, of farmers, everywhere, 


| MASTER 


CONCENTRATES ond 
COMPLETE FEEDS 
with 4 


Now fortified with M-V (Methio-Vite) 


e Big advertising is telling 
your customers to look for M-V on the 
tag. It identifies Master Mix Concen- 
trates with M-V in the dealer's feeds... 


as well as in Master Mix Complete Feeds. 


McMILLEN FEED MILLS, Division of Central Soya Company, Inc., Ft. Wayne 2, Indiana. Fastest-growing feed manufacturers in history. America's largest producers of concentrates. 
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ee Ne Pork produced at even bigger say- 
ings! 15.7% less feed per hundred 
gs! 15.7% less feed p 
e made the en pound gain. That’s what happened in 
was M-V that ts at the McMi a divided lot test at the McMillen 
; J divided flock saat Mix Chick Stat va laboratories. Pigs fed Master Mix 
Taboratories., Mast weight on oa. ration with M-V gained faster than 
-V. pu than those fed tankaon 
er with po 15% less cost a corn tap 
7 
MIX 
FEEDS 
= 


How MPR 585 Applies To Wholesalers, Retailers and Custom Mixers 


Type of 
Seller 


How to Figure Max- 
imum Selling Price 


.How to Determine 
Which is ‘‘Current’’ 
Price List of Mfg. 


Miscellaneous 
Provisions 


RETAILER RE- 
SELLING 
MIXED FEEDS 
TO FEEDERS 


Retailer uses list price of manufacturer 
on either (1) the price list at the time of 
purchase, or (2)—the current price list. If 
purchased through wholesaler or importer, 
use maximum price you could lawfully pay 
at time of purchase or time of sale, which- 
ever is higher. To this add transportation 
cost you incur from your place of business to 
buyer’s receiving point. If you unload into 
wholesale warehouse before reloading, ship- 
ping to and unloading into your retail place 
of business from which you sell to feeders, 
you may add a handling charge of $2.50 per 
ton on 100 lb. containers and $4.00 per ton 
on smaller containers provided no other 
seller has taken similar markups. To this 
basic price you may add the applicable 
retail markup published on page 40 of this 
issue. 


Your manufacturer’s price list will be ‘‘current’’ 
for the week it is effective unless you qualify to use 
a different ‘‘current week’’ as follows: Because a 
price list may not reach you until it has been in 
effect for a time, you may elect to use a different 
week as ‘‘current.’’ Select a day of week and the 
price list in effect on that day will be ‘‘current’’ 
to you for the following six days. You must make 
your selections within 75 days after May 19, 1945. 
You must keep a notice of your selection of a ‘‘cur- 
rent week’’ posted conspicuously in your place of 
business. 


WHOLESALER 
ONE WHO 
RE-SELLS 

MIXED FEED 
TO OTHER 
THAN A 
FEEDER. 


If you bought from manufacturer, use 
list of price of manufacturer as basis. You 
may use either price list on basis of which 
you bought or current price list plus such 
additions as manufacturer was legally en- 
titled to make. Add any transportation cost 
to your place of business, plus any trans- 
portation cost to your buyer’s receiving 
point plus a handling charge of $2.50 per 
ton in 100 Ib. containers or $4.00 per ton 
in smaller containers. No maximum price 
may include more than one of above 
handling charges. If you replace damaged 
containers you may add sum not to exceed 
maximum price your supplier could charge 
you for containers. If your nearest customer 
regularly selling your mixed feed at retail is 
located within 50 miles of your warehouse 
you may add an amount to make your 
price equal to the retailer’s, on sales to 
feeders. 


Same rules, as above for retailers, apply to whole- 
salers. 


SALES BY 
CUSTOM 
MIXERS 


Use maximum retail price for ingredients 
in mixture furnished by you which are 
subject to price control, plus reasonable 
retail market value of all ingredients you 
furnish which are not subject to price con- 
trol, plus a charge for processing any in- 
gredients at the rate of $3.50 per ton plus a 
mixing and sacking charge of $3.00 per ton 
plus the maximum price of any bags you 
furnish. The total of these is your maximum 
price on the custom mix operation. 


_Does not apply except where custom mixer fur- 
nishes mixed feed as part of mixture in which case 
list price rule for retailer above is applicable. 


Every seller must keep a 
record of all sales of mixed feed 
showing date, quantity and kinds 
price and for sales of more than 
one ton the name of buyer and 
be able to furnish his address 
upon request. However, if a 
person posts his maximum prices 
for sales to feeders conspicu- 
ously in his place of business he 
need not keep a record of such 
sales made at or below his 
maximum. Prices may be round- 
ed out to the nearest 20 cents 
per ton and 5 cents per bag of 
100 lbs 


In determining transportation 
—_. use one of following meth- 
3: 


(1 If common, contract or other 
for-hire carrier is used add the 
charges actually incurred; (2) If 
you do own hauling, add reason- 
able value of transportation 
service, not to exceed price which 
contract or common carrier 
could have charged for same 
haul or (3) If hauling involves 
combination of (1) and (2) above, 
add the amounts computely 
separately for each movement. 


Wholesalers, retailers and cus- 
tom mixers need not file mar- 
gins with OPA. 


THE FEED BAG — May, 1945 


—feed order 


(Continued trom page 33) 

Once again we emphasize that all man- 
ufacturers must file their margins by July 
18, 1945, with their district OPA offices. 
Class A file margins on sales to retailers 
and class B on sales to feeders. In addi- 
tion, manufacturers must calculate base 
ingredient prices and file them with the 
same OPA offices. However, manufactur- 
ers who made less than 3500 tons of mixed 
feed in 1944 need not file base ingredient 
prices but all must file margins. Since 
they must calculate, however, the best ad- 
vice to them is that they also file in order 
to be on the safe side and help side step 
future prosecution for unintentional vio- 
lations which might be corrected at the 
time of filing. 

The key to pricing under MPR 585 is ihe 
“control” price of the manufacturer. It 
“controls” the maximum price at which 
he may sell and the top price which may 
appear on his price list. The manufac- 
turer's price list, which many times will be 
lower than the “control” price, determines 
the maximum price at which wholesalers 
and retailers may re-sell mixed feed. In- 
dividual company policy will determine 
whether or not wholesalers and retailers 
will be given the “control” price or not as 
a basis for their distribution prices. 

The regulation now sets up class C 
manufacturing plants as a new category. 
This part will affect only firms which oper- 
ate more than one plant. A class C plant 


is defined as “one for which during the 
1942 base months you customarily deter- 
mined selling price on mixed feeds by 
adding to, or deducting from, the selling 
price at another related plant operated 
by you, differentials which may or may 
not have been zero and may or may not 
have been constant during the 1942 base 
months.” 

For each class C plant, manufacturers 
must determine, on a per ton basis, the 
average of such differentials during the 
base months. The results will be the dif- 
ferentials for such plants which must be 
filed. For example, if a firm operates in 
Chicago and has a plant in Buffalo its 
records may show that certain feeds sold 
at $3.00 per ton in Buffalo over their Chi- 
cago price. The $3.00 would then be the 
differential to be filed. 

Shown in Table B is an OPA suggested 
form to be used for filing margins. 

Base ingredient prices must be filed for 
the following ingredients and, of course, 
can be filed for other ingredients which 
are used: 


Hominy feed Corn 
Fish scraps Oats 
Wheat mill feeds Wheat 
Meat scraps Barley 


Digester tankage Grain sorghums 
Gluten feed Alfalfa meal 
Gluten meal Linseed meal 
Brewers grain Soybean meal 
Distillers grain Cottonseed meal 
In filing base ingredient prices, OPA 
suggests that the form shown in Table C 


TABLE B (Form For Filing Margins) 


(1) Name of 
(2) Address to which communications shall be addressed 


Specific MARGIN 
ame : ate point | in Sec. 4.1 appropriate column | approval OPA 
of Feeding \ocation| under Per ton piace check (x) in Oo 
: Purposes which in doll by OPA use 
mixed feed of plant in dollats For Sales For Sales 
margin is | sad cents Yes No only 
calculated to Retailers to Feeders 


*If answer is yes, attach separate statement of facts on any approval of your margin prior to 


this filing. 


(Signed) .. 
(Title) .... 


TABLE C (Form For Filing Ingredient Prices) 


Name of manufacturer 


Address to which communications shall be addressed 


Address of plant to which base ingredient prices apply 


Specific | | 
subbject method under | Unit : 
Ingredient | tO price Sec. 4.2 | Rate Chushel Grade ingredient for OPA 
or control | under which | point | me s or or use 
Container give base ingredient) Quality container only 
rice was | etc.) 
Reg. No. etermined | price 
Oats Xxx (1) 2nd | Chicago | Bushel 2 Tough $1.38 _ 
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be used. 

Wholesalers continue to receive $2.50 
per ton for containers of 100 lbs. and are 
given $4.00 per ton in smaller containers. 
Retailers are permitted the following mar- 
gins, which we repeat for purposes of 
information: 

Maximum markup 


Per 100 
Per pound 
ton bag 


1. All dairy and cattle feed ex- 
cept calf feeds, all horse and 
mule feeds and all poultry, 
duck and turkey feeds except 
as set forth below........... $ 5.50 $0.27%4 


2. All rabbit feeds, all pig and 
hog feeds, all sheep and goat 
feeds, all laying, growing, and 
broiler mashes and pellets for 
poultry, ducks and turkeys, ex- 
cept (a) flushing mashes, con- 
centrates and supplements for 
poultry, ducks and_ turkeys 
used for further mixing or 
feeding with more than 50% 
of grain and (b) starting mash- 
es and pellets for poultry, 
ducks and turkeys........... 7.00 0.35 


3. All pigeon and squab feeds, all 

self feeds, all poultry duck and 

turkey mashes and pellets de- 

signed for starting poultry, 

ducks and turkeys and flush- 

ing mashes, concentrates and 

supplements for poultry, ducks 

and turkeys used for further 

mixing or feedings with more 

than 50% Of 10.00 0.50 
4. Fox, mink and similar fur 

bearing animal feeds except 

rabbits, and all feeds for game 

birds and feeds for animals 

raised in laboratories........ 15.00 0.75 


For Sales in Containers of Less Than 100 Pounds 


Maximum markup 


er bag 
Up to and including 5 pounds.......... 0.06 
Over 5 pounds and up to 10 pounds..... -10 
Over 10 pounds and up to 25 pounds.. -20 
Over 25 pounds and up to 50 pounds.. 30 


If feed is sold in containers of “om than 
100 pounds packed in containers furnished 
by the retailer, he may add the markups 
above plus the appropriate differential as 
follows: 


: Seller’s new Seller's new 
Container size paper bags cotton bags Packing 


Over. 100 tbs.......... i Basis Basis 
i Basis Basis 
26 to 50 lbs. inc.. $1.25 $ .40 
11 to 25 lbs. inc. 2.50 80 
6 to 10 lbs. inc. : 5.00 2.00 
lto 5 Ibs. inc... 6.00 3.00 


It is suggested that all members of ihe 
feed industry study the material published 
herewith on MPR 585 carefully. Start im- 
mediately to calculate base ingredient 
prices and historical margins and get them 
ready for filing before the deadline date. 
Here is a chance for feed manufacturers 
to “clear the decks” now and avoid prose- 
cution later. The staff of THE FEED BAG 
will be happy to assist all members of 
the trade in any way possible and wel- 
comes questions from readers. 


@ KJAR HAY & GRAIN CO., Lexington, 
Nebr., is building an addition to its ele- 


vator that will increase storage capacity 
to 45,000 bus. 


@ NED CRAMER, Geneva, Nebr., has be- 
gun construction of the Geneva Milling 
Co. elevator and mill to replace the build- 
ings burned last January. 


@ G. OHLSON FREDRIC, Clovis, N. M., 
formerly part owner and manager of ihe 
Stockmen’s Feed Manufacturing Co., died 
April 6 in Dallas, Tex. 
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to these vital questions from feed manufacturers 


IS IT LOW IN PRICE? | HAS IT EXTRA VALUE? | IS IT EASY TO USE? 


YES! B.yY-21 is priced strictly | ¥Y ES! B-Y-21 contains appreciable | Y ES ! B-Y-21 eliminates the first 
on its riboflavin content. It contains | amounts of other B-Complex Vitamins | two or three most difficult steps in 
over 3,600,000 micrograms of ribo- | including Pantothenic Acid, Biotin, Folic | the premixing. It comes as a dry, 
flavin per pound... the balance is | Acid, Nicotinic Acid, and Pyridoxine... | mill-ground, free flowing meal that 


all good feed material. 


ADDITIONAL FACTS ABOUT 
BeY-21 
B+Y-21 Dried Fermentation Solubles are 
made by a new biological process from a grain 
base. It has a high, uniform concentration 


of riboflavin naturally blended throughout 
the product. 


ANALYSIS 

Crude Protein, notlessthan. . . . . . . 30% 
Crude Fibre, not morethan . . . . . . . 
Moisture, notmorethan. . . . . . . . 8% 
Hitrogen-Free Extract, notless than . . . . 25% 
Riboflavin, micrograms per gram. . . . . 8000 


‘TERRE 
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Agricultural Division 


in addition to its GUARANTEED PO- | blends perfectly—keeps feed mix- 
TENCY OF 8,000 MICROGRAMS OF | tures uniform. 
RIBOFLAVIN PER GRAM. 


AVAILABLE NOW 


IN ANY QUANTITY 


B-Y-21 is produced the year around. It 
is available at all times in any desired 
quantity ... has good stability and storage 
characteristics . . . comes packed in 50 Ib. 
durable bags. 


SAMPLE ON REQUEST 


B-Y-21 is the most economical source of 
riboflavin for poultry and livestock ra- 
tions. Samples, recommended proportions, 
and other data will be sent promptly on 
request. Write today. 


COMMERCIAL SOLVENTS 
sure Corporation 


INDIANA 
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Plan Two, Meetings 
For Secretaries 


To make plans for agricultural readjust- 
ment in the feed and grain industry neces- 


sitated by the ending of the European war, - 


two meetings have been scheduled by the 
Grain & Feed Dealers National associa- 
tion for the secretaries of affiliated asso- 
ciationsa 

The firkt meeting is to be held Monday, 
May 28, dt the Statler hotel in St. Louis, 
Mo., for secretaries of associations in the 
central and southwest portions of the 
country. The second meeting will be 
Wednesday and Thursday, June 6 and 7, 
at the Nicollet hotel in Minneapolis, Minn., 


for secretaries from the north central and 
northwest states and those from the cen- 
tral states who were unable to attend the 
St. Louis meeting. 

A luncheon meeting and a dinner ses- 
sion in the evening are being arranged 
in both cities. The two meetings will re- 
place the customary meeting of the Secre- 
taries’ circle usually held in conjunction 
with the annual meeting of the national 
association. 

Secretaries are being urged to invite 
secretaries and officers of other friendly 
organizations not affiliated with the na- 
tional association. 

@ L. H. ‘BABB has purchased the Lincoln 
Elevator Co. elevator in Lincoln, Ind. 


THE WHITEST GRANITE GRIT OF THEM ALL. . 


OUNT AIRY 
RANIGRL 
nS OLUBL 
CRANE CRE 
py, 
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NORTH CAROLINA GRANITE CORPORATION, MT. AIRY,N.C. 


Oscar Straube Heads 
May Way Feed Mills 


Oscar M. Straube, until recently presi- 
dent of Nutrena Mills, Inc., Kansas City, 
Mo., and Gilbert L. May, vice president 
and sales manager of May Way Mills, 
Kansas City, have purchased the brand 
names and good will of the latter organi- 
zation and leased the main plant at Third 
and Broadway. 

The new concern has been incorporated 
as May Way Feed Fills, Inc., with Mr. 
Straube as president and Mr. Way as 
vice president and sales manager. Offices 
will be continued at 303 New York Life 
building. 

Mr. Straube has spent more than 30 
years in the formula feed business, start- 
ing in Arkansas and.movin§ to Kansas City 
with the Nutrena cofmpany. He is a di- 
rector of the American Feed Manutfac- 
turers association and widely known 
throughout the feed trade. 

May Way Mills was established by Rus. 
sell and Gilbert May about seven years 
ago in the Quisenberry feed plant at 
Kansas City. The May brothers are sons 
of Nephi May, pioneer feed merchant who 
for many years has been interested in the 
feed and grain business in Dodson and 
Independence, Mo. 

Russell May, who was president of May 
Way Mills, is retaining control of the prop- 
erties at Dodson, Grandview, Mo., and 
Quincy, Ill., which will be operated as the 
May Milling Co. Offices will be maintained 
at 834 New York Life building and the 
company will manufacture a full line of 
formula feeds under the Quisenberry 
brand name. 


FitzGerald, Berger 
On Food Board 


Two government officials, prominently 
associated with the feed industry, have 
been named to new administrative duties. 
D. A. FitzGerald, at present special ad- 
visor to the war food administration, has 
been named chairman of the food require- 
ments and allocations committee, per- 
forming responsibilities in connection with 
the combined food board. Mr. FitzGerald 
will have supervision and control over 
decisions concerning food allocation 
among claimant agencies. 

Walter Berger, director of the feed man- 
agement division, agricultural adjustment 
agency, has been appointed to the com- 
bined food board as representative for the 
United States in determining feed require- 
ments and allocation. 


@ GREENVILLE FARMERS EXCHANGE 
elevators, Greenville, Ohio, owned and 
operated by Dale Teaford, was destroyed 
by fire April 14. 


J. E. JOSEY DIES 

J. E. Josey, 79, died in Houston, Tex., 
April 5, of a heart attack. He was the 
founder and until a few years ago the ac- 
tive head of the Josey-Miller Co., Beau- 
mont, Tex., one of the largest feed manu- 
facturing and distributing firms in south- 
eastern Texas and southern Louisiana. 
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SURE SOURCE PURE 
RED ROOSTER 


VITAMIN A & D FEEDING OILS 


Controlled Consistency, insured by 
painstaking biological standardiza- 
tion, means unvarying quality— 
which adds up to continued repeat 
business for you! RED ROOSTER 
A & D Vitamin Feeding Oils are 


profitable recommendations for your 


customers—profitable to include in 
your own formulae, profitable to sell 
in ordered quantities. Peak pro- 
duction of larger firm-shell eggs, in- 
creased hatchability, and healthier 
stock are proved results of RED 
a ROOSTER Vitamin A & D Feeding 
A Oils in fortifying poultry feeds. 
Depend on RED ROOSTER! 


“Cull to Conserve” is a battle-cry of 


intelligent poultry handling issued 
a by the Feed Industry Council and 


IMMEDIATE the National Poultry Conservation 
DELIVERY! 
Order pure 
RED ROOSTER 
Vitamin A & D 
Feeding Oils 
in bulk or in 
55 gallon drums. 
RED ROOSTER 
PRODUCTS: 
Vitamin A & D 
Feeding Oils 
Vitamin A 
Feeding Oils 
Vitamin D 
Feeding Oils 
Sardine Oil 


Committee to eliminate non-profit 
hens. You can co-operate with that 
campaign by urging your customers 
to “Cull to Conserve.” 


WILBUR-ELLIS COMPANY 


Pacific Coast Distributors 
Los Angeles 15+ San Francisco 4 


Manufactured under strict Laboratory Canteol 


TECHNICAL FISHERIES 


SAN FRANCISCO CALIFORNIA 


> 


VITAMIN Ax D FEEDING OlLS) 
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Chart 


ERE is a chart that will 

quickly assist the feed plant 

operator in determining 
floor costs, space costs, and all area 
costs in general. 

Cost, these days, is an important 
thing. Every feed plant manager 
should know his exact costs and 
his exact return per dollar of cost, 
for that is the basis of business. 

For example, take a small floor 
space, 8 ft. wide by 20 ft. long. 
The floor area is 160 sq. ft. If you 
pay $1,000 rent per year for that 
space, you are paying $6.25 per 
sq. ft. 

The dotted lines drawn across 
this chart show how easy it is to 
solve such a problem. Run a straight 
line through the 8, column A, and 
the 20, column B, and column C 
tells us that the area is 160 sq. ft. 
Then run a straight line through the 
160, column C, and the $1000, col- 
umn D, and column E immediately 
tells you that the cost per square 
foot is $6.25. 


will help you determine 
the cost of floor space 


by F. W. MADISON 


The chart will take care of any 
problem of this sort, regardless of 
width, length, or cost, by simply 
adding ciphers. Thus, if the width 
is 80 ft., and the length 200 ft., add 
two ciphers to the result in column 
C and the answer is 16,000 sq. ft. 
And if the cost per year is $100,000, 
the result is the same as before, 
namely, $6.25 per sq. ft. The best 
way to get acquainted with the 
chart is to work a few problems 
with it. Many pages could be writ- 
ten about the numerous combina- 
tions that are possible but, after 
all, the chart is so very simple that 
you can get the “hang of it’ ina 
few minutes by solving problems 
that you can do in your head. Then, 
after that, apply it to problems that 


| $50,000 
| + $20 
1000 + 1000 
+-$10 
T 
4 wt ~ +445 
+3 + 100 
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you cannot do in your head and 
you will begin to appreciate the 
chart’s value to you. 

After computing the cost per sq. 
ft., ask yourself such questions as 
these: “How much floor space is 
that counter taking up?” “How 
much do I pay for that area per 
year?” “Am I getting my money 
back?” 

Look around carefully and note 
whether or not you have anything 
that is taking up a lot of valuable 
space which could be replaced by 
something that would PAY. An or- 
dinary chair, for instance, con- 
sumes about 4 sq. ft. of floor area. 
If you are paying $4 per sq. ft. per 
year that chair is costing you $16 
per year. A table, with nothing 
worthwhile on it, may be costing 
you more than $100 per year, de- 
pending on the floor area it con- 
sumes and the value of the space. 

This chart answers all such prob- 
lems. Spend a few hours with it, 
do some serious thinking and plan- 
ning, and it may be that hundreds 
of dollars in real profit will result. 
@ SCHAFER & SON, Springfield, Ill., have 


purchased the Palmyra & Modesto Grain 
Co. 


@ ELVIS STOCKHOWE, Carmi, Ill., has 
sold his feed business to George Jack 
of Browns, Ill., who will operate it under 
the name Jack's Feed store. 


@ RALPH ARENZ, Streator, Ill., for 17 
years manager of the elevator at Milla, 
Ill., has purchased the interests of John 
McLuckie in the Lostant (Ill.) Grain Co. 


W. C. DOYLE DIES 

William C. Doyle, 54, president and gen- 
eral manager of the King Milling Co., 
Lowell, Mich., died April 21 from a heart 
attack. Recently, Mr. Doyle had been en- 
gaged in planning the opening of the com- 
pany’s new mill in Lowell, replacing a 
plant which had burned. He was a former 
president of the Michigan Millers associa- 
tion and served on several committees of 
the Millers National federation. He is 
survived by his widow, two sons and 
a brother. 
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Im sure their feeds 
are good, too ! 


PILLSBURY’S new poster (above) is based on solid facts—a fact worth a 
lot of money to Pillsbury dealers: Wherever you are, your customers 
and their neighbors have used Pillsbury’s BEST products with 
satisfaction for years... It’s a franchise with a great past, to build - 
with for your future. PILLSBURY MILLS, INC., FEED MILLS DIVISION, 
Clinton, Iowa, and Eight Other Cities. 


: 
2 


the Problem 


Sardilene starting from the sea provides 
one of the best sources of Vitamins A and 
D. With it you help solve the problem of 
maintaining your standard Feed Quality 
in these hectic times. 


FROM THE 


@ Sardines in great schools in the Pacific 
gather and carry in their bodies the vital 
“A” and “D” Vitamins so necessary to 
“spark” your feeds. Catching these fish for 
processing is one of the great enterprises of 
the West Coast. The boats go out at night when 
the fishermen can see the phosphorescent flash 
as the fish break water. The school when 
found is surrounded by a purse net about 
1200 feet long . . . Then the net is drawn 
together and the haul of fish 
is loaded into the boat with 
a“brail’’ operated by power. 


The illustration shows a _ 
sardine boat, with lookout 
and “brail’’. Over 200 tons 
of fish have been taken in 
one haul of the net. 


The high physical qualities of Sardilene, and its 
biological standardization, assure proven results 
for those who include this High-Vitamin 


product in their poultry and live-stock feeds. 
immediate shipments can be made. 


QUALITY GUARANTEED! 


WRITE FOR 
DETAILS 


Manufactured by F.£. BOOTH COMPANY, INC., San Francisco 11, Calif. 
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ernest sondregger says 


pays biggest dividends 


HERE are two schools of 

thought among country feed 

merchants concerning the 
most effective policy to follow in 
regard to newspaper advertising. 
There is the group that takes the 
position that two or three good 
splashes a year—half page or full 
page advertisements in the news- 
paper with the largest circulation 
—attract the most attention and are 
therefore the most advantageous 
for feed merchandisers. And the 
merits of this plan of advertising 
are easily discernible. Advertise- 
ments that call for whole or half 
pages of space can't possibly be 
ignored by newspaper readers— 
they are too big to be overlooked! 

Among feed men there are many 
staunch supporters of this plan that 
calls for only two or three ads 
yearly, with these infrequent ap- 
pearances marked by advertise- 
ments that take up a large amount 
of space. But there are probably 
more adherents to the other school 
of thought concerning newspaper 
advertising — the feed retailers 
who insist that there is more good 
to be gained from advertising that 
runs in almost every issue of the 
local newspaper, although it may 
take up only a small amount of 
space. 

A steadfast believer in this sec- 
ond type of newspaper promotion 
is Ernest Sonderegger, manager 
and owner of the Sonderegger Seed 
& Feed store of Beatrice, Nebr. Mr. 
Sonderegger handles seeds, plants, 
_ bulbs, bees, poultry supplies and 
feed. Ever since he started busi- 
ness he has followed the plan of 
consistently running a series of 
small advertisements extolling the 
merits of his feeds and seeds and 
accessory products. Sometimes the 
ads are institutional in nature, plug 
some local civic organization's 
work or call for recruits for some 
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branch of the armed services. Oc- 
casionally they have a humorous 
twist and relate a funny incident 
that happened on the streets of 
Beatrice. Usually the ads relating 
to feeds promote the sale of only 
one particular item. Mr. Sonde- 
regger doesn’t attempt to publicize 
everything in one ad. Often he 
runs a series of small ads on calf 
starter, chick mash, etc., and not 
once but innumerable times has 
this merchandiser obtained sizeable 
increases in sales of the item ad- 
vertised. 

The firm's advertising is carried 
in every edition of the town’s lead- 
ing daily newspaper and Ernest 
Sonderegger composes copy for 
these ads himself. He has a defi- 
nite flair for writing advertising 


A STEADFAST believer in a 
consistent newspaper advertis- 
ing policy is Ernest Sondereg- 
ger, operator of the Sonde- 
regger Seed & Feed store, 
Beatrice, Neb. He is shown 
at left below discussing a feed 
problem with A. C. Sondereg- 
ger, right. 


copy that has reader appeal and 
draws customers into his store. He 
enjoys seating himself at his desk 
and probing his mind for ideas for 
ads that will ring the bell with 
newspaper readers. Mr. Sondereg- 
ger plans his newspaper campaigns 
well in advance and has ads pre- 
pared for weeks ahead. Last min- 
ute advertising copy is taboo, ads 
that get in just under the deadline 
are usually dull reading, Ernest 
Sonderegger insists. 

To other country feed merchan- 
disers Mr. Sonderegger gladly 
offers pointers that he has gleaned 
from years of experience in writ- 
ing copy that has clicked with feed 
buyers in his territory. 

“Timeliness and unusualness are 
two features that feed merchants 
should constantly strive for in their 
advertising copy,” advises Mr. Son- 
deregger. 

For example, a caption on one of 
his ads in a current issue of the 
local paper read: “Something to 
crow about! Egg prices up! Egg 


: 


mash prices down!’ The advertisement 
served a double purpose—informed the 
readers of a current situation and re- 
minded them that Sonderegger’s was the 
place to buy their feed. 

“Take advantage of local business and 
social conditions,’ added Mr. Sonderegger. 
“Anything that happens in your com- 
munity is news and can be easily worked 
into your advertising copy. The result will 
be that your ads will be more palatable 
and more easily digested by newspaper 
readers. They will be more interesting 


and attract more attention. Americans like 
tasty advertising that isn't entirely com- 
mercial in nature. Candy-coat your copy 
for them. You'll find it pays.” 

Mr. Sonderegger becomes most empha- 
tic, however, when he discusses the fre- 


The Glare of War 
1800 R.P.M. Operation 


At 1800 R.P.M. Operation BLUE STREAK* 
MILLS start in half the time, stop in half 
the time, cut the shock load against the 
power source to practically nothing com- 
pared to high speed mills. That means 
time saved, power saved, and a better 
grind and satisfied customers. 


PRATER 
1825 S. 55th Ave. 


quency with which feed merchandisers 
should advertise in their local newspapers. 
His ads appear in every issue. Sometimes 
he only uses a one or two-inch space, but 
he hasn't missed an issue for years. The 
fellow who just hits an occasional issue 
with a big ad is attempting to make up 
for lost advertising time, according to Mr. 
Sonderegger, and usually his results are 
disappointing. 

How to get customers for the future 
is another subject on which Ernest Son- 
deregger is an expert. In spite of the 
confusion brought on by the war, he takes 
advantage of every opportunity to build 
goodwill. He is always courteous and 
polite and is as cordial with strangers as 
he is to old customers. Children who enter 
the store are given almost as much atten- 


PULVERIZER 


Reveals Value of 


Triple Reduction Principle 


Less force is used to reduce the material 
in each stage of Triple Reduction. That 
also means power saving. It also means 
an improved, truly granular grind, free 
from “excessive fines” and “flour.” Con- 
trol of quality of the grind is increased— 
a better product produced at lower cost. 


COMPANY 


Chicago 50, Ill. 


PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 
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PRATER PULVERIZER CO. 


1825 South 55th Avenue - Chicago 50, Ill. 


tion as their parents, because Mr. Son- 
deregger recognizes the fact that the young 
people of the present will be the seed and 
feed purchasers of the future. Gaining 
their goodwill is important to him. Some 
of them may be 4-H club members and 
feeding a few calves, hogs, or poultry, but 
whether they are customers or not they 
will, in all probability, be the big feeders 
of tomorrow. 

Mr. Sonderegger always keeps a con- 
venient supply of popcorn on hand for 
children who enter the store. Then he 
usually hands each child a sample of 
dog or rabbit food, a pencil or some other 
little gift. Usually he reels off a simple 
but interesting sales talk to the child 
which starts with questions like, “Do you 
have a dog at home?” “What kind of 
dog food do you feed him?” “Why don't 
you try him on some of this and watch him 
eat it up?” 

Does it work? Sure. The child is usually 
flattered to discover that a grownup takes 
the time to talk with him and many lasting 
friendships are formed in this way. 
Furthermore, the gesture always makes a 
hit with the parents because they never 
fail to appreciate anyone who takes an 
interest in their children. It is a rather 
simple merchandising formula but it has 
accomplished remarkable results in secur- 
ing the goodwill of both parents and 
children, and Mr. Sonderegger avers that 
he will reap dividends from his efforts in 
the years to come. 

Ernest Sonderegger is recognized as one 
of the most enterprising feed retailers in 
his section of Nebraska. He never tries 
anything spectacular in the way of mer- 
chandising, being satisfied with the tried- 
and-true methods for creating interest in 
his store and the merchandise he carries. 
But he has achieved excellent results from 
his promotional efforts and has carved a 
permanent niche in the community for 
himself and his store. 
@ DUDLEY COOPER, former sheriff of 
Chariton County, Mo., has opened a new 
feed store in Keytesville, Mo. 


BUY MOR 
WAR BONDS 


=A rome | 


| RED CROSS 


“BUT REMEMBER-THE MAGAZINE SAYS SHARE YOUR 
COPY. THERE'S A PAPER SHORTAGE, YOU KNOW." 
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Naturally, you want your feeds to have the healthy balance 
of vitamin factors and minerals which stock need, and which 
keeps feed customers coming back for more. The one best 7 
place to find this balance is in Nature itself — in a teed fortifier 

like Curbay B-G. 


A natural product of butyl alcohol fermentation, Cur- 
bay B-G is a “natural” as the most economical source of 
the essential B-complex factors. In addition to its high 
riboflavin content, it contains generous, published* 
amounts of pantothenic acid, niacin, pyridoxine, biotin 
and folic acid — all vital to rapid, healthy growth of 
poultry and livestock. In addition to its economy as a 
source of vitamins, Curbay B-G offers you these extra 
advantages: 

It's easy to mix. Because greater quantities of Cur- 
bay B-G are used — compared to more potent, more 
costly supplements — you not only add more B-complex 
factors, but you get easier mixing and more uniform 
distribution throughout the feed. 

It's always uniform, producing uniformly fortified 
feeds. Rigid manufacturing controls keep vitamin and 
mineral content uniform to within narrow limits. 

it's always available, because production of Curbay 
B-G is a year around business with U.S.I. 

Curbay B-G is shipped in 3-ply asphalt-lined 50-lb 
bags which keep it “in condition” until you are ready 
to use it. Our nutritionist will be glad to cooperate 
with you in working out your feed- formulation prob- 
lems. For his help, write to U. S. Industrial Chemicals, 
Inc., 60 East 42nd Street, New York 17, N. Y 


* Ask for folder detailing Curbay B-G specifications and 
showing how it compares with other popular feed ingredients 
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3 Consumer Satisfaction | 


2 Economy Plus Top Performance 


1 Testing and Evaluating 


The matter of protein levels and vitamin reinforce- Ladpro, you can be certain that they contain the 
ment of Turkey Feeds is given special study and complete B-G Complex. Thus young poults and 
consideration at the Borden Nutritional Research growing birds are helped to get greater nutritional 
Laboratory and Experimental Farm, Elgin, Illinois. value from their feed. Turkey raisers recognize the 
This experimental work and the investigations of importance of this in economy and top perform- 
the Agricultural Experiment Stations have estab- ance. 
lished the requirements of the B-G Complex of vita- Both Flaydry and Ladpro are processed with 
mins. The experiments and investigations have also patented equipment operated by skilled workmen 
brought out the importance of nutritional factors under scientific supervision who are guided by 
from a combination of fish liver and standards established by years of 


glandular meal, fish solubles and dry biological assaying. This quality of 


whey solubles. Know-How is a priceless ingredient in 


It has been found that an import- obtaining top results and consumer 


ant nutritional contribution like the satisfaction. . 


B-G Complex is most satisfactorily 
‘ Wire or Write for Prices—Prompt Shipment 

supplied by natural sources that con- 

tain the complete complex. 


When Turkey Feeds are fortified 
with Borden’s Flaydry and Borden’s 


THE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK 17, N. Y. 


50 THE FEED BAG — May, 1945 


——" 
: 
Fad 


Study Changes 


URING 
changes in the make-up and 


the war marked 

cost of concentrate rations 
fed to milk cows have taken place 
as farmers stepped up rates of con- 
centrate feeding to _ stimulate 
greater milk production. Beset by 
difficulties in obtaining high pro- 
tein feeds and a limited supply of 
feed grains to support increased 
livestock numbers, dairymen have 
changed the composition of rations 
to include more commercial mixed 
dairy feeds and more wheat than 
in former years. Producers have 
been buying more of the concen- 
trates fed and producing less on 
their home farms. Costs of rations 
have been forced upward by higher 
prices of grains, millfeeds, and con- 
centrates, and incentive payment 
programs have been developed to 
encourage feeding for heavy milk 
production. 


Over a period of 14 years the 
United States crop reporting serv- 
ice has collected information from 
dairymen on the kinds of concen- 
trated feeds supplied to milk cows 
and on the value per 100 pounds 
of the concentrate ration. Feeding 
practices in herds kept by these 
6,000 special dairy reporters is be- 
lieved to be reasonably represen- 
tative of the two million farms from 
which milk or cream is sold. The 
records provide a factual back- 
ground for comparing the composi- 
tion and cost of wartime rations 
with those of earlier periods. A 
study of the changes is not only 
helpful for appraising the wartime 
feeding problems of milk producers, 
but is also significant from the 
standpoint of government policy 
during the remainder of the war, 
and readjustment problems that 
will be faced by dairymen in the 
postwar period. 

Farmers normally draw from a 
wide variety of grains, seeds, oil- 
meals, millfeeds, and commercial 
mixes in obtaining the concentrate 
rations fed to milk cows. Feeds 
used differ markedly between re- 
gions according to the kind of con- 
centrates produced or available 
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in make-up of concentrate 
rations fed to milk cows 


by JOHN L. WILSON 
U. S. Dept. of Agriculture 


and the type of roughage fed. Rel- 
ative prices of similar feeds, im- 
portance of the dairy enterprise in 
relation to other farm operations, 


intensity of milk production prac- 


tices, and other economic consid- 
erations, cause wide divergence in 
the kinds of feed used. Broken ear 
corn may be the only concentraie 
fed to milk cows on some mid- 
western farms where dual-purpose 
type cows are milked, whereas pro- 
ducers in the highly specialized 
fluid milk areas of the East may feed 
a commercially prepared mixture 
containing more than a dozen dif- 
ferent ingredients. 


In the 1938-40 period prior to the 
war, corn was the most used feed 
in concentrate rations fed by dairy 
reporters, making up 28.8 per cent 
of the total. Oats followed with 24.1 
per cent, while other important 
farm-grown grains included barley 
with 8.2 per cent and wheat with 
1.7 per cent. Purchased wheat mill- 
feeds, mostly bran, were included 
to the extent of 6.2 per cent. Among 
the group of high protein feeds used 


by farmers to balance home-mixed 
concentrate rations, cottonseed 
meal, with 3.2 per cent of the total, 
was the most important. Soybeans 
or soybean meal made up 2.7 per 
cent, gluten feed or meal 1.2 per 
cent, unprocessed cottonseed fed 
mainly to small herds in the South 
1.0 per cent, and linseed meal 0.7 
per cent. Miscellaneous feeds not 
listed separately, including grain 
sorghum, beet pulp and distillers’ 
or brewers’ grains, accounted for 
5.3 per cent. Commercial mixtures, 
prepared by mills or feed dealers 
from much the same ingredients 
but bought and used by farmers as 
a single feed, made up 16.9 per cent 
of the total. 


Changes in rations caused by 
war conditions did not develop im- 
mediately during the first year of 
hostilities, but became apparent by 
the fall of 1943 when larger num- 
bers of livestock on farms resulted 
in reduced feed supplies per ani- 
mal unit. Use of wheat, normally 
limited by its high cost relative to 
feed grains, increased greatly when 
the feed wheat program made large 
quantities available for feeding 
purposes at a price below the mar- 


UNITED STATES AVERAGE 
1,392 POUNDS 


ESTIMATED POUNDS OF GRAIN AND CONCENTRATES FED 
PER MILK COW IN 1944 


Under 1,096 
1.096 - 1,345 


1,346 - 1,595 
1,596 and over 


U.S. DEPARTMENT OF AGRICULTURE 
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ket level. On Nov. 1, 1943, wheat made up 
6.2 per cent of the total ration fed in dairy 
reporters’ herds, some four times the prewar 
proportion and higher than in any fall since 
1931. Compared with the 1938-40 period the 
percentages of commercial mixed dairy 
-feeds in the ration increased by half, and 
on Nov. 1, 1943, represented more than 
one-fourth of all concentrates fed to milk 
cows. Much of this increase was the 
result of difficulties in obtaining proper 
supplements for balancing farm-mixed 
rations. Also, under higher levels of 
concentrate prices, the charges for trans- 
portation, mixing, and handling incidental 
to commercial dairy feeds represented a 
smaller proportion of the total cost, and 


thus did not discourage the use of com- 
mercial mixed feeds so much as during 
periods of low price. 

Farmers used smaller proportions of high 
protein supplements, wheat millfeeds, 
oats, and barley in wartime rations fed 
to milk cows. On Nov. 1, 1943, oil seeds, 
coilmeals, and gluten as a group repre- 
sented only 5.7 per cent of the total con- 
centrates, the smallest percentage in 14 
years of record and less than two-thirds 
the proportion used in the 1938-40 period. 
The percentage of cottonseed meal in the 
ration dropped more than two-fifths, soy- 
beans and soybean meal by one-third, and 
gluten and unprocessed cottonseed by 
more than half. Linseed meal while repre- 
senting a larger proportion of the ration 


RELATIVE USE OF CERTAIN FEEDS IN FALL CONCENTRATE RATIONS 
FED TO MILK COWS, UNITED STATES, SELECTED PERIODS* 


PERCENT OF TOTAL CONCENTRATE RATION 
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*AS REPORTED BY DAILY CORRESPONDENTS. SELECTED PERIODS ARE AS FOLLOWS: DEPRESSION, OCTOBER 1, 1932-33; 
DROUGHT, OCTOBER 1, 1935-37; PRE-WAR. NOVEMBER 1, 1938-40: AND WAB, NOVEMBER 1, 1943-44 


FEEDS USED IN CONCENTRATE RATIONS FED TO MILK COWS, IN HERDS KEPT 
BY DAIRY REPORTERS, UNITED STATES, 1938-40 AVERAGE AND 1941 TO 1944 


1938-40 1941 1942 1943 1944 
Feed Group Nov. 1 Nov. 1 Nov.1 Nov.1 Mayi1 Nov. 1 
% % % % % % 

Cottonseed meal ................ 32 2.3 2.9 1.8 2.0 24 

mead... sf 1.9 1.9 1.2 1.8 1.8 

Soybeans or soybean meal....... 2.7 1.9 2.0 1.8 a2 3.4 

Gluten feed or meal............. i L3 a 7 

Wheat bran, shorts............... 6.2 3.8 3.5 4.4 4.2 44 

Commercial mixed dairy feed!... 16.9 19.7 19.2 23.7 28.0 25.8 

5:3 3.9 5.4 4.2 3.4 3.8 

Home-grown feeds as percentage : 

55.3 56.5 54.7 48.7 46.1 50.0 

1 In 1940 commercial mixers prepared dairy feeds from the following ingredients: Corn, 7%; 


other grains, 8%; wheat millfeeds, 14%; corn millfeeds, a 
oilseed meals, 23%; molasses products, 10%; distillers’ and brewers’ grains, 6 
Data for other years are not available. 


7%; and miscellaneous, 5%. 


11%; other grain orproeee. 9%; 


; alfalfa meal, 


than in the 1938-40 period was down con- 
siderably from the percentage used in fall 
months of 1941 and 1942. Importance of 
wheat millfeeds, mainly bran which is a 
medium protein feed prized especially by 
some feeders for increasing bulk and 
palatability of home-mixed concentrate 
rations, has been gradually decreasing 
for a number of years. In the fall of 1943 
it amounted to only: 4.4 per cent of the 
total as compared with 6.2 per cent in the 
prewar period. 

Reduced proportions of oats and barley 
in concentrate rations fed to milk cows in 
late 1943 appear to reflect the high cost 
of these grains in comparison with corn 
and wheat. Prices received by farmers for 
oats, unrestricted by ceilings, advanced 
from 84 cents per hundred pounds in mid- 
October of the 1938-40 period to $2.33 per 
hundred pounds in October, 1943, a gain 
of 177 per cent. Barley prices advanced 
165 per cent in the same period. Mean- 
while, October prices of corn, under con- 
trol of an OPA ceiling, increased only 
115 per cent between the 1938-40 period 
and 1943. During part of 1943, wheat, 
made available for feeding purposes at 
a substantially reduced price, was cheaper 
per pound than the major feed grains. 

In 1944 some shifts back toward pre- 
war composition of concentrate rations fed 
to milk cows took place. Desired con- 
centrates were more easily obtained as the 
result of larger supplies available per 
animal. unit and the feed allocation pro- 
grams of the war food administration. On 
Nov. 1, 1944, the use of wheat, at 3.3 
per cent of the total ration, was only 
half as great as a year earlier. Oil seeds, 
oilmeals, and gluten as a group regained 
almost their prewar importance but 
marked changes were still apparent for 
some of the individual feeds included. On 
Nov. 1, 1944, soybeans and soybean meal 
were by a considerable extent the most 
important protein supplement, replacing 
cottonseed products in that role. Farmers 
continued to use commercial mixed feed 
to a much greater extent than in the pre- 
war period, with the percentage of total 
tation on Nov. 1 about the same in 1944 
as in 1943. 

Home-grown feeds as percentage of the 
total Nov. 1 concentrate ration dropped 
from 55.3 per cent in the 1938-40 period 
to 48.7 per cent in 1943. Greater depend- 
ence on commercial mixes was a factor 
but the purchase of some kinds of farm- 
grown feeds also increased. On Nov. 1, 
1943, only 30 per cent of the wheat used 
in concentrate rations was homegrown, 
a marked drop from the 80 per cent in 
the 1938-40 period. The proportion of 
barley grown on the farm where fed de- 
clined from 75 to 70 per cent, while corn 
and oats were unchanged at about 85 
per cent. In late 1944, dairymen increased 
the use of home-grown feeds to 50 per 
cent of the concentrate rations fed their 
milk cows, moderately less than in the 
prewar period and midway between the 
60 per cent typical in the depression period 
of the early 1930's and the 40 per cent 
characteristic of major drought years. 


(Continued on page 87) 
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QUICK DELIVERIES. .. Despite 80x-Car Shortage! 


Dealers are assured quick store-door liveries right to your store door! 
delivery of Occident feeds—both If you wish to pick up a load of 
commercial mixtures and ingredients Occident Feed while in any of our 
—because of strategically located warehouse towns, just let us know, 
warehouses. We make prompt de- and your order will be waiting! 


FREE. J Helpful selling literature, store display material, promotion 
@ aids—on Occident Feeds. Ask your Occident salesman. 


neers OF OCCIDENT FLOUR AND FEED 
Minneapolis 1, Minn 
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Dawe’s Formula Audit Bureau will 
give YOU the same confidential 
service that has produced remark- 
able dollars-and-cents results for 
many mills—large and small. It is 
based not only on scientific nutrition 
research but on practical experience 
in the ingredient markets and in suc- 
cessful feed mixing and merchan- 
dising. 

If you are having trouble today 
getting certain ingredients, the Bu- 
reau may be able to suggest satisfac- 


Should Have 


This long established father-and-son mill had a good business on their 
own mixed feeds. But Formula Audit Bureau showed them how to cut 
total ingredient costs as shown below—AND improve feed quality at the 
same time. No wonder the father was sorry they hadn’t done it years ago! 


tory substitute formulas. Later, when 
ingredient supplies are again nor- 
mal, other suitable formulas will be 
supplied. You can thus improve your 
competitive position now as well as 
prepare for whatever conditions may 
lie ahead. 

Your individual problems will 
receive the personal attention of sea- 
soned executives. Why delay—and 
later regret you didn’t act sooner? 
Why not mail the coupon TODAY? 
There is not the slightest obligation. 


Manufacturers of VITAMELK BASE, FLAVONNE, RIBO-D, 
ENRICHO, VITAMELK CONCENTRATES, RIBO-D 400 (AOAC), 
DAWE’S DRY D, and ALASKA BRAND FEEDING OILS. 
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HEEL out the ship, Ed. 

I'm going to run into Chi- 

cago today to look at 
some new equipment. Be back to- 
night.” 

That's you talking to your helper 
sometime within the next 10 years. 
You're a feed dealer with your 
place of business within four or five 
hundred miles of Chicago. Ed is 
already rolling out your private air- 
plane. Our bet is that it’s a three 
seat, low wing speedster that 
cruises along about 120 mph. with 
a top speed of about 150 mph. Its 
retractable landing gear and trim 
lines remind you of present day 
war planes. 

You take off, circle the field and 
head for Chicago. You don't bother 
to fly the beam. Your radio is tuned 
to a snappy musical program on 
some Chicago station and your di- 
rectional radio antenna keeps you 
aimed direct for the Chicago munic- 
ipal airport. You live 400 miles out 
so the trip takes 3 hours and 20 
minutes. But, with the radio for 
enjoyment you relax on the gener- 
ously upholstered seat and smoke 
a cigarette. The flight 4s over al- 
most before you realize it. 

Ten miles out of Chicago you call 
the airport over your two-way radio 
to get traffic and landing instruc- 
tions. There’s no waste of time. 
When you've landed you taxi up 
to the hangar and turn the ship 
over to the attendant for parking 
until you return. It’s just lunch time 
now so you take a cab or bus 
downtown and eat a hearty meal. 
Now you're off to do the business 
you came in for. 

Business satisfactorily completed, 
you return to the airport where your 
ship is waiting for you. You pay 
the bill for gas, oil and parking, a 
total of about $6.00. Just a little 
more than 1!/, cents per mile! The 
trip home passes rapidly and you're 
back at the office by closing time. 
Eight hundred miles in less than 
seven hours and you're fresh and fit 
and ready for a party that night. 

Does this sound fanciful? Dis- 
tant? Not at all. The civil aeronau- 
tics administration predicis some 
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should prepare to make use 
of air transport after war 


by ALBERT E. PACINI 


400,000 private airplanes within ten 
years after the war. And for this 
purpose a $1,250,000,000.00 pro- 
gram has been presented to Con- 
gress calling for the improvement 
of 1,625 of the 3,000 present air- 
fields as well as the construction 
of more than 3,000 additional new 
airports. If passed, this program 
will provide 88 per cent of the 
counties in the United States with 
adequate landing areas for private 
and commercial flying as com- 
pared with 53 per cent coverage 
at present. 


Of the 6,000 eventual airports 
the plans call for about 4,000 fields 
to be located in towns of 5,000 
population or under. The giant air- 
craft industry is interested in de- 
veloping a mass market for private 
flying to aid in the conversion from 
war planes and parts to privately 
owned ships. In addition to the 
desirability of retaining the thou- 
sands of employes now engaged by 
the aircraft industry the widespread 
use ot privately owned aircraft and 
the development of thousands of 
new landing fields will have other 
permanent benefits to the communi- 
ties involved and the nations as a 
whole. Air mail to outlying towns 
will become a reality overnight. 
Travel facilities, generally inade- 
quate between small towns, will 
improve vastly. 

Business will increase since air 
freight deliveries of perishable com- 
modities as well as stock items will 
boom. Suitable airports conven- 
iently located will result in the 
employment of hundreds of thou- 
sands. of field attendants, mechan- 
ics, service mien and others, who 
serve the flying public. It's of inter- 
est'to note that CAA’s planning calls 
for an estimated 1,319 airports in the 
New England states, 1,241 in the 
Midwest and 895 in the Southeast. 
This means that more than half the 


-"SURE, WE COULD GAIN ALTITUDE IF PEOPLE WOULD WRITE 
MORE V-MAIL AND HELP LIGHTEN THIS LOAD!“ 


nation's airfields will be located in 
the eastern one-third of the coun- 
try! 

Every manufacturer of civilian 
aircraft as well as many of the 
newcomers to the field has a post- 
war “dream ship” on its plotting 
boards. Many plane manufacturers 
have queried pilots for the past two 
years to determine what is wanted 
in the way of a desirable light ship 
within the reach of the private 
flyer. The plane described at the 
beginning of this article seems to 
fit the wants of the majority of 
pilots as determined by survey. It 
is probable that wartime improve- 
ments in plane manufacture will 
add new innovations to the plane- 
builder's art resulting in extra fea- 
tures tha! will be highly desirable 
to the private pilot. 

Sleek, comfortable, streamlined 
ships will be in demand. Prewar 
flyers weren't too choosy about 
comfort; our postwar demands will 
require automobile comfort in the 
air. We'll want ease and cheap- 
ness of seperation coupled with a 
modest initiak cost. Before the war 
‘a medium: priced light plane cost 
from :$1,000 to $1,500 without ac- 
cessories; $500 additional put in a 
radio and other instruments that 
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were nice to have but not absolutely neces- 
sary. Mass production methods applied to 
postwar planes promise a better ship for 
less money with higher powered, more 
deluxe models ranging up to $50,000 for 
the wealthy sportsman pilot whose tastes 
demand the utmost in speed and comfort. 

The average feed man will probably 
find that a plane in the $2,000 class will 
serve his needs amply. It will carry three 
passengers at better than 100 mph., land 
below 50 mph. for safety and be practically 
foolproof in operation. With wheels for 
airport operation and a set of floats for 
fishing trips to some favorite northern 
lake, this plane will provide both econom- 
ical travel and relaxing pleasure flying. 
A landing strip varying from 1,800 to 2,700 


confidence. 


Get the full facts and prices now—either through your distributor 


or by writing us direct. 


The HERMAN NAGEL CO., 53 W. Jackson Bivd. 
Chicago 4, Illinois 


MINERAL 2 


SAVE LABOR 


IN MINERALIZING FEEDS 


Feed men from all sections of the country report that “Formula B” 
is a great LABOR-SAVER, enabling fewer men to produce more ton- 
nage in less time than in practically any operation in the mill. That’s 
a mighty important item these days, as every feed man knows, and the 
reason so many hundreds of users are enthusiastic about the way this 
modern mineral concentrate may be used just as it comes from the bag 

. effectively mineralizing any feed WITHOUT A PRE-MIX! 

It assures quality, too, for with Salt and Calcium provided separately, 
“Formula B” impregnates the mix with four 100% soluble, instantly 
usable sources of phosphates; full cobalt, manganese and iodine protec- 
tion; as well as zinc and boron for additional protection. 

Likewise, 100 lbs. ‘Formula B,” 
Carbonate give you 1/ ton of complete Mineral Feed you can sell with 


feet in length will supply plenty of space 
for takeoff and landing operations. Such 
a strip will probably be built parallel to a 


major highway and close to town. The 
cost of the strip will be negligible, based 
on recent studies made by CAA and by 
various state agencies. 

“But what about learning to fly,” 
ask. “Can I do it?” The answer to this 
question is easy. If you're over 16 years 
of age, have no physical disabilities that 
would prevent you from driving a car 
safely, and can learn certain modified air 
traffic rules and regulations for your own 
safety you can get a pilot's license with 
little trouble. Eight to ten hours of instruc- 
tion by a competent instructor, and there'll 
be scads of them available when our air 


you 


wr. HERMAN NAGEL 


100 Ibs. Salt and 800 Ibs. Calcium 


“ormula 


MINERAL 


FOR POULTRY AND ALL LIVESTOCK 


corps lads fly home, entitles you to solo. 
An additional 30 hours of solo flying ex- 
perience and you're ready to take a simple 
flight test designed to prove to the in- 
structor that you're a safe pilot. No one 
expects you to be another Major Dick Bong 
or an Eddie Rickenbacker; the CAA merely 
wants proof that you won't menace the 
health and happiness of your family the 
first time you run out to the airport for a 
Sunday flight. Instruction costs are modest, 
even at present rates. Dual instruction 
averages about $8.00 to $9.00 per hour, 
while solo time can be had for about $6.00 
per hour. These figures include instruc- 
tion, rental of the ship, gas and oil. If you 
buy your own ship you can hire an in- 
structor for about $2.50 per hour. Thus, 
if you can afford to own a medium priced 
automobile you can afford an airplane. 


Probably your town fathers are already 
planning your airport. If not, we suggest 
that you place the bee in their collective 
bonnets. For in the coming air age a town 
without a place for incoming ships to land, 
complete with service, accessories, hangars 
and ample facilities, will soon find itself 
much like a town without a garage or a 
filling station would be today. The last 
war brought mass production of automo- 
biles; this war will bring mass production 
of airplanes. You'd better be ready to 
greet salesmen who fly in to see you as 
well as preparing to do a little flying 
yourself. Happy landings! 


Glidden Names Marsh 
Feed Sales Manager 


Cecil F. Marsh has been named to suc- 
ceed P,. Turner as general sales manager 
for the Glidden Feed Mill division at 
Indianapolis, Ind., according to an an- 
nouncement By P. E. Sprague, vice-presi- 
dent of the Glidden Co. Mr. Turner is 
retiring from the company. 


Mr. Marsh was associated with the for- 
mer Albert Dickinson Co., Chicago, IIl., and 
later with McMillen Feed Mills, Fort 
Wayne, Ind. 

The Glidden Co. has converted the build- 
ings and equipment at the former Indian- 
apolis plant of the American Cereal Corp., 
recently acquired by Glidden, into a mod- 
ern formula feed manufacturing unit. The 
Glidden organization for many years has 
been a large producer of vegetable oils 
and meals. 


@ ©. J. CHAMBERLAIN, Marysville, Ohio, 
has sold his elevator business to the 
Ohio Grain Co., Milford Center, Ohio. 
Mr. Chamberlain is retiring after 48 
years in the grain business. 


@ MOELLERING FLOUR MILL, Fort 
Wayne, Ind., has been purchased by 
J. Richard Hawekotte and C. Merle Engel- 
man from Fred Moellering. 


@ ERNIE JOHNSON, Sedro Woolley, 
Wash., has purchased the interest of 
Orville Morgan in the Morgan & Johnson 
Feed Co., and has changed the name of 
the firm to the Johnson Feed & Seed Co. 
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70 MILLION MESSAGES 


NITRAGIN is advertised in your 
favorite farm papers. In fact, 68 
publications carry more than 70,- 
000,000 Nitragin messages to every 
corner of the country. That is ten 
times the number of U.S. farms. 


15 RADIO STATIONS 


Many radio stations, including 
some of the most popular farm 
stations, broadcast the Nitragin 
story and build dealer sales during 
the spring planting season. Cash 
in on this demand, give your 


NITRAGIN good display. 


2216 COUNTRY 
NEWSPAPERS 


In home-town newspapers—2216 
of them — farmers read about 


~NITRAGIN and the importance 


of good inoculation to farm prof- 
its. This advertising reaches the 
farmer in his local and most 
familiar publication. 


PLUS — Satisfied users are the 
best boosters a product can have. 
NITRAGIN has thousands of 
such friends. Many farmers write 
letters to teli us how NITRAGIN 
improves crop yields. Most, how- 
ever, just walk into their dealer’s 
store year after year and buy more 


NITRAGIN. 


“op 
Nitp; PROCESS 
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A FARMER SAY 
au It’s good business tg Sell What Customer, Want to 
—" buy, In a recent Survey, Most farmer, Said they 
ask for NI TRAGIN When they Want inoculation, 
They know NITRAGIN and respect its quality, 
re Nitragin ’s Sutstanding Sales leadership has been 
built by COnsistens Advertising, “Nstructiye Sales 
| Promotion, and Continued imProvement of a . 
quality Produce, NITRAGIN is the oldest, Most age 
Wide] Used It’s an essential] TOfit item 
Pp. 
Seed dealers, Cash in ©n the demang for 
NITRAGIN, if you ate not already Nitragin 
dealer Write to the address below Or calf your 
é | | Jobber today, The Nitragin Company, Inc., 3855 
~ N. Booth Street, Milwaukee 12, Wisconsin, 
O 


The Popular TONIC APPETIZER 
Widely Used for Growing Birds 


Thousands of Pleased Users It Will Pay You to Push 
Wh Recognize Its Benefits Popular PAR-O-SAN 


)_)2 Easy to Mix in Either Wet or — HELP GUARD CHICKS by urging 


Dry Mash... Flock Treatment ‘“*tomers_ to. disinfect brooder 
tif houses thoroughly with Dr. Sals- 


bury’s Par-O-San. Powerful, does 
Many growing birds often need a tonic appetizer. Poultry the job. Economical, used diluted. 
raisers want to meet that need. Thousands use genuine won't harm chicks. Has a pleas- 
Dr. Salsbury’s Avi-Tab; report improvement in their flocks. ant odor. 


Birds get Avi-Tab’s benefits because they like it... 
growing birds, hens and baby chicks. Easily mixed in 
the mash, moderate in cost, sells readily. No wonder 
dealers’ sales pep up! So, serve your customers and 
build more business. Help the birds that need a tonic 
appetizer get better results from your feed. 


Easy Selling ... Free Sales Helps: Avi-Tab advertising 
in farm and poultry papers, on the radio, pre-sells your kl 
customers. Free sales helps bring buyers to your store; 


sell them faster. Order genuine Dr. Salsbury’s Avi-Tab Ea 2. al 


DR. SALSBURY’S LABORATORIES id TONIC TIZER 
Charles City, lowa sor” FOR POULTRY 


A Nation-wide Poultry Service 


MEMBER 


(ADVERTISE AND DISPLAY 
) THIS SERVICE EMBLEM 


City ‘ows ATORIE ~ 
2&4 
THE 
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HERE is an ancient wheeze 

that says, in effect, that you 

can judge the quality of a res- 
taurant’s food by whether or not 
the restaurateur himself partakes 
of it. Not a bad criterion in some 
respects, and Clarence Tryon, oper- 
ator of the Tryon Produce & Hatch- 
ery, insists that perhaps the same 
principle has been used by farm 
folk around Defiance, Iowa, in con- 
nection with the brand of feed he 
purveys. He feeds it to the farm 
animals on his own two farms; they 
prosper, so a lot of people figure it 
must be pretty good. 

A little over three years ago, this 
Iowa feed merchant was conduct- 
ing what would have been ad- 
judged by business experts as just 
an average feed trade. Sales were 
jogging along at a fair pace, noth- 
ing sensational about the store and 
the manner in which merchandise 
was sold, and a sales graph would 
have just required marking a 
straight line for a number of years. 
But one day, Clarence Tryon awak- 
ened from this lethargy. He was 
doing good enough, he agreed, but 
who wanted to plug along just do- 
ing good enough all of his life? He 
set up a definite program with the 
goal of increasing sales in his store. 
The goal which Mr. Tryon set for 
the store three years ago might be 
contemplated by the unimagina- 
tive merchant as an impossible 
feat that couldn't be reached unless 
something like a miracle came 
along to assist. But the bookkeep- 
ing figures in the profit columns are 
there in plain black ink for the 
doubters who said it couldn't be 
done. 

An accent was on service fea- 
tures in the business-building pro- 
gram conceived by the owner of 
the Tryon Produce & Hatchery. It 
was the key to the door that opened 
a world of new business for this 
dealer. No magic formula, no 
“Open Sesame” had anything to 
do with it. The program was built 
around the idea that a spirit of help- 
fulness would achieve the end de- 
sired. That idea made Clarence 
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program opened door to new 
profits for clarence tryon 


Tryon a dominant figure in his com- 
munity and helped purchase two 
richly-soiled farms for the enterpris- 
ing merchant. In the store and out 
of it, Mr. Tryon gives welcome “as- 
sists to his customers. He con- 
stantly makes trips into the country 
to help customers cull their poultry, 
vaccinate their livestock and assist 
them in other ways. 

“Get out and call on your cus- 
tomers,” is his emphatic message 
to other dealers with a desire to 
increase sales. “No man trying to 
build up a business today can sit 
back and wait for it to come to him. 
Get out in the country and help 
people! Do that and they'll give you 
their business.” 

There are other important points 
in the blueprints Mr. Tryon drew 
up three years ago for the purpose 
of getting out of the business rut 
he was in, that helped develop the 
prosperous feed trade that is his 
today. He is willing to pass them 
on, not with the idea that they are 
anything new, but just to prove that 
they worked for him and they can 
work for any feed retailer. They are 
the factors responsible for the 


“PRETEND YOU'RE A MARINE, GEORGIE, AND 
DIG A LOT OF LITTLE FOX HOLES SO DADDY 
CAN PLANT CORN." 


rocket-like increase in both the feed 
and hatchery business, that enabled 
him to pay for his building and 
two profitable, well-stocked farms. 
Points he emphasized are: 


1. Wait on trade promptly and 
courteously! People need more 
service than ever. When they 
come into your place of busi- 
ness they want attention in a 
hurry. If you're not on your toes 
they'll drive away and buy 
from the man who does give 
service. 

2. Handle one feed exclusively. 
Learn one feed. Know all there 
is to know about it. It will save 
you time and work. 

3. Train your help. I’m proud of 
everyone in my store and so is 
Mrs. Tryon. My wife puts in as 
many hours in the feed business 


as I do and she really knows 
her feed. 


The Tryons own a flock of 1,000 
White Leghorns that has achieved 
high egg production and is a model 
for other poultry raisers in the com- 
munity. Clarence and Dorothy Try- 
on are both chock-full of valuable 
poultry-raising information and 
they use modern methods in con- 
nection with their own flocks. They 
have found it valuable to be able 
to talk from experience because 
while theorizing has its favorable 
aspects, speaking from practical ex- 
perience is more likely to appeal 
to the average farmer, to be the 
final argument that will cause him 
to change from a competitor's feed 
to yours, to make him adopt better 
health measures with his flocks, to 
cause him to practice all of the 
more profitable ways of managing 
a flock of poultry. 


As a result of these efforts the sale 
of poultry remedies, medicants and 
sanitary products has also _devel- 
oped into profitable business for the 


(Continued on page 110) 
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Helpful Senuice 


Model S 


Direct-Connected 
Motors Furnished 
30 H.P. and 40 H.P. 
50 H.P. and 60 H.P. 


Be Prepared for 
Big Grinding Jobs Ahead 


Capacity! Speed! Economy! Durability! De- meat scrap, and fertilizer ingredients, the “Jay 
pendability! That's what you must have for peace- Bee" outgrinds them all — outlasts them all. 


time grinding. That's what you can get in the "Jay 
Bee" all-steel hammer mill. 


The "Jay Bee" is practically indestructible — 


Made in sizes to meet your exact requirements: 
12 HP to 200 HP with belt, V-belt, and direct con- 
nected drives. 


takes the toughest grinding jobs and takes 


them fast. 


Whatever your grinding requirements: 
all grains and roughages, cottonseed, lin- 
seed, soybean, peanut cake, tankage, 


Manufactured by the Bossert Co., Inc., 
Utica, N. Y., for nearly a quarter century 
—proud possessors of the Army-Navy 
2 Star E. Full 


Please state your grinding requirements. 


details upon request. 


J. B. SEDBERRY, INC., Dept. 79, Franklin, Tenn., Utica, N. Y. 


John J. Woods & Sons, Jay Bee Sales Co., 
2630 Homes St.. Kansas City, Mo.; Jay Bee 
Sales Co., 395 Broadway, New York, N. Y.— 
Jackson, Tenn.; T. G. Holland Mach. Co., 474 
Fairfax Road, Drexel Hill, Pa.; Harold W. 
Grubbs, Box 2469, Winston-Salem, N. C.; A. 
M. Sorenson, Jefferson Hotel, Dallas, Tex.; 


Jay Bee Sales Co., 4619 S. 7th St., Louisville, 
Ky.; The Lamiell Co., Greenwich, Ohio; J. E. 
Sorrells, Box 69, Slocomb, Ala.; W. H. Hust, 
Jay Bee Co., 1031 N. Humphrey Ave., Oak 
Park, Ill.; E. B. Harrison, Whigham, Ga.; 
C. Y. Wier, Sr., Yates Hotel, Utica, N. Y.; 
A. F. Shirk, Box 523, Canton, Ohio; Bryant 


C. Long, Box 893, Baton Rouge, La.; M. E. 
Padgett, Bennettsville, S. C.; O. D. Padgett, 
Sandersville, Ga.; H. A. McLeod, Box 381, 
Columbia, Miss.; Fred Siegrist, Sr., Jay Bee 
— Co., 476 §. Meridian St., Indianapolis, 
nd. 
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arthur jones says 


Selling 


is most effective 


F all the customary merchan- 

dising methods that can be 

applied in the retail feed busi- 
ness, route selling by a trained feed 
adviser is by far the most effective, 
in the opinion of Arthur Jones, 
manager of the Checkerboard Feed 
store, Bradenton, Fla. 

Mr. Jones feels that a feed dealer 
who desires an evergrowing list of 
customers must be generous with 
his services. That his ideas have 
been successful is evidenced by 
the fact that he has tripled the vol- 
ume of the Checkerboard store dur- 
ing the past three years. 

There is nothing complicated 
about route selling, according to 
Mr. Jones. It is simply regular serv- 
icing of customers by a feed com- 
pany representative, over a series 
of predetermined routes. However, 
route selling for a feed and farm 
supply store is altogether different 
from the driver-salesman set-up 
that is so common with laundries, 
bakeries and similar businesses. 

The feed man is usually a skilled 
specialist whose duty it is to sell 
feed and kindred items on one 

‘hand, and to give sound advice re- 
garding farm problems on the 
other. While he makes sure that 
each customer is properly furnished 
with feed and other farm supplies, 
fundamentally his job is to tell the 
farmer how to make more money 
by the proper care of his livestock. 
This is an indirect selling approach 
based on the well founded theory 
that healthy, properly fed livestock 
will bring the farmer the best re- 
turns. 
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“The feed adviser-salesman 
should be able to spot the more 
common poultry diseases and be 
ready to tell the farmer what to do 
for them,” explained Mr. Jones. 
“When he sees that pigs need 
worming, he should be ready and 
able to do the job, if necessary. 
In no way does he take the place 
of a veterinarian, but he should be 
able to identify ordinary livestock 
disorders, and recommend proper 
treatment.” 

Mr. Jones added, “The services of 
our adviser are not lir.ited to our 
existing customers. Such a policy 
would be stupid and short sighted. 
They are available to anyone in 
our area. Many of our best cus- 
tomers were obtained as a result 
of services given them by our out- 
side representative.” 

Where to find a man who can 
answer the qualifications of a 
skilled feed adviser is not as hard 
as it sounds, according to Mr. Jones. 
A graduate from a recognized agri- 
cultural school is an excellent pros- 
pect and several formula feed 
manufacturers offer training in this 
field. The important thing is that 
the salesman should be able to 
give service to the customers aside 
from booking feed orders. 

Orders taken by the salesman 
should be delivered as promptly as 
possible, cautioned Mr. Jones, in or- 
der to build confidence in the store. 
However, with tire restrictions and 
gasoline rationing, this presents 
something of a problem. His an- 
swer to this difficulty is deliveries 
once a week to each section served. 

“Once it is established that de- 
liveries will always be made on a 
certain day of the week, there is no 
problem,” Mr. Jones commented. 
“Everyone understands that deliv- 
ery service is drastically curtailed 
today because of wartime condi- 
tions.” 

But route selling is not a tem- 
porary measure designed to stim- 


ROUTE selling by a trained 
feed adviser is by far the most 
effective merchandising meth- 
od in the retail feed business 
according to Arthur Jones, 
above, who claims this practise 
accounts for over half of his 


sales volume. Shown at lower 
left is an exterior view of the 
Checkerboard Feed store, Bra- 
denton, Fla, 


ulate sagging sales. Once inaugu- 
rated it becomes an integral part 
of a store’s operation. For example, 
at the present time half of the sales 
volume realized by the Checker- 
board store can be traced to its 
program of route selling. It is a 
means of selling that can be of 
value to every feed and farm sup- 
ply store. 

Second only to route selling in 
effectiveness as a merchandising 
method is the principle of sugges- 
tive selling. In the words of Mr. 
Jones, “When a customer comes in- 
to our store to make a purchase we 
try to sell him merchandise in addi- 
tion to what he came in to buy, par- 
ticularly items that are suggested 
by his original purchase. For in- 
stance, if a man comes in to buy a 
bag of starting mash, we try to in- 
terest him in brooders, watering 
troughs, flect powder, and kindred 
items. All of this merchandising re- 
sults in extra sales for us, but we 
never try to load up a customer 
with anything unless we actually 
feel it will benefit him in some way. 

‘However, suggestive selling, as 
practiced at the Checkerboard 
store, is more than a mere sales talk. 
Merchandise displays, which are 
a form of suggestive selling, also 
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account for a fair share of the annual 
volume. There are many ways of making 
displays effective sales mediums, Mr. Jones 
Pointed out. The displays should be 
prominent; in the front of the salesroom 
where they will catch the eye of every 
customer. They must not be static; in 
other words, displays should be changed 
with the seasons of the year. For example, 
insecticides should occupy the most promi- 
nent locations during the summer, while 
chick feed might be featured in the spring. 

Elementary as this may seem, the 
Checkerboard store led the entire state 
last year in the sale of fly spray and other 
insecticides. Mr. Jones believes that much 
of this success was due to well planned 
merchandise displays. 

Sound as these principles are, they are 


of no tangible value unless customers are 
attracted to the store. This is done at the 
Checkerboard store in a variety of ways. 

In the first place, the salesroom is neat, 
clean and orderly all the time. Mr. Jones 
feels that nothing will discourage a pros- 
pective customer more quickly than a slop- 
py, disorderly appearance. Secondly, the 
atmosphere should be bright and cheerful. 
The entire front of the salesroom is open, 
with folding doors that shut in case of rain. 
Thirdly, the store is on the ground floor 
and every customer can step from his car 
directly into the salesroom. It is Mr. Jones’ 
theory that nothing should be an incon- 
venience to a customer. Steps are an in- 
convenience; therefore they have been 
eliminated. 

Mr. Jones also maintains a strict credit 


Announcing... 


YOUR TWO 
D-pendable Sources 
of Sunshine Vitamin D 


IFCO IFLOK-D-3 


Helps put the Sunshine 
Vitamin In your Poultry 
Feeds. Supplies 900,000 
r Units plus per Ib. In an 
Easy to mix, soybean base 


VITAMIN- 


Used Already by leading 
feed manufacturers to Help 
Fortify Livestock Feeds 
with Sunshine Vitamin D. 


Supplies 4,000,000 Units 
of Vitamin D per Pound. 
The Same source of Vita- 
min D (Ergosterol) now 
used in fortifying human 
foods. 


IFCO IFLOK-D-3 


(Companion product to famous IFCO D 2) 
FOR D-FORTIFYING ALL POULTRY FEEDS 


Every Day Is ‘D’ Day for Poultry Feeders 


Now You Can Supply the Sunshine Vitamin Dependably 


ADD IFCO IFLOK-D-3 


Easy-To-Use; Potent; Low-In-Cost 


Remember These Nutritional Facts: 


Poultry must have Vitamin D for 
calcium and phosphorus metabo- 
lism to help make strong bones, 
for normal egg production, efficient 
utilization of feeds. 


Vitamin D is not found in adequate 
amounts in feeds normally, but 
must be supplied by the sun or by 
fortification such as IFCO Iflok-D-3. 


Forced growth; forced production 
demand an adequate Sunshine 
Vitamin supply the year around. 
Depend on IFCO Iflok-D-3. 


Distributors, Jobbers, Brokers, Please 
contact us promptly by mail, wire or 
phone. 


WRITE FOR FACTS 


S/ 
SS" SOME GOOD TERRITORIES OPEN 
“WE MIX NO BRANDED COMMERCIAL FEEDS” 


IOWA FEED COMPANY 


618-620 Des Moines Bldg. // S torm y 4! Des Moines, lowa 


WISCONSIN ALUMNI 


RESEARCH FOUNDATION 
Approved for 
| VITAMIN D 


upon periodic 
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policy. Every customer must pay cash 
unless he applies for credit privileges. 
Such an application is carefully noted and 
then the applicant is investigated by a 
national credit bureau. If his record is 
sound, credit is extended. 

This credit policy has proved its merit 
time and time again. Customers that are 
reliable enjoy a courteous, friendly credit 
service. The store profits, too. Extension 
of credit is a stimulus to increased sales 
and the Checkerboard store credit losses 
are less than one-tenth of one per cent. 

While suggestive selling, displays and a 
sound credit policy are all important fac- 
tors in the operation of a successful feed 
store, in Mr. Jones’ opinion, the device that 
really counts is route selling by a trained 
feed adviser. 


J. I. Dean Appointed 
Midwest Secretary 


J. D. Dean, Kansas City, Mo., has been 
appointed executive secretary of the Mid- 
west Feed Manufacturers association, it 
was announced recently by F. W. Lips- 
comb, president of the group. 

Mr. Dean, who is 46 years old, was 
chosen from a number of agricultural men 
throughout the middle west who applied 
for the position. The committee who se- 
lected him was appointed at the meeting 
of the association in Kansas City, Mo., 
last January, after the group decided that 
its program could be carried out prop- 
erly only with a full-time executive secre- 
tary who could study agricultural condi- 
tions and the feed industry's part in the 
constantly changing farm programs of the 
central west. 

Mr. Dean entered business as salesman 
for the Grunder-Martin Manufacturing 
Co., becoming manager of the southwest- 
ern division. He left this position to be- 
come a consultant in sales promotion, 
public relations, personnel and produc- 
tion. During that period he organized the 
University City Optimist club, serving as 
president for two years; the Junior Cham- 
ber of Commerce in St. Louis county; and 
a national association of hospital, hotel 
and institutional equipment manufacturers, 
of which he was executive vice-president. 

At the present time he is operating a 
320-acre stock farm in Stoddard County, 
Mo. He is a graduate of the University 
of Missouri, and for most of his life has 
been a resident of St. Louis. 

@® STEENBERG FEED MILLS, INC., plant, 
Trumansburg, N. Y., was completely de- 
stroyed by fire recently. 

@ OSSEO SEED & FEED CO., Osseo, Wis., 
has purchased the S. E. Lee & Son mill 
and feed business in Osseo. 

VAUGHN CALLED BY DEATH 

Harry N. Vaughn, for many years vice- 
president of the Chas. M. Cox Co., and 
formerly president of the Cunningham 
Grain Co. plant at Malden, Mass., died 
April 24 at his home in Melrose, Mass., 
after a long illness. Because of his illness, 
Mr. Vaughn had not been active in busi- 
ness in recent years. 
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New process 44% Soybean Oil Meal is now in 


production at Spencer Kellogg Decatur and Des 
Moines plants. 


The higher level of balanced protein is a welcome 
benefit in this improved mixing ingredient. Spencer 
Kellogg research and precision workmanship keep 

you up-to-date on Soybean Oil Meal. 


Say Spencer Kellogg and see the difference. 


SPENCER KELLOGG 
AND SONS, INC. 


ADMINISTRATION OFFICES—BUFFALO 5, NEW YORK 


Sales Offices: 
NOLL CHICAGO DECATUR DES MOINES. 


MINNEAPOLIS LOS ANGELES 

AS BUFFALO DECATUR CHICAGO 

LOS ANGELES DES MOINES 


PROCESSORS OF MEALS-NOT FEED MIXERS 
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Almost overnight, the war brought a new demand—for 
a bag made in strip form with pockets—a bag to be 
packed with a moisture absorbing desiccant and wrapped 
around turbo-superchargers. 

Chase had the experience and the equipment to pro- 
vide immediate production—in quantity. And one more 
Chase customer was able to make good on a vital war 
delivery. 

You never know when you may need a new kind of bag 
—FAST. But of one thing you can be sure. The nation- 
wide Chase organization has the resources, the know-how 
and the facilities to meet any bag need. 


CHASE BAG Co. 


GENERAL SALES OFFICE.309 W. JACKSON BLVD., CHICAGO 6. ILL 


COAST-TO-COAST BAG SERVICE 


BOISE MEMPHIS MILWAUKEE PHILADELPHIA PORTLAND, ORE. 

DALLAS BUFFALO PITTSBURGH NEW ORLEANS REIDSVILLE, N. C. 
HARLINGEN, TEXAS 

T T. LOU! A 

OLEDO ST. LOUIS KANSAS CITY ORLANDO, FLA. CHAGANN FALLS, O. 

DENVER NEW YORK MINNEAPOLIS SALT LAKE CITY HUTCHINSON, KAN. 

DETROIT CIEVELAND GOSHEN, IND. OKLAHOMA CITY WINTER HAVEN, FLA. 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries, may obtain complete details 
by writing to The Feed Bag, 741 N. Milwaukee St., Milwaukee 2, Wis. 


Title of Experiment: Carcasses of Cattle 
in Feeding Experiments Show Low Grain 
Ration Made Good Beef. 
Authors: W. E. Connell and R. C. Tom, 
Agricultural Experiment Station, Fort Col- 
lins, Colo. 
Digest: The carcass data from the steers 
fed in the experiment testing a medium 
grain level (approximately 10!/, lbs. of 
grain per head daily) and a low grain 
level (approximately 61/2 lbs. of grain per 
head daily) showed that good to choice 
carcasses were produced on both grain 
levels. It was found, however, that steers 
on the medium grain level dressed out 
slightly higher than those on the lower 
grain level. No significant difference was 
noted in the number of livers condemned 
in cattle on the two grain levels. The 
steers in groups receiving a small amount 
of grain made more economical gains. 
The roughages fed in this test were beet 
by-products and good quality alfalfa hay. 
The results of this test indicate that good 
quality beef can be produced by low 
grain rations. 

* * * 


Title of Experiment: Growth in Chicks 
Fed Amino Acids. 
Author: D. M. Hegsted, Harvard School of 
Medicine, Boston, Mass. 
Digest: A diet containing leucine, isoleu- 
cine, threonine, phenylalanine, valine, 
methionine, tryptophane, cystine, argi- 
nine, lysine, histidine and glycine as the 
only substantial source of nitrogen, al- 
lowed growth in the chick, although much 
less than on a comparable level of ade- 
quate protein. The omission of leucine, 
isoleucine, threonine, phenylalanine or 
valine from this mixture resulted in fail- 
ure of growth and loss of weight. When 
glycine was omitted, maintenance of 
weight or slight growth was possible. 
The experiment suggests that leucine, iso- 
leucine, threonine, phenylalanine and va- 
line are essential amino acids for the 
chick and that glycine is required for 
normal growth. 

* * 


Title of Experiment: Wheat and Barley 
Compared as Feeds for Swine. 

Author: F. B. Headley, Agricultural Ex- 
periment Station, Reno, Nev. 

Digest: Three feeding experiments were 
conducted to determine the relative value 
of wheat and barley as feeds for swine. 
These included two summer experiments, 
one in dry lot and one with alfalfa pas- 
ture and one winter wheat experiment in 
dry lot. In each case the wheat-fed pigs 
gained slightly faster than those receiv- 
ing barley, but the differences were not 
statistically significant. The wheat-fed 
pigs consumed less grain per pound of 
gain than the barley-fed pigs. At the 
prices used in the report, with wheat and 
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barley calculated at the same price per 
100 lbs., the wheat-fed groups invariably 
made cheaper gains than the barley-fed 
groups. The difference per 100 gain 
ranged from 14 to 31 cents. The low- 
protein wheat grown in the Pacific coast 
states is worth three to seven cents more 
than barley as hog feed. The smallest 
difference between wheat and barley ra- 
tions was obtained when the pigs were 
on alfalfa pasture. The largest difference 
was obtained when they were fed by 
means of self-feeders. 


* * * 


‘Title of Experiment: Quantity of Animal 


Protein Required to Supplement Soybean 
Oil Meal for Growth. 

Authors: H. S. Wilgus, Jr., and D. V. 
Zander, Colorado Agricultural Experi- 
ment Station, Fort Collins, Colo. 

Digest: Five experiments were conducted 
on white leghorn and New Hampshire 
chicks with practical type rations for 
periods up to 24 weeks to ascertain the 
minimum level of animal protein required 
to supplement soybean oil meal for 
growth. The minimum amount of protein 
from meat and bone scrap required to 
supplement starting rations in which soy- 
bean oil meal was the chief protein sup- 
plement was between 3 and 6 per cent 
of the total protein in the ration. 


* * 


Title of Experiment: Further Observations 
on the Dietary Insufficiency of a Corn- 
soybean Oil Meal Ration for Reproduc- 
tion of Swine. 

Authors: T. J. Cunha, O. B. Ross, P. H. 
Phillips and G. Bohstedt, University of 
Wisconsin, Madison. 

Digest: The single addition of either crys- 
talline riboflavin, choline or one per cent 
riboflavin supplement to the basal ration 


‘proved an ineffective supplement and was 


in some cases deleterious. The addition 
of two per cent of the riboflavin supple- 
ment improved fertility and lactation but 
failed to prevent the appearance of ab- 
normalities in the new born pigs. Nor- 
mal reproduction was obtained by sup- 
plementing the basal ration with either 
10 per cent alfalfa meal or soybean leci- 
thin plus pyridoxine. However, in both 


‘cases lactation was not quite normal, 


weaning weights of the pigs being low. 
The information shows that the ration 
sows receive during growth markedly in- 
fluences subsequent successful perfor- 
mance in reproduction and _ lactation. 
A practical ration of corn, expeller soy- 
bean oil meal, five per cent alfalfa meal 
plus mineral supplement was shown as 
inadequate as the sole ration for brood 
sows fed under dry-lot conditions. This 
ration requires one or more as yet un- 
identified factors for normal reproduc- 
tion including lactation. Inositol, pyri- 


doxine and choline likewise appear to be 
required in supplemental amounts. Die- 
tary sufficiency for the growing and de- 
veloping sow is essential for subsequent 
reproductive performance. 


Waste Leaves Make 
Good Poultry Feed 


Waste vegetable leaf meal is an excel- 
lent chick feed supplement, according to 
the results of cooperative research be- 
tween the United States department of 
agricultural and the Delaware agricultural 
experiment station. Experiments at the 
department’s eastern regional research 
laboratory at Philadelphia, Pa.,—designed 
to find uses for the large tonnage of waste 
leaves in the production and processing 
of vegetable crops—showed that the blade 
portions of the leaves are high in pro- 
tein, carotene and riboflavin, all of which 
are needed in poultry feed. 

Some of these vegetable wastes are so 
rich in carotene, which is pro-vitamin A, 
that they could become sources of raw 
material for the preparation of vitamin 
concentrates, says Dr. O. E. May, chief of 
the bureau of agricultural and industrial 
chemistry, which operates the Philadelphia 
laboratory. 

Scientists in the Philadelphia labora- 
tory have processed large quantities of 
both field and packing house vegetable 
wastes on a pilot-plant scale to determine 
practical commercial methods for the con- 
version of these products into feed ma- 
terials. Their investigations cover work 
on the waste leaves of broccoli, beets, 
spinach, turnips, carrots and lima bean 
vines. 

Detailed results of this large-scale re- 
search are contained in circular AIC-76, 
“Processing Vegetable Wastes for High- 
Protein, High-Vitamin Leaf Meals.” This 
circular discusses in detail the methods of 
processing, the equipment required and the 
costs involved for producing leaf meals 
from the vegetable wastes mentioned as 
well as answers to many of the questions 
that arise in connection with the estab- 
lishment and operation of a vegetable 
waste processing plant. It may be had 
free on request to the Eastern Regional 
Research Laboratory, Philadelphia 18, Pa. 
@® MARION COUNTY SERVICE CO., Sa- 
lem, Ill., is remodeling its place of busi- 
ness on Highway 37 to provide additional 
room for the handling of feeds and other 
farm supplies. 


— 
@ OWENS VALLEY MILLING CO., Bishop, 
Cal., formerly owned and operated by 
Paul and Frank Nollenberger, has been 
purchased by G. M. Doane and Paul Wil- 
liamson. 


NOVINS BUYS NEW BUSINESS 

Louis Novins, formerly associated with 
the Borden Co., has announced he has 
been forced to liquidate his newly formed 
business, Novins Co., Inc., located in the 
Produce Exchange, New York, N. Y., be- 
cause of ill health. Mr. Novins has pur- 
chased the C. R. LeCompte Coal & Feed 
Co. in Lakewood, N. J., his former home, 
and took possession May 1. 
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Buy an extra War Bond today! The 
7th War Loan campaign continues from 
May 14 to June 30. Use your money to 
help speed victory and bring all the 
boys back this year. 

From Okinawa on April 18, Ens. Willis 
Brace, U.S.N.R., son of H. W. Brace of the 
H. W. Brace Co., Superior, Wis., wrote: 
“Being in the supply end of this is really 
the business as I have my hand in 
everything from food to sheets (something 
that’s very rare) and common pins. We 
have been well equipped and have 
erected a fairly comfortable camp. I 


MAKE THE MOST OF IT 


VITAND richly supplies VITAMINS A and D in the 
required amount to fit any type of poultry or turkey 
feed. It is made in several different standardized and 


guaranteed potencies and conforms to the standards as 
assayed by the methods of the Association of Official 
Agricultural Chemists. Proved both in the laboratory 
and the poultry lot, VITAND offers these advantages: 
(1) Disperses readily and uniformly; (2) Easy to use 
in all kinds of weather; (3) Holds its Power in Stor- 
age; and (4) Meets your formula requirements right 


on the line. 


Write for FREE BOOKLET Today! 


VITAMIN 


of Commerce Bidg., Zone 10 


15 East 26th Street, Zone 10 


have an old fine navy chief commissary 
steward who has put out excellent meals 
on the ‘B’ rations and today managed 
to get fresh meats, eggs, etc., for awhile 
from a ship lying off our beaches, which 
makes the meals more palatable. Dough- 
boy Mills, Inc. ‘K’ rations may be filling 
but they sure as the devil aren't fatten- 
ing. 

Doughboy’'s Ed. Cashman, of New Rich- 
mond, Wis., may be interested in the 
letter quoted above which was written 
to Harry Cowan of Spencer Kellogg & 
Sons, Minneapolis. 

And remember, the “supply end” which 
Willis refers to starts in the feed stores 
and on the farms and in the factories of 
these United States. Let's buy another 
War Bond today to keep our “end” of 


the supply line moving. 


POTENCY . 
For Every Type of Feed 


400 D (AOAC) 1000 A 
400 D (AOAC) 2000 A 
400 D (AOAC) 3000 A 
400 D (AOAC) 4000 A 
800 D (AOAC) 2000 A 
800 D (AOAC) 4000 A- 


85 D (AOAC) 400 a 


FARM FEED DIVISION 


DREW & CO., INC. 


“Palmolive Bidg., Zone 


FACTORY & LABORATORIES, BOONTON, N. J. 
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Dolph B. Hill, president of the Golden 
Eagle Milling Co., Petaluna, Callif., has 
two sons, Capt. William Fairbanks and 
Lt. Lewis, in the United States army and 
a third son, Ens. Dolph B., Jr., in the United 
States navy. 


The new mayor of Clyde, N. Y., is 
Kenneth Collier, treasurer of the Clyde- 
Renco Milling Co. 


The always energetic Sam Golden of 
the Amburgo Corp., Philadelphia, left 
by plane on May 15 to explore postwar 
business possibilities in Cuba. 

Ken Kinney of John W. Eshelman & 
Sons, Lancaster, Pa., is back at his desk 
after a month's illness. 

Pfc, John R. Snyder, with the United 
States army in the Philippines, sent $2.00 
for a subscription to The Feed Bag 
through Western Union, because he 
didn't know the street address. He is 
just one of many men in the armed 
services who are reading The Feed Bag 
as a part of their postwar planning. 

Thomas W. Curran, a director of the 
Central Retail Feed association, who re- 


_cently sold his business at Menomonie, 


Wis., has purchased the Schuster Flour 
& Feed Co. at Bangor, Wis., which he 
is now operating as Curran’s Elevator. 


A satisfactory solution to the shortage 
of labor problem has been reported by 
Clyde Hill of the Berkley Feed Co., Nor- 
folk, Va., who has approximately 20 
German prisoners at work in his plant. 

Victor G. Aubry, who has been con- 
nected with the Publicker Commercial 
Alcohol Co., Philadelphia, for several 
years is now associated with the Atlantic 
Supply Co., Baltimore. 

Actively directing the management of 
the Seaboard Sales Co. at Philadelphia 
is Carl Bevis who has spent the past few 
years in semi-retirement. 

Call E. C. Dreyer of the Dreyer Commis- 
sion Co., St. Louis, if in need of hotel 
accommodations, nylon hosiery, tires, 
gasoline coupons, sirloin steaks, race tips, 
finest whiskies, train tickets or an income 
tax expert. Gene writes: “This feed 
business is becoming so tough, thought 
we would engage in a little sideline, per 
the enclosed. We sti]l handle feeds, 
however, where, when, why and if avail- 
able. We did not list cigarettes, for they 
are becoming a little difficult to secure.” 

Gene should have added War Bonds. 

Never before could any American buy 
so much for so little —D.K.S. 
@ OLSON FEED STORE, Blair, Wis., con- 
sisting of a feed mill, elevator and store 
owned by Prie Olson was recently de- 
stroyed by fire of unknown origin. Dam- 
age was estimated at $40,000. 


DR. HART TO RETIRE 
Dr. E. B. Hart, distinguished bio-chemist 
at the University of Wisconsin, will retire 
at the end of the present semester accord- 
ing to an announcement by university 
officials; however, he will continue as 
chairman of the research committee. Dr. 
Hart came to Wisconsin in 1906, and since 
has become one of the foremost authorities 

in the nation on animal nutrition. 
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LARRO DEALERS are respected in 
their communities. They are alert, 
successful business men. They sell 
one of the finest lines of feed in 
America—backed by the skill and 
long experience of Larro Research 
Farm, by General Mills Products 
Control, and by the great name of 
General Mills, with its reputation 
for top quality products. 


DEPT. 21 
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Larro dealers find much of their “sell- 
ing job” done by year-round Larro 
national advertising, reaching mil- 
lions of feed users. Sales promotion, 
local ads, window and counter dis- 
plays keep the Larro name constantly 
in the eyes and minds of local cus- 
tomers. Establish yourself as a Larro 
Dealer now. Write the nearest office, 
listed below, for full information. 


Rarm-tested 


DETROIT—SAN FRANCISCO—CHICAGO © 


* 
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The Story 


true vitamin 
the chick 


3 WEEKS INSIDE THE EGG AND AT HATCHING 
TIME—During its 21 days inside the egg and until 
its first feeding, the chick obtains a// its nutrition 
through Vitamin A and other essential nutrients stored 
in the yolk. If the breeding ration of the parent hen 
is ‘rich in Vitamin A, the chick gets the amounts it 
needs for successful hatching and normal growth and 
development until ready for the starting ration. 


RAPID GROWTH FROM CHICK TO PULLET— 
As the chick is put successively on the starting, and 
the growing mash, in its various stages of growth and 
development, it needs increasingly liberal amounts of 
Vitamin A in these rations both to complete its normal 
growth and to condition it for top production of prime 
quality eggs. 


REG. U.S. PAT. OFF. 


*Trademark of National Oil Products Co. 
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MAKING GOOD VITAMIN A LOSSES IN FEEDS 
—Because of substantial losses of carotene (pro- 
vitamin A) in feed ingredients through storage and 
other conditions, authorities advise offsetting these 
losses by adding to feed liberal amounts of fish liver 
oil Vitamin A—the frve Vitamin A. 


XX’’* GUARANTEED VITAMIN A 
PLUS VITAMIN D .. . helps feeds meet the max- 
imum requirements of poultry of a// ages for Vitamins 
A and D. Supplies gvaranteed amounts of Vitamins 
A and D fas for healthy, and thriving flocks and 
top production. 


No HUNTING AROUND. “Nopco XX”’ is available 
in an abundant, uninterrupted supply. 


WRITE FOR 
Vitamin A Data 
Sheet #VA34 
and prices. Na- 


tional Oil Prod- 
ucts Co., Har- ¥ 
rison, N. J. — S 
specialists since 
1926 in vitamins 


for poultry and 
animal feeding. 


IN ONE PRODUCT 


primes feed for Profit! 


Copyright 1945 National Oil Products Co. 
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Establish Maximum Prices 
On Processed Grain 


The long-awaited, much discussed ceil- 
ing on processed grain finally has been 
issued by OPA effective April 30, 1945. 

The result of the order, Supplement 5 
to FPR 2, is to place ceilings on all proc- 
essed grain, much of which was formerly 
free of price control, and also to make 
necessary adjustments in the ceiling on 
processed corn. 

Prior to this order, processed corn came 
under the terms of MPR 401 which allowed 
50 cents per ton over the price of No. 2 
yellow corn for cracked corn; $1.00 per 
ton for medium grind and $2.00 per ton 
for fine grind. MPR 401 had the effect of 
practically eliminating cracked corn as a 
commodity because of the inadequate al- 
lowance for cracking. 

The new processed grain order sets up 
what appear to be workable ceilings. The 
ceiling prices are directly tied in with the 
ceiling price of the whole grain which is 
being processed, with certain milling and 
distribution charges permitted over and 
above this base. 

In defining processed grain the order 
lists in that classification “wheat, corn, 
oats, barley, rye and grain sorghums, or 
a combination of any of the foregoing, 
which have been processed from whole 
grain by crushing, cracking, chopping, roll- 
ing, grinding, flaking, pulverizing, cutting, 
crimping or pearling and which are de- 
signed for use as animal or poultry feed 
or for special mixing purposes.” 

In order for a processor to determine his 
ceiling price on processed grain he first 
determines the appropriate base price for 
the whole grain. His appropriate base 
price may be either (1) his supplier's 
maximum price on the sale of the grain, 
or (2) the withdrawal price for the whole 
grain determined in accordance with the 
provisions of section 2.3 of FPR 2 or (3) 
if the grain is not subject to price control 
the reasonable market value of such grain 
at the time it is processed. 

To this base price the processor may 
add $2.50 per ton for coarse grinding. He 
may also make an additional charge for 
processing other than by coarse grinding 
by referring to the differential which he 
charged for the particular service in Jan- 
uary, 1943. Thus, if for instance, a firm 
sold pulverized oats for $50.00 per ton in 
January, 1943, and also sold coarse ground 
oats at $47.00, the differential would be 
$3.00 per ton. Whatever this amount is 
may be added to the processor's price. 
If the processor made no sales in January, 
1943, he may use his records for the most 
recent prior month. If the processor cannot 
determine a markup from his records he 
must make application for a differential 
to his district OPA office. If he uses rec- 
ords other than those of January, 1943, 
he must also report his differential to the 
district OPA office. No report is necessary 
if records for January, 1943, are used. 

After determining his price by the above 
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New Formula Feed Order 


After months of consultation and 
study the OPA has at last completed 
and released the revised govern- 
ment regulation governing maximum 
prices for formula feeds. It will be 
known as MPR 585 and will super- 
sede MPR 378 effective May 19, 1945. 
Complete details on this new regula- 
tion will be found elsewhere in this 
issue of The Feed Bag beginning on 
page 33. 


method, the processor may also add one 
of the following merchandising markups 
for sales from his processing plant: 

Type of Sale Markup per Ton 
To a feeder in carload quantities. . .$3.00 
To a feeder in 1. c. 1. quantities...... 4.00 
To any person other than a feeder in 

in l. c. 1. quantities 

To any person other than a feeder 

For sales from a warehouse not located 
at the processing plant, the following 
markups may be added: 

Type of Sale Markup per Ton 
To a feeder in carload quantities. .. .$3.00 
To a feeder in 1. c. 1. quantities..... 9.90 
To any person other than a feeder in 

earload. quantities... 
To any person other than a feeder in 

l. c. 1. quantities 4.00 

If the processor sells from a store into 
which he has unloaded the lot after trans- 
porting it from a warehouse not located 
at his processing plant, he may add $3.00 
per ton on sales to feeders in carload 
quantities and $8.00 per ton if sold to 
feeders in 1. c. 1. quantities. 

To the processor's maximum price may 
be added all transportation charges plus 
a charge for sacks of either $3.25 per ton 
for textile sacks or else the reasonable 
market value of the containers not exceed- 
ing the maximum price at the time of 
packing. 

The following markups at other distri- 
bution levels are permitted over and above 
the maximum price of the processor: 

Jobbers—75 cents per ton. 

Wholesalers—$2.50 per ton, except that 
on a lot which is transported from a ware- 
house and unloaded into a store not lo- 
cated at the wholesaler’s warehouse, he 
may add $6.50 per ton on sales to feeders. 

Retailers—$2.50 per ton on sales in car- 
load quantities. For sales in 1. c. 1. lots, 
not unloaded into a warehouse or store, 
$2.50 per ton. For sales in 1. c. 1. lots, if 
unloaded into a warehouse or store, $4.00 
per ton. 


Manufacturers Must Absorb 
Excess Ingredient Costs 

OPA has issued amendment 8 to MPR 
378, effective April 23, 1945, changing the 
language of sections 6 (a) (1) and 7 (a) 
(1) so as to indicate specifically that mixed 
feed manufacturers shall include the cost 


of ingredients, subject to regulations other 
than the General Maximum Price Regula- 
tion, at the maximum price of the supplier 
delivered to the manufacturer's plant. 

OPA points out that if a manufacturer 
purchases an ingredient at some other 
point and transports it to his plant at his 
own expense, he must include the ingre- 
dient in his mixed feed at the supplier's 
maximum price delivered to his plant even 
if the maximum price at the point where 
he purchased the ingredient plus the trans- 
portation cost exceeds that amount. 

In other words, in common trade par- 
lance, mixed feed manufacturers buying 
“out of position” ingredients must absorb 
the excess costs under any regulation 
which establishes specific delivered prices 
for all points. 

This would apply on a number of in- 
gredients which have “zone” ceilings and 
particularly on mill feed. For example, if 
a manufacturer in the Kansas City ceiling 
zone buys from Minneapolis and pays 
more than the delivered zone price in his 
territory, he still must enter the cost of the 
mill feed in his mixed feed on the basis of 
$36.50 f. o. b. Kansas City. 


OPA Makes Corrections In 
Grain Pricing Regulation 


Food Products Regulation No. 2 has 
been amended by OPA, effective April 17, 
1945, in the following respects: 

1. The last sentence of paragraph (b) 
of section 2.1 is amended to read as fol- 
lows: 

When the price is dependent upon de- 
livery to an elevator, warehouse or store, 
the delivery is not made unless the lot 
is delivered to and unloaded into an ele- 
vator, warehouse or store, which is com- 
mercially operated as such or, in the case 
of shipments by rail, the lot has arrived 
at the point at which physical delivery is 
to be made to the buyer and is ready for 
unloading. 

2. The first paragraph of section 2.3 is 
amended to read as follows: 

Sec. 2.3. General rules for determining 
the maximum price applicable to a with- 


-drawal from a place of business. If you 


unload a lot of grain into a “place of 
business” such as an elevator, warehouse, 
processing plant or store, you will require 
a method of pricing the lot upon its 
“withdrawal” whether it is shipped out of 
the place of business, or is used there in 
processing, or is put into a mixed grain. 
If each such “inbound lot” were kept sep- 
arate in your place of business, and were 
withdrawn separately, there would be no 
problem in determining its price upon 
withdrawal. In practice, however, such 
individual inbound lots are not kept sep- 
arate, but usually are commingled or 
their identity is otherwise lost. For this 
reason, a method must be provided which 
permits you to select an inbound lot or 
lots, or parts of lots, and use the “history” 
of such lots in determining the appro- 
priate maximum price for a withdrawal 
of an equal quantity of the same grain. 
This section provides two alternative 
methods for pricing such withdrawals 
from a place of business. 

3. Paragraph (d) (3) of section 2.3 is 
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amended to read as follows: 

(3) The price of each withdrawal un- 
der this method shall be determined by 
adjusting the average price computed as 
above (which is for standard grade and 
quality and without prior markups) to 
the grade and quality of the grain with- 
drawn, by the premiums and discounts 
set-forth in the applicable supplement. 
Since this resulting price does not in- 
clude prior markups (because under sub- 
paragraph (1) such markups, if any, were 
deducted from the history of each inbound 
lot before averaging), you select any 
previously deducted prior markup or mark- 
ups which have not since been used 
against any other withdrawal, and add it 
or them to the above resulting price to 
arrive at a withdrawal price. Of course, 
if any inbound lot had no prior markup, an 
equivalent quantity must be withdrawn 
without adding a prior markup. 

4. A new subparagraph (5) is added 
to section 2.3 (d) to read as follows: 

(5) Certification. Each seller of lots 
withdrawn from a commingled lot shall 
certify on his invoice that the average 
price set forth thereon is the lawful average 
price, and that the markups as listed on 
the said invoice of the lot or lots with- 
drawn from the commingled lot, when 
added to such average price adjusted for 
grade and quality become the buyer's 
lawful maximum purchase price for such 
lot or lots. 

5. A new paragraph (d) is added to 
section 2.7 to read as follows: 

(d) This section shall not apply to 
sales in any quantity of seed grain certi- 
fied or approved by a state or federal 
agency or to sales in quantities of less 
than 100 pounds of seed grain properly 
tagged or labelled as to germination and 
foreign material. 


Re-establish Ceilings On 
Low Potency A Oils 


No new price ceilings will be estab- 
lished for vitamin A natural oils having 
a potency of less than 6,000 U. S. P. units 
per gram, the OPA has announced. 

These oils, known as “low potency” 
oils, are used in the production of animal 
feeds. Because of a short supply of the 
oils last year, and the assertion of sellers 
that they could not meet customer de- 
mands without substantial hardship under 
the prevailing ceiling prices, OPA per- 
mitted, effective Dec. 9, 1944, sales on an 
open billing basis, pending a possible up- 
ward revision of the ceiling prices. 

Upon the recommendation of the vita- 
min A feeding oils industry advisory com- 
mittee, OPA has now decided not to make 
any revision in the existing ceiling price 
for these oils of 14 cents per million 
U. S. P. units of vitamin A. It appears 
that the short supply has been corrected 
to such an extent during the past few 
months that feed manufacturers are now 
able to obtain reasonable supplies, and 
no price increase is deemed necessary for 
the obtaining of future supplies of vita- 
min A for feeds. 

Provision is made for those sales made 
since Dec. 9, 1944, that involved mixing 
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of vitamin A oils with non-vitamin A oils 
at additional expense to the seller on an 
adjustable pricing basis. Sellers are asked 
to advise OPA’s national office of the oils 
sold on such basis, purchaser, delivery 
dates, and requested price ceiling, detail- 
ing how the price is determined. If, at the 
expiration of 20 days from the receipt of 
all data required, OPA has not in writing 
disapproved or modified the requested 
price ceiling, this ceiling may be con- 
sidered as approved for the sales involved. 
The price adjustment is limited to the 
ceiling price for the vitamin A oil in the 
mixture plus the ceiling price for the other 
oil in the mixture. 

Effective April 30, 1945, the open billing 
authority is automatically withdrawn, and 
the former ceiling price of 14 cents per 
million units is again applicable to all 
sales. 


Amend Order Covering 


Legume and Grass Seeds 


OPA has issued amendment 5 to RMPR 
471, covering legume and grass seeds, 
effective April 17, 1945. The amendment 
makes the following changes: 

(1) Every commercial processor is re- 
quired to submit a statement of qualifica- 
tions for commercial processors (OPA form 
634-2049) and must have a written notice 
from his OPA regional office stating that 
he is a qualified commercial processor 
before he can participate in the commer- 
cial processors’ markups. 

(2) OPA regional offices are given speci- 
fic authority to qualify or disqualify a 
person as a commercial processor on the 
basis of a statement of qualifications for 
commercial processors submitted in ac- 
cordance with the provisions of this 
amendment as outlined above. 

(3) The date of Sept. 29, 1943, set forth 
in the definition of a commercial processor 
as the time limit prior to which persons 
must have performed the function of a 
commercial processor in order to partici- 
pate in the processors markups is now 
removed. 


ODT Moves To Relieve 
Critical Boxcar Shortage 


Full loading requirements have been 
modified on merchandise boxcar ship- 
ments into the grain-loading territory to 
make more cars available for grain move- 
ment and to reduce congestion in freight 
and transfer houses, the ODT announced 
April 30, 1945. 

Col. J. Monroe Johnson, ODT director, 
said a special permit has been issued to 
authorize movement of railroad boxcars 
containing not less than 5 tons of mer- 
chandise freight. This action, he said, 
will enable carriers*to forward cars to the 
grain producing area without the delays 
that would result from holding the cars 
for loading to 10 tons as prescribed by 
ODT Order No. 1, and will reduce the 
number of cars handled through transfer 
points. 

In another action to assist in relieving 
the critical boxcar shortage in the grain 
belt, the interstate commerce commission, 
at ODT’s request, issued a service order 


requiring permits for grain shipments from 
the mid-continent grain-producing area to 
points east of the Mississippi river. Col. 
Johnson said the ICC action will reduce 
the number of long-haul shipments and 
enable the quicker return of boxcars io 
the producing areas. 

The order, ICC service order No. 304, 
effective May 1 to July 31, 1945, forbids 
any rail carrier, except by special permit, 
to make boxcar shipments of grain from 
a specified area between the Mississippi 
river and the Rocky mountains to any 
point east of the line formed by the west 
bank of Lake Michigan, the Illinois, In- 
diana state line and the Ohio and Missis- 
sippi rivers to New Orleans, except New 
Orleans for export. 

Fred S. Keiser, associate director of the 
ODT railway transport department in Chi- 
cago, was appointed general grain agent 
for the purpose of the order. He will be 
assisted by three permit agents stationed 
respectively in Kansas City, Mo., Chicago, 
and Minneapolis. 


WFA Announces Barley 
Price Support Program 


Details of WFA’s 1945  price-support 
program for barley have been announced 
as follows: 

Loans to farmers: Commodity Credit 
Corp. loans will be made to farmers on a 
note-and-chattle-mortgage basis for bar- 
ley stored on farms and on the basis of a 
note-and-loan agreement when stored in 
approved warehouses. 

Terminal loan rates: The loan rates per 
bushel for No. 1 barley at terminal basic 
markets are: 95 cents at Chicago, St. 
Louis, Portland, Los Angeles, and San 
Francisco; 91 cents at Minneapolis, Kan- 
sas City, and Omaha; $1.06 at Philadelphia 
and Baltimore; and $1.01 at Memphis. 

Differential county loan rates: The loan 
rates for farm-stored barley grading No. 1 
will vary from 75 cents to 97 cents per 
bushel by specified counties and states: 
75 cents to 82 cents in Arizona; 75 cents to 
89 cents in California; 75 cents in Colo- 
rado; 94 cents in Delaware; 75 cents to 
85 cents in Idaho; 83 cents to 88 cents in 
Illinois; 85 cents to 89 cents in Indiana; 
80 cents to 84 cents in Iowa; 75 cents to 
83 cents in Kansas; 88 cents in Kentucky; 
97 cents in Maryland; 80 cents to 90 cents 
in Michigan; 76 cents to 84 cents in Min- 
nesota; 79 cents to 88 cents in Missouri; 
75 cents in Montana; 75 cents to 83 cents 
in Nebraska; 78 cents to 83 cents in Neva- 
da; 95 cents in New Jersey; 75 cents to 76 
cents in New Mexico; 93 cents in New 
York; 90 cents in North Carolina; 75 cents 
to 78 cents in North Dakota; 90 cents in 
Ohio; 76 cents to 84 cents in Oklahoma; 
78 cents to 90 cents in Oregon; 95 cents 
in Pennsylvania; 75 cents to 81 cents in 
South Dakota; 90 cents in Tennessee; 76 
cents to 79 cents in specified counties in 
Texas; 75 cents to 81 cents in Utah; 94 
cents in Virginia; 76 cents to 87 cents in 
Washington; 92 cents in West Virginia; 
79 cents to 87 cents in Wisconsin; and 75 
cents in Wyoming. 

Discounts: Discounts from these rates 


(Continued on page 91) 
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URINA PROGRAMS 


and he became a 


Million Dollar Dealer 


J. D. POWELL, after 20 years as an accountant, became the Purina 
Dealer in New Canaan and made g noteworthy success of it. 


J. D. Powell, Purina’s Million Dollar Dealer in New 
Canaan, Connecticut, is excellent proof of the fact that 
Purina merchandising programs are sound, practical 
and complete. 


Mr. Powell had to depend on Purina programs, 
because he had no experience in the feed or farming 
business on which to lean. After twenty years as an 
accountant in New York, he became, almost over- 
night, owner of the Clapboard Hill Company, the 
Purina store in the small community of New Canaan. 


Promptly discarding the volume-without-profit 
methods of his predecessor, Mr. Powell built from 
the ground up on a foundation of service and sound 
business principles. He took advantage of nearly all 
of the advertising and merchandising support pro- 
vided by Purina, and often worked up special promo- 
tions of his own. He also took advantage of the wide 
range of Purina ponte, and developed exceptional 
traffic for a small store. His Dog Chow sales, for in- 


CLAPBOARD HILL CO: 


POULTRY SUPPLIES PURINA FERTILIZERS 


A smaller store building doesn’t attract attention as a large one does, so 
special efforts are needed to draw heavy customer traffic. Mr. Powell helped 
achieve this by pushing many items in the wide range of Purina products. 
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stance, amount to 150 tons a year. Baby chick sales run 
close to 100,000 annually. Those are typical examples. 

Mr. Powell will tell you that Purina merchandising 
intelligently applied, is a dependable key to profitable 
business. And he should know—it’s helped put him in 
Purina’s Million Dollar Dealer Club . . . dealers who 
have sold a million dollars worth of Purina Chows. 


PURINA MILLS e HEADQUARTERS, ST. LOUIS 2; MO. 


Many well-to-do kennel owners are customers of the 

Clapboard Hill Company, as the annual sale of 150 

tons of Dog Chow shows. This station wagon is an appro- 
priate delivery truck for this clientele. 


The 


Hub of a Profitable Farm Supply Business 
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— VITAMIN D 


for poultry feeds 


Effective April 1, the price of “Delsterol” has again been 


lowered. This makes the fourth price reduction on * Delsterol 
i past tour S—a Savin m ep le | nf oved 
anufacturing efhcienc d rf 
‘Delsterol”’ by teed m ufacture I \ pre 
in their poultry mashe 
Delsterol’’—Du Pont’s registered trade mark for its ‘‘D’’- 

4 1A nal Sterol— « } \¢ 1 the h 10 vears 
ese irch. Made € itirely from domesti raw materi Is, it is 
ilways available, and has buted t he Orda-bd!I ki g 
production goals achieved by the poultry industry since 1941. 


Among the advantages *Delsterol’’ offers the feed manufac- 
turer are complete dependability, high concentration, and uni- 
form potency assured by scientific “chick-testing” of every 
batch. Its dry powder carrier facilitates thorough, accurate 
dispersion throughout the feed. It is exceptionally stable, does 


not congeal in cold weather or impart “off” tastes or odors. 


For information about prices and other data write to E. I. 


du Pont de Nemours & Co. (Inc.), Organic Chemicals Dept., 


Wilmington 98, Delaware. 


DU PONT 


DELSTEROL 


BETTER THINGS FOR BETTER LIVING at es REG. U. S. PAT. OFF. 
+ THROUGH CHEMISTRY 
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—g i. loans 
(Continued from page 15) 


days, and (c) makes application for bene- 
fits within two years after separation from 
service, or two years after termination of 
the war, whichever is the later date, but 
in no event more than five years after the 
end of the war. 

The act applies equally to women as 
well as to men who have served in the 
armed forces. In many instances, both 
husband and wife will be eligible for 
business loans and may, if they elect, 
pool their borrowing power. 


‘WHO MAKES THE LOANS 

Contrary to popular belief, the govern- 
ment does not make loans for business 
financing under terms of the act. The vet- 
erans’ administration merely undertakes to 
guarantee 50 per cent of any loan up to 
a guarantee not to exceed $2,000. Thus, if 
the loan is for $1,000 the government will 
guarantee only $500. Moreover, in event 
of a loss sustained on the loan, the gov- 
ernment assumes only its share of the 
loss. That is, say a loan of $4,000 has 
been made on which the government 
guaranteed half, or $2,000, and the veteran 
goes into bankruptcy and only half of the 
original loan is recoverable. The govern- 
ment would sustain half of the loss of 
$2,000 and the lending agency would 
assume the remaining half. 

While the government sets a limit of 
$2,000 on the amount of the loan it guar- 
antees, this does not restrict the loan to 
$4,000 as many have been led to believe. 
The lender may loan as much as he wishes, 
the government guaranteeing only up to 
$2,000 of the total loan. 

It should be apparent at once that such 
loans cannot be entered into lightly and 
that good banking practice must be fol- 
lowed. In each instance, the lender is 
risking at least half of the loan—and at 
relatively low interest rates, too. 

The loans may be made through regular 
banking channels: banks, building and 
loan associations or finance companies, 
insurance corporations or private individ- 
uals, even veterans’ friends or relatives. 
However, to guard against excessive in- 
terest rates, the government will not guar- 
antee any loan on which interest in excess 
of four per cent annually is charged. 
Moreover, to give the veteran a boost, the 
government will pay the first year’s in- 
terest on that part of the loan which it 
guarantees. On a $4,000 loan this interest 
payment by the government is worth $80 
to the veteran if the full allowable four 
per cent is charged. Thereatter, the vet- 
eran will pay interest on the full amount. 

HOW LENDERS OPERATE 

The first hurdle the veteran must make in 
floating a loan is to convince the bank or 
other lending agency that he is a good 
business risk. The veteran must remem- 
ber at the outset—and it cannot be stressed 
too many times—that this loan is not a gift 
in any sense. He must be prepared to give 
credit references. While lenders, gen- 
erally, may show extreme sympathy for 
the veteran-borrower, the latter must keep 
constantly in mind that the lender has 
much to lose, little to gain. The lender 
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must assure himself, on behalf of his de- 
positors—many of whom are also veterans 
—that the prospective borrower is a rea- 
sonably good business risk. 

The banker will want to probe imper- 
sonally into the veteran's background to 
find out what experience he has had in the 
business in which he proposes to engage. 
His reputation for integrity in the com- 
munity may be a determining factor in 
granting a loan, other circumstances con- 
sidered. An unbroken record for meeting 
financial obligations will weigh heavily in 
the veteran's favor. Known bad habits of 
a veteran can weigh heavily against him. 

As for experience, let's amplify that 
point a little. This seems to be the key to 
the rejection of many applications. Many 
veterans with sufficient experience in one 
field to warrant a loan insist on asking for 
loans to start businesses in fields in which 
they have no experience whatsoever. 

A veteran who, in civilian life had al- 
ways been a bookkeeper and who'd been 
a company clerk in the army, might be ex- 
pected to have scant chance of getting a 
loan to start a feed store. If, however, the 
veteran had worked in a feed store before 
entering service, his chances for a loan 
would be enhanced. If he’s managed on 


salary a successful feed store before the 
war, better yet. Provided he has that 
good credit rating before mentioned and 
had previously owned a successful feed 
store, his loan would be practically in the 
bag. 

If the lender approves of a loan to a vet- 
eran, he then forwards it to the nearest 
veterans’ administration office which, first 
of all, will check the veteran's eligibility on 
the basis of his service. Then the adminis- 
tration will check it in the light of its risk. 
If the loan goes through, the administrator 
will issue a loan guaranty certificate and 
send it to the lender and the loan will be 
completed by the lending agency. 

LOANS THAT MAY BE GUARANTEED 

The administrator is empowered to guar- 
antee a loan for the purchase of any busi- 
ness, land, buildings, supplies, equip- 
ment, machinery or tools to be used by 
an applicant in a gainful occupation if he 
finds that (a) the loan will be used in the 
bona-fide pursuit of such gainful occupa- 
tion; (b) such property will be useful in and 
reasonably necessary for the efficient and 
successful: pursuit of such occupation; (c) 
the ability and experience of the veteran 
indicate that there is reasonable likeli- 
hood that he will be successful; (d) the 


Swinging on the Barnyard Gate 


view 


“He says a shower is much more refreshing than a tub bath.” 
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purchase price does not exceed the rea- 
sonable value; and (e) the loan appears 
practicable.. 

Business loans are subject to guarantee 
by the government if made for one or 
more of the following fundamental pur- 
poses enumerated in the regulations: (a) 
loans for the acquisition of an existing 
business; (b) loans for the purchase of 
equipment, machinery, or tools; (c) loans 
for the purchase of supplies; and (d) loans 
for the purchase of business realty. Neither 
the statute nor the regulations covers loans 
for inventory, stock or working capital. 


BUYING A GOING BUSINESS 


In buying an already established busi- 
ness, loans will be approved only if the 
veteran is going to actively participate in 
the management and direction of the busi- 
ness. This precludes “dummy” set-ups in 
which a veteran's borrowing power is 
used to buy a business in which he may 
be only an inactive participant. The busi- 
ness may be operated as an individual 
proprietorship or as a partnership. 

In all instances the purchase of existing 
businesses must include the transfer of 
goodwill. Moreover, as a protection not 
only to the buyer, but the lending agency, 
in most instances the bill of sale will 
specifically forbid the seller from engaging 
in a like business within a stated period 
of time or within a geographical territory 
agreed upon between buyer and seller, 
subjected only as not to be in conflict with 
state laws governing such contracts. 

While previously noted that the act does 
not provide for loans covering inventory, 
stock or working capital, a loan for the 
purchase of an existing business would 


cover all assets, not only inventory but 
working capital. However, loans for the 
acquisition of additional inventory or for 
other working capital are not eligible for 
guaranty. 

The ultimate maturity of loans for the 
purchase of existing businesses may not 
exceed five years. 


BUYING EQUIPMENT 

Loans may be granted for the purchase 
of new or used equipment, machinery or 
tools with a maturity limitation not ex- 
ceeding three years for the entire purchase 
price. Or a loan may be made for the 
initial payment on such items, not in ex- 
cess of one-third of the purchase price, 
such loan not to exceed $1,000. An initial- 
payment loan may not be in excess of one 
year if for $500 or less, or two years if over 
$500. 

The amount of loans is not restricted to 
the above amounts, however, where a loan 
covers the full purchase price. 

BUYING SUPPLIES 

A loan may be granted for the purchase 
of supplies in an amount not in excess of 
$1,000 with a maturity of not over one 
year. 

BUYING BUSINESS REALTY 

Loans may also be made for the purchase 
of business real estate, land or buildings, 
or both, to be used by the veteran in pur- 
suing a gainful occupation. Such loans 
must be amortized, principal and interest, 
within not more than 20 years. 

SECURITY FOR LOANS 

Generally, veterans’ loans will be se- 
cured by first liens, although the veterans’ 
administration recognizes that a certain 
amount of latitude may be desirable. Sup- 


ing 


Shown above is a portion of the new chemical and biological research and control labora- 
tory for grain products just completed by the Lindsey-Robinson & Co., Roanoke, Va. Work 
and direction of the laboratory is under Dr. W. H. Hastings, who is in charge of all nutritional 
research and control. The new laboratory, which is said to be the largest and most complete 
commercial grain products laboratory in the South, contains the latest available equipment 


for determining protein, fiber, fat, minerals and vitamins. 


It also contains specialized 


equipment developed in the flour milling industry for testing the qualitative factors in 
wheat flour. The Lindsey-Robinson Co. manufactures Fair-Acre poultry and livestock feeds 
and Gambill's Best flour. These products are distributed through five states in the southeast. 
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plies, for instance, being expendable, may 
be unsecured. 
APPRAISALS 

Loan applications forwarded to the vet- 
erans’ administration must be accompanied 
by an appraisal of property which the 
veteran proposes purchasing. This is not 
only sound banking practice, but it safe- 
guards the financial interest of the pros- 
pective borrower. 

It may be stated categorically that a 
loan for purchase of an existing business 
will be rejected if the purchase price is 
out of line with the appraised valuation. 
Owners of existing businesses trying to 
unload at inflated values upon unwary 
veterans will find few buyers among ex- 
servicemen, if the government is asked to 
guarantee the loan. 

VETERAN PARTNERS 

There is nothing in the statute to prevent 
two or more veterans going into a partner- 
ship and starting a business or buying an 
existing one. Each veteran would be held 
responsible for his share of the loan, not 
jointly. 

FIRST MORTGAGE ON BONUS 

While the majority of veterans seeking 
to go into business will do so in all sin- 
cerity, a few may see in it a chance to 
get something for nothing — may even 
qualify for such loans. The framers of the 
statutes have not overlooked this pos- 
sibility. Where the borrower defaults on 
his loan, the government retains its right 
to proceed against the debtor in the same 
manner that a private individual may do. 
The administrator is given broad latitude 
in this respect and may waive collection 
if the facts indicate the veteran is not at 
fault in his failure. 

On the other hand, the act provides that 
if any bonus or adjusted compensation 
bill is passed, the defaulted government- 
guarantee loan may be satisfied with 
money due to the veteran from such a 
bonus up to the amount of the unpaid 
loan. 

HOW CAN BUSINESSMEN HELP 

There’s hardly a businessman who does 
not have a close friend or relative in 
service or recently discharged. His rich 
experience can be invaluable to the vet- 
eran in seeking an entry into business. 
Both the attitude and the helpfulness of 
businessmen toward ex-servicemen can 
go far toward making his readjustment to 
civilian life either a happy one or one of 
bitterness and heartache. 

He can counsel his veteran friend or 
relative with sound advice; he can point 
out business boobytraps; he can discuss 
the desirability of various locations; fun- 
damental business principles that may not 
be safely violated. These and a hundred 
other things he can tell the veteran. The 
serviceman will be the richer; the business- 
man no poorer. 


@ SPROUL & SON MILL, Paris, Mo., op- 
erated by the Sproul family for 39 years, 
has been sold to Noel Feed & Produce 
Co. 


ee 
@ JAY MORTENSON, Lyle, Minn., has 


sold his produce and feed business tuo 
Alvin and Glenn Myhre, Austin, Minn. 
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pays 


The full resources of materials, man- 
ufacturing and fine printing of 14 
textile bag plants and 6 heavy duty 
paper bag plants—strategically 
located from coast to coast—are be- 
hind every Bemis contract. 


East Pepperell, Mass 
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Sell program 


e vice and you build 


VITA 
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STEADY CUSTOMERS 


ALITY MILLS, 


! Board of Trade, Chicago 4, Illinois 


Goov feeds, honestly and skillfully 
made, with quality ingredients balanced 
to do their job, are a long step in the 
right direction. They make feeder- 

customers that are well satisfied with 

results. 


A sincere desire to help customers ac- 
complish such results is the next step 
that gets you there. The “Vitality 
Poultry Raiser’s Handbook” is only one 
example of helpful selling. It gives 

feeding and management methods in a 

new way—mainly with pictures, charts, 
diagrams, and tables—different and in- 
teresting and valuable enough to make 
poultry raisers go a little out of their 
way to get it. 


Together, these things make your place 
of business the place to go for good 
feed and helpful feeding ideas. 


Vitality feeds and feeding helps are 
advertised with full-page two-color ads 
in leading poultry journals. Further- 
more, Vitality dealers are given plenty 

of point-of- sale selling aids — posters, 

streamers, “‘give-away’” brooder house 
record cards, etc. 


There’s enough of the unusual and the 
better in being a Vitality dealer so that 
you ought to investigate. Using this 
coupon will bring you all the facts, and 

involve you in no obligation whatsoever. 


VITALITY MILLS, DEPT. 1 


Please send me a sample copy of ‘‘Vitality 
Poultry Raiser’s Handbook’’ and also informa- 
tion on Mtronge Ae complete line of feeds for 
ogs, ivestock, and dogs, and the 

itaiity dealer proposition. 


NAME 


ADDRESS. 


Board of Trade, CHICAGO 4, ILL 


Central Association 
To Meet Sept. 10-11 


The 20th annual convention and meet- 
ing of members of the corporation of the 
Central Retail Feed association will be 
held at the Schroeder hotel, Milwaukee, 
on Monday and Tuesday, Sept. 10 and 11, 
1945—provided the war ban on conven- 
tions is lifted in time for all necessary 
arrangements to be made before these 
daies, according to an announcement by 
David K. Steenbergh, executive secretary 
of the association. 

The dates were decided bythe board 
of directors at a meeting at Milwaukee, 
April 23, when it became apparent that 
the convention could not be held in June 
as usually scheduled. Directors had the 
alternatives of holding the annual meet- 
ing and election with a representative 
group of less than 50, arranging a meet- 
ing and election by mail, or of postpon- 
ing the meeting dates. 

“The latter course was decided upon,” 
the announcement stated, “because, al- 
though wishing to cooperate with the war 
effort in every respect, it was believed 
that the present successful trend of the 
war may result in lifting the ban on con- 
ventions before September and that the 
members would prefer getting together at 
a convention in Milwaukee if possible 
rather than voting by mail or delegating 
their responsibilities to a small gathering.” 


Name Maycock CCC 
Vice President 


Richard W. Maycock has been appointed 
vice-president of the Commodity Credit 
Corp., Washington, D. C., and director 
of the office of supply, succeeding Lt. Col. 
Ralph W. Olmstead who has been assigned 
to overseas duty with the army. 

Prior to his appointment, Mr. Maycock 
was treasurer of the office of the budget 
and finance in the department of agricul- 
ture. He has also held positions with the 
federal housing administration, Puerto 
Rico administration and the bureau of the 
budget. A native of Provo, Utah, Mr. May- 
cock first came to Washington for the 
treasury department in 1930. 


@ V. L. CORLETT, Seattle, Wash., feed 
inspector for the Washington state de- 
partment of agriculture, has resigned his 
position to enter the feed retailing busi- 
ness in Seattle. 


IOWA DIRECTORY OUT 

The Western Grain & Feed association, 
Des Moines, Iowa, has published its an- 
nual Iowa Grain & Feed Dealers directory 
for 1945. The directory, compiled under 
the direction of Mark K. Thornburg, exec- 
utive secretary of the association, con- 
tains a complete listing of all grain and 
feed firms in lowa and a supplementary 
section concerned with the trade rules of 
the Grain & Feed Dealers National asso- 
ciation. Copies are priced at $2.50 each 
and may be obtained from association 
headquarters at 827 Grand avenue, Des 
Moines. 
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PEEBLES 
FORTIFIED 
WHEY SOLIDS 


A Product of 
Western Condensing Co. 


"100°, Whey Solids guaranteed not less 
than 50 micrograms riboflavin per gram" 


"You may now obtain a feed fortifier composed solely 


of whey solids that is sold with a guarantee of not less 
than 50 micrograms per gram. 


"It is Peebles Fortified Whey Solids which is made by combining 
the correct percentage of Ribolac with Lacto-G. 


"Ribolac is the registered trade mark of the product resulting from 
a controlled, natural fermentation process for treating whey de- 
veloped exclusively in the laboratories of Western Condensing 
Company. 


"Ribolac contains all factors, both known and unidentified, that 


compose B complex; it has, however, a greatly increased concentra- 
tion of Riboflavin. 


"The product resulting when Ribolac is combined with Lacto-G 
... Peebles Fortified Whey Solids’ . . . makes possible the stepping 
up of the Riboflavin content to any desirable level in mixing mashes 
while at the same time retaining the advantages obtained by 
fortifying your mix with the naturally grouped and naturally related 
nutrients of which whey is composed." 


“For further details please address 


NATIONAL SALES AGENTS 


Be Sure 
it’s in 
Your Feed 
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® In a recent meeting, one of the successful feed dealers 
in the East stood up and said, “The time is coming when 
every good feed dealer will have a deworming mash.” In 
these days of short labor supply and heavy poultry pro- 
duction it is self evident that this dealer was reflecting 
sentiment in line with the times. 


Why not look into the matter 
of a deworming mash? At 
least find out what can 
be done along that line. 


Controls Large 


ROUNDWORM 


(Ascaridia galli) 


Mash-Nic is a scientifically prepared 
compound, containing nicotine in 
special, shockless form, which affords 
easy and effective control of round- 
worm (Ascaridia galli) in chickens. It 
does not lose its strength with age—it 


- is odorless, tasteless and non-volatile. 
ODORLESS + + TASTELESS Nicotine in Mash-Nic is inert until 
= fom acted upon by juices of the intestine. 


» ACTIVE INGREDIENT-NICOTINE 
{EXPRESSED AS ALKALOID). . . 
97.50% 


The nicotine is then released and 
INERT INGREDIENTS... 


large roundworms eliminated. 


MADE IN U.S.A. BY 


TOBACCO BY PRODUCTS & CHEMICAL CORP. 
INCORPORATED 
LOUISVILLE, KY. 


U.S. Pat. No 2,033,495 


Mash-Nic will make for you a 
highly effective deworming mash 


e78e 


BY-PRODUCTS & CHEMICAL 
ORPORATION, INCORPORATED, Louisville 2, Ky 3 


—cash basis 


(Continued from page 17) 


custom mixing. He employs two full time 
and two part time men. Owing to the 
shortage of help, he does all of his own 
office work and helps out in the warehouse 
whenever necessary. This makes him 
doubly thankful that he does not have to 
worry about charge accounts, posting, 
statements, and other record keeping trans- 
actions connected with a credit business. 

Mr. McKercher maintains his home at 
Wisconsin Rapids and because of gas 
rationing he travels back and forth on 
weekends by train. Incidentally he was 
the first president of the Central Retail 
Feed association and firmly believes that 
all feed men should stick together and 
work together to iron out their mutual 
problems. 


Nebraska Approves 
New Feed Measure 


Feedmen will be interested in a bill 
that has been approved by the Nebraska 
state legislature, providing that manufac- 
turers shall make statement, under oath, 
on the 15th of January, May and Septem- 
ber of each year, to the department of 
agriculture, setting forth the number of net 
tons of commercial feeds sold or distributed 
in the state during the four preceding 
months. Upon such a statement the manu- 
facturers shall pay to the department the 
sum of 10 cents per net ton. Arrangements 
are made in the bill for the redemption of 
tags or stamps issued under provisions of 
the old act. 


Killough K. Smith 
Heads Exchange 


Killough K. Smith, assistant manager of 
the grain division of the Kimball Milling 
Co., Fort Worth, Tex., was elected presi- 
dent of the Fort Worth Grain & Cotton 
Exchange for the ensuing year, at the 
annual election April 17. John N. Green- 
man was elected Vice-president to suc- 
ceed the late Abe A. Hart. Newly elected 
directors are W. W. Manning, W. P. Bo- 
mar, M. C. Rall, G. E. Granz, and W. O. 
Brackett. The directors appointed E. B. 
Wooten as secretary for his 38th consecu- 
tive term, and W. O. Brackett as treasurer. 
e.e 
@ WICHITA TERMINAL ELEVATOR CO., 
Wichita, Kans., has installed a feed mill 
in its old corn drier plant and is manu- 
facturing formula feeds of all kinds. 
@ SOYBEAN PROCESSING CO., Water- 
loo, Iowa, is planning to build an elevator 
for grain storage costing approximately 
$150,000. The company is now owned and 
operated by the Bordon Co. of New York. 
@ MOUNDRIDGE MILLING CO., Mound- 
ridge, Kan., has added a warehouse ad- 
joining the main mill building and is 
constructing an additional feed manu- 
facturing unit. The company is also plan- 
ning to install equipment for a blending 
and mixing unit and new cereal and 
flour packaging equipment. 
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AUSTIN W.CARPENTER 


It could happen to the feed business. 

Legislation is to be introduced soon, 
authorizing the federal government to 
build and operate plants producing potash 
and phosphorous fertilizer in large volume. 
If this legislation becomes law, it will 
evidence the further encroachment of gov- 
ernment in the field of business in com- 
petition with private enterprise. 

The leadership proposing this legislation 
is the American Farm Bureau Federation. 
Other farm organizations and agricultural 
college leaders are supporting the move. 

Under the proposed program, the gov- 
ernment would build and operate two 
phosphate processing plants to produce 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
Eastern Federation of Feed Merchants. 
His opinions, as expressed in this column, 
are his own and are not necessarily shared 


by the publishers of The Feed Bag. 


eventually perhaps 200,000 tons and a 
potash plant or plants of 100,000 tons an- 
nual production. 

Now get this—after operating them for 
a five-year experimental period, the gov- 
ernment would offer the plants for sale to 
farmer cooperatives organized on a re- 
gional basis. 

Next to the winning of the war, Amer- 
ica’s greatest need is the stoppage of gov- 
ernment encroachment upon private enter- 
prise. 

Government owned and operated corpo- 
rations are in the electric light and power 
business; banking business; transportation 
business and housing business. Blueprints 
are now made for injecting it into the 
fertilizer business. The feed business might 
easily be the next business field to be 
invaded. 

What is to be done about it, you ask? 
The answer is simple. Private independent 
business people the country over must get 
so fighting mad on the encroachment of 
government into private business fields 
that they actually take time out to register 
vigorous protest with congressmen. It's 
a political problem and the farm organ- 
ization pressure groups ride high at the 
national capital. Businessmen must mar- 
shal and unite their influence with a wave 
of contact that will develop into a real 
hurricane. 

Senator Wayne Morse, Oregon's new 
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senator, hit the nail squarely on the head 
when a few days ago he significantly said, 
“If we are going to make a fight against 
the attempts to regiment the economy of 
this country—the time is now.” 

This common-sense statement has equal 
application to the encroachment of gov- 
ernment into private business fields. 

GEORGE A. KLINGENBERG, Concordia, 
Mo., prominent grain man and a director of 
the Missouri Grain, Feed & Millers associa- 
tion, died recently at the age of 68. 
@ ALBERT S. McKINLEY, Carl Junction, 
Mo., has purchased the feed business of 
J. W. Verbryck. 


carlots: 


@ LESTER G. COONRAD, Troy, N. Y., 
owner and operator of a feed and imple- 
ment store, died last month. 
@ PARRISH FEED & POULTRY CO., 
Verona, Va., started operations May 1. 
Earl S. Parrish is president; W. I. Mays, 
vice president J. R. Sillings, secretary; 
and Page G. Wilson, treasurer. 
PILLSBURY BUYS PLANT 
Pillsbury Mills, Inc., has purchased the 
property of the Alden County Farmer's Ex- 
change at Lima, Ohio, for the postwar con- 
struction of a feed plant, according to 


Clyde H. Hendrix, vice-president in charge 
of Pillsbury feed mills division. 


S AV E on Inventory... 
No Warehouse Delays! 


You'll find many advantages in ordering ALL your 
mixed feeds, concentrates, and mill ingredients 


from Critic's ONE DIRECT SOURCE, 


in mixed 


No warehouse shipment delays . . . 
fewer out-of-stock difficulties. 


Lower inventory. 
No long-haul interruptions. 


Less labor and handling expense. 


You get all these benefits, plus many others, 
through the CRITIC Dealer Franchise. 
quality feeds, too... 


Highest 
"the kind you'll be proud 


to sell." 
WRITE .. . let us show you how the CRITIC 
Franchise can increase your profits. 


RSARY.\} 
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GRAIN 
COMMISSION 


AND 


MERCHANTS 


Consignments Solicited 


BARLEY — RYE 


BRANCH OFFICES 
AT 


AMES, IA. 
ALGONA, IA. 
SAC CITY, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids, 8827 


Spotlighted in The Feed Bag birthday 
parade for June is Robert G. Bell, president 
of the W. M. Bell Co., grain firm operating 
in Milwaukee and Cedar Rapids, Sac City, 
Algona and Ames, Iowa, plus Sioux Falls, 
S. D., and Red Wing, Minn. Mr. Bell will 
treat the gang on June 20. Among his 
hobbies is the raising of fancy flowers. 
Mr. Bell, who is a bachelor, spends win- 
ters living in Milwaukee, but at the first 
sign of spring he moves to his country 
home on the shores of Lake Michigan. 
There he enjoys gardening and commun- 
ing with nature during every moment that 
he can spare from his duties at the office. 
Another of his hobbies is his practice of 
inviting close friends from the Milwau- 
kee Grain & Stock Exchange to visit him. 
His guests are always assured of plenty 
of hospitality, including excellent meals 
prepared at Mr. Bell's direction. 

Other members of the trade who cele- 
brate their birthdays in June include: 


JUNE 1—H. W. Lucks, Smith Agricultural 
Chemical Works, Columbus, Ohio. 

JUNE 2—Arthur G. Hessburg, Hiawatha 
Grain Co., Minneapolis, Minn.; Malcolm 
A. Long, Atlantic Supply Co., Baltimore, 
Md. 

JUNE 3—R. J. Kingsley. National Oil 
Products Co., Harrison, N. J.; E. P. Mac- 
Nicol, American . Feed Manufacturers’ 
association, Chicago, Ill. 

JUNE 4—L. A. Page, Page Seed Co., 
Greene, N. Y. 

JUNE 6—Al B. Hessburg, Froedtert 
Grain & Malting Co., Milwaukee, Wis. 

JUNE 7—K. W. Bailey, Ames-Burns Co., 
Jamestown, N. Y.; Douglas Wakefield 
Coutlee, Merck & Co., Inc., New York, 
N. Y.; Frank J. Seidl, Archer-Daniels-Mid- 
land Co., Minneapolis, Minn. 

JUNE 8—Mark G. Thornburg, Western 
Grain & Feed association, Des Moines, 
Iowa. 

JUNE 10—John Melville, Central Feed 
Supply Co., Chicago, III. 

JUNE 11—Arthur J. Riebs, Riebs Co., 
Milwaukee, Wis.; Gayle Snedecor, Farm- 
ers Lumber Co., Rhodes, Iowa. 

JUNE 12—Leland C. Miller, Federal- 
North Iowa Grain Co., Cedar Rapids, 
Iowa. 

JUNE 13—Don R. Jorgensen, 
& Co., Des Moines, Iowa. 

JUNE 14—R. A. Browning, Park & Pol- 
lard Co., Buffalo, N. Y.; F. H. Clickner, 
Borden Co., New York, N. Y,; J. S. Jones, 
Ralston Purina Co., St. Louis, Mo.; C. H. 
Williamson, C. H. Williamson & Co., St. 
Louis, Mo. 

JUNE 15—Dorothy L. Hogg, N. H. Stark 
& Co., Grafton, Wis. 

JUNE 17—S. G. Courteen, Courteen 
Seed Co., Milwaukee, Wis.; L. E. Murphy, 
Murphy Products Co., Burlington, Wis.; 
H. W. Wise, Duplex Mill & Mfg. Co., 
Springfield, Ohio. 

JUNE 18—B. F. Wild, Marden - Wild 
Corp., Chicago, Ill. (Army) 


Sargent 


ROBERT G. BELL 


JUNE 19—Percy L. Kimble, Hubbard 
Milling Co., Mankato, Minn.; Lloyd A. 
Meyer. E. E. Frith Co., Inc., Dubuque, 
Iowa; C, O. Ryde, Ryde & Co., Chicago, 
Il. 

JUNE 20—Robert G. Bell, W. M. Bell 
Co., Milwaukee, Wis.; J. H. Caldwell, 
Purina Mills, St. Louis, Mo.; R. C. Fuller, 
C. W. Burckhalter, Inc., New York, N. Y:; 
R. N. Stearns, Stearns Magnetic Mfg. Co., 
Milwaukee, Wis. 

JUNE 21—Franklin Beardsley, Mer- 
chants Feed Corp., Albany, N. Y. (Navy); 
W. C. Pratt, W. C. Pratt Co., Chicago, Ill. 

JUNE 22—Albert C. Spierling, Swift & 
Co., Chicago, Ill.; A. L. Ward, National 
Cottonseed Products association, Dallas, 
Texas. 

JUNE 23—James P. Hessburg, Froedtert 
Grain & Malting Co., Milwaukee, Wis. 

JUNE 24—Roy Hoffman, Murphy Prod- 
ucts Co., Burlington, Wis. 

JUNE 25—Paul Sather, King Midas Flour 
Mills, Minneapolis, Minn. 

JUNE 26—E. O. Wright, 
Wis. 

JUNE 27—C. E. McDonald, Terminal 
Grain Corp., Sioux City, Iowa. 

JUNE 29—Mrs. Gertrude H. Beckwith, 
Philip R. Park, Inc., San Pedro, Calif. 

JUNE 30—Edward J. Grubb, Addison 
Lewis & Associates, Minneapolis, Minn. 


@ E. G. GUST, Westville, Ind., has moved 


Menomonie, 


. his entire Double Check feed business to 


the Gust elevator, formerly operated as 
the Farmers Co-operative elevator. 


TO MAKE LIQUID INSULATION 
U. S. Industrial Chemicals, Inc., New 
York, N. Y., has acquired the exclusive 
manufacturing and sales rights of PiB 
Chemical Co., makers of PiB liquid insula- 
tion, according to an announcement by 
L. A. Keane, vice-president. Mr. Keane 
said that PiB is extensively used in the 
automobile field as a corrosion preven- 
tive, and as a supplementary insulation 
and water-proofing agent for motor boats, 

tractors, farm machinery, pumps, etc. 
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Demand for Chicks 
Exceeds Supply 


Current demands for chicks is approach- 
ing and even exceeding the record volume 
of 1943 in virtually all sections of the 
country, but hatcheries are handicapped 
by a labor and hatching egg shortage, 
according to a report by the International 
Baby Chick association. The hatching egg 
shortage, however, is expected to ease 
moderately, because of a sight increase 
in the supply of eggs. 

According to the IBCA, most plants are 
booked through late May. Al.hough the 
June bookings are still light, back-log o:- 
ders probably will cause the June orders 
to swell soon. Because of the shortage of 
help, it is doubted that the rate of hatch- 
ery operations in many quarters during 
the months of June and July will reach 
the peak established for these two months 
in 1943. 

As for the poultry meat shortage, Wash- 
ington is becoming more anxious about 
the meat supply, the association reported. 
Hotels and restaurants are buying farms 
and devoting them entirely to the pro- 
duction of poultry meat. Poultry receipts 
in the Midwest ran 51 per cent behind a 
year ago in the first week of April. Live 
poultry handlers in many cities, unable to 
get poultry meat from farmers, are becom- 
ing good hatchery customers. The turkey 
embargo. went into effect April 8 in Minne- 
sota, lowa, Illinois, the Dakotas, Kansas, 
Nebraska, Missouri, Oklahoma, Texas, 
California, Oregon, Washington, Colorado, 
Utah, Wisconsin, Idaho, Wyoming, Ne- 
vada, Montana, Arkansas and in some 
counties of the Virginias. 


Put Inspection Fees 
On Permit System 


The Kansas State legislature recently 
amended the feeding stuffs law so that 
manufacturers and distributors, who so de- 
sire, may pay the inspection fee on the 
report basis in lieu of affixing inspection 
fee tags or stamps to bags. 

The law becomes effective July 1, 1945. 
Inspection fee tags or stamps must be 
affixed to all feeding stuffs sold prior 
to that date. Firms having permits, how- 
ever, may report the tonnage of feed- 
ing stuffs sold thereafter semi-annually 
within 30 days after Jan. 1 and July 1. 
Those who do not wish to use the permit 
system may continue to use inspection fee 
tags or stamps. 

@ JOHN SNAPPER, Lynden, Wash., has 
succeeded A. G. Olson as manager of the 
Northern Feed Co. 

@ FARMERS FEED & SUPPLY STORE, 
Everett, Wash., has opened a feed and 
seed store in Granite Falls, Wash. 

e.e 
@ CLAUDE M. CAVE, Dodge City, Kan., 
has sold his elevator and adjoining build- 
ings in Sublette, Kan., to Maj. Glenn Den- 
nis, now with the army air corps. Mr. Cave 
recently purchased the controlling interest 
in the Dodge City Terminal elevator. He 
also owns an elevator at Vanceville. 
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NO-MILK CALF FOOD 


Builds Profits Now 


and in 


The Postwar Period 


NO-MILK CALF FOOD builds 
repeat sales, because it raises 
sturdy calves without a drop 
of milk after the 4th day, sav- 
ing valuable milk and many 
dollars for dairy farmers. 


Used by three generations of 
dairy farmers. 


CONTAINS 


Write for samples and circulars. IRRADIATED YEAST 


Made in the Heart of America’s Dairyland 
SINCE 1885 


MIHILL'S 


NATIONAL FOOD CO. 


FOND DU LAC, WISCONSIN 


NATIONA 
D 


hig Wheat 


NOTHER large wheat crop is in pros- 

pect for 1945 according to a prelimi- 
nary report by the United States depart- 
ment of agriculture. If the winter crop 
turns out as indicated in April and if 
spring yields are about average, a total 
crop of about 1.1 billion bushels would 
result. If the yield should exceed the 
1,079 million bushels produced last year, 
it should be the largest crop on record. 
A crop in excess of a billion bushels will 
undoubtedly result in a larger carry-over 


were fed 
DISTILLERS ¢ 
AND 


PROCESSING co 


is predicted for 
u. s. this year 


on July 1, 1946, than on July 1 of this year, 
despite large-scale exports and continued 
large domestic disappearance. 

Estimated winter wheat acreage com- 
bined with the acreage intended to be 
seeded in spring will give a total 1945 
seeded acreage of 68.6 million acres, about 


proteins and natural vitamins. 


Ask your feed dealer about feed 
containing AGRISOL. 


A Gvaud Champ 
proves the of AGRISOL 


@ This grand champion bull calf, President Mischief 9th, was shown at the 
polled Hereford sale at Madera, California. Owned and exhibited by Frank 
L. Robinson & Son, Kearney, Nebraska, he sold for $16,750.00. This prize 
animal was fed a mixed ration of distillers’ dried grains, 10% AGRISOL 
(Distillers’ dried solubles) and a mixture of ground ear corn and barley. 
Here is proof of the value of feed containing AGRISOL—rich in minerals, 


FARM CROPS PROCESSING CORP. 


Hereford Ranch, 
Riverside, California 


Other AGRISOL-fed cattle also did remarkably well. averaging better than 
$2,000 each. They put on a slick coat of hair, gained rapidly and, in general, 
showed the advantage of properly balanced feeding. 


Omaha 8, Nebraska 


The Midwest's New Industrial Alcohol Plant 


Purchased by Frank 


4% per cent more than the 65.7 million 
acres seeded for 1944. 

A record crop of 863 million bushels of 
winter wheat is in prospect as of April 1. 
Such a crop would be nearly 100 million 
bushels above that of last year, and 37 
million bushels above the largest previous 
winter crop, that of 1931. The reported 
condition of wheat is the highest since 
1919, and the growth is two to three weeks 
ahead of normal, the department said. 

Wheat came through the winter well in 
nearly all important winter wheat states, 
the department reported. Good snow 
cover in most areas furnished adequate 
protection, and spring growth started early 
with warm March weather. 

March 1 reports from growers indicate 
they plan to seed 19 million acres of 
spring wheat, two per cent below the 19.3 
million acres in 1944. The indicated acre- 
age of spring wheat other than durum at 
17 million acres is only slightly smaller 
than the 17.2 million seeded last year. 
Decreases in Montana, South Dakota and 
Minnesota more than offset the increases 
in North Dakota. Each of the Patci<ic 
Northwest states increased their acreage 
slightly. The prospective acreage of 
durum wheat, 2.02 million acres, is 7 per. 
cent under the 2.16 million acres planted 
last year. This reflects the competition 
from both flaxseed and other spring wheat 
for the acreage, and the less satisfactory 
returns from durum wheat in recent years. 
If the prospective all spring wheat acreage 
is realized, and yields per seeded acre 
this year by states approximate those for 
1937-42, production would be about 241 
million bushels. While a spring crop of 
this size would be the smallest since 1940, 
it would be 19 percent above the 203 
million bushel average in 1934-43. 

As far as wheat prices are concerned, 
they are currently the highest in 20 years, 
the department reported. A very large 
1945 crop probably would lower prices 
in 1945-46 compared with 1944-45, but 
with good demand in prospect, prices may 
be expected to continue at relatively high 
levels. The agricultural adjustment act 
requires that the price of wheat be sup- 
ported, if marketing quotas have not been 
disapproved, at not less than 90 per cent 
of parity for a period extending until two 
years after the January 1 following the offi- 
cial proclamation that hostilities have 
ended. 

On the basis of estimates of disappear- 
ance, a carry-over next July of 350 to 375 
million bushels still appears probable. 
Total export demand is large, but because 
of the difficulties involved in getting cars 
to move grain to ports, it is difficult to 
estimate the quantity which will actually 
be exported before July 1. Exports in- 
clude lend-lease and civilian relief feed- 
ing as well as commercial exports. 

A carry-over of between 350 and 375 
million bushels compares with 316 mil- 
lion bushels July 1, 1944, and a 235 mil- 
lion bushel average in the 10-year pre- 
war period. However, it would be sharply 
below the 632 million in 1942 and 622 mil- 
lion in 1943. 


@ HOLLAND GRAIN CO., Holland, Iowa, 
has installed a new corn drier. 
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DEHYDRATED 
ALFALFA MEAL 


Distributors For 


Minnesota, North Dakota 
South Dakota and 
Northern Wisconsin 


STALEY’S 
NOPCO ai" 
ARMOUR’S 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 


MANEY BROTHERS 
MILL & ELEVATOR CO. 


MINNEAPOLIS, MINN. 


AND SO WOULD MILLIONS OF BABY CHICKS 
IF THEY HAD THEIR CHOICE OF INGREDI- 
ENTS FOR THEIR STARTING MASHES. 


BUTTERMILK POWDER 
SKIMMILK POWDER 
WHEY POWDER 


LCL SHIPMENTS ANYWHERE IN AMERICA 
ALSO CARLOT SHIPMENTS. 


OTHER SPECIALTIES — Brewers dried yeast, 
Liver meal, Condensed buttermilk, Beet pulp, 
Nopco vitamin oils, Cottonseed meal, Calf 
manna, Lab-Mix, Sani-Flor litter, Charcoal, 
Dehydrated alfalfa meal, Dehydrated soyavine 
meal, Dehydrated peavine meal, Pearl grit, Reef 
& Pilot oyster shells, Friskies dogfood, Killer- 
Diller rodent eliminator. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
North Milwaukee, Wis. 


The W. J. Small Sales Co. 


Fairfax District 


KANSAS CITY, KANSAS 
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"| get all my needs in 
CAR 
from MARBLEHEAD” 


\ 


¥, 5 


Making quality feeds requires quality ingredients. 
Marblehead is the logical source of minerals for mixing. 


No. 98 Pulverized Calcium Carbonate. It’s clean, pure limestone tun- 
nel-mined, free from impurities. Preferred by discriminating feed manu- 
facturers for its purity, uniformity, constant analysis and economy. 


lodized (KI) Calcium Carbonate. Furnished with any quantity (KI.5- 
KI 1-KI 2.35, etc.) potassium iodide to meet your particular requirements. 


lodized Manganesed Calcium Carbonate. Manganese (12¥2 lbs. or 25 
Ibs.) skillfully added to the iodized calcium carbonate. 


“E-Z Flow” Calcium Carbonate. Everything the name implies, plain, 
iodized and/or manganesed. 


AND FOR RESALE .. . 


Mineral Base Formula No. 20. An all-purpose mineral answering the 

needs of the most exacting feeders. Mixers also use and prefer it in their 
own feeds and mashes. Convenient too because it supplies the necessary 
: ingredients to complete the mineral balance of your feeds. 


Hard Calcium Grit for Poultry. Comes in 4 sizes—Chick—Medium— 
Hen—Turkey. Supplies Calcium for nutrition, firm bones and strong egg 
shells plus perfect grinding action in the gizzard. Write, wire or phone— 


Mineral Feed Division 


MARBLEHEAD LIME CO. 160 LASALLE ST., CHICAGO 1, 


“J Western Plant — Salt Lake City, Utah 


DILLER 
MOUSE 


Made and Guaranteed by 
a. STARK & COMPANY GRAFTON, WISCONSIN 


DEADER) N 
A DOORNAIL 
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Joins Seedburo Co. 
On Full Time Basis 


C. J. (Abie) Polstra, Winamac, Ind., is 
now devoting his full time as representa- 
tive in the Indiana territory for the Seed- 
buro Equipment Co., 
Chicago, Ill. For a 
number of years he 
worked as part time 
representative in only 
the northern portion of 
the state. 

Before joining Seed- 
buro, Mr. Polstra was 
with the Century Co., 
Chicago, for nine 
years, calling on the 
grain and feed trade. 

C. J. Polstra He later became asso- 

ciated with Polk's 

Products, Inc., Indianapolis, Ind., as sales 

manager for the states of Indiana and 
Illinois. 

The services of a full-time representative 
in Indiana was considered advisable by 
Seedburo because of greatly increased 
business and the addition of a number of 
new products. The Seedburo line now in- 
cludes over 350 items of grain and seed 
house supplies and equipment. 


AFMA Elects Six 
New Directors 


As a result of the annual election of 
the American Feed Manufacturers asso- 
ciation, conducted by mail last month, 
six new directors were elected and four 
directors were re-elected according to an 
announcement by Ralph M. Field, presi- 
dent. 

The new members of the board, all 
elected for three years, are: George W. 
Smith, Archer-Daniels-Midland Co., Min- 
neapolis; Thomas W. Staley, Staley Mill- 
ing Co., Kansas City, Mo.; Frank E. Bol- 
ing, Hales & Hunter Co., Chicago; O. S. 
Chandler, Acme Feed Mills, Burlington, 
N. C.; T. E. Aubrey, Aubrey & Co., Louis- 
ville, Ky.; and L. A. Brooks, Cosby-Hodges 
Milling Co., Birmingham, Ala. Retiring 
directors re-elected for another term are: 
A. F. Seay, Purina Mills, St. Louis, Mo.; 
and W. D. Walker, Arcady Farms Milling 
Co.; J. B. DeHaven, Allied Mills, Inc.; and 
L. R. Hawley, Quaker Oats Co., all of 
Chicago. 

There are also 20 holdover directors 
whose terms did not expire this year. 
@ J. ART JOHNSON, Humbird, Wis., has 
purchased the warehouse, equipment and 
stock of Angus Flood, who is retiring. 

HOWES CO. PROMOTIONS 

Several promotions in the S. Howes Co., 
Silver Creek, N. Y., have been announced 
by company officials. John C. Schlenker, 
who became associated with the firm at 
the age of 13, has been named superin- 
tendent in charge of production. Max 
Sikorski, who joined the company in 1930, 
has been promoted to superintendent in 
charge of maintenance. Frank Taylor, 
who has been with the company for the 
past five years, has been appointed fore- 
man of the machine shop division. 
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in the mill— 


(Continued from page 25) 


late; all is in confusion and they seem insistent upon avoiding 
surrender to the Russians. The Italian campaign is definitely 
over and the relief that has come to our valiant men in that 
theatre is best described by one of them when he said, “I made 
it!’ And that sentiment can be expressed for all our men in 
Europe today. 

In the Pacific it is still a fight. Reports reach us to the effect 
that two groups contend for control in Japan today. On the one 
hand the military leaders who are ready to go so far as io 
give up the homeland make a finish fight of it on the continent. 
The other group is composed of the “navy crowd” and the busi- 
ness interests in Japan. This last group is looking for a way out, 
even with unconditional surrender, before Russia declares war 
against it. Remember, Russia has a score to settle with Japan; 
it wants a return of Manchuria. Most anything can happen at 
any time in the Pacific. 


PRESIDENT TRUMAN 

Thrust into a job by the death of Franklin Roosevelt at a 
most crucial time in the history of the world, Harry S. Truman 
is doing very well. Many were of the opinion that he did not 
have the stature for the job, that his background was insuffi- 
cient to meet the responsibilities of his great office. But he is 
“fooling” the smart boys by the application of a lot of good 
common horsesense. He is intensely human; he has no flare 
for the spectacular and he wants to be like all us ordinary 
folk. Last Tuesday he came to the House and had lunch with 
the Speaker and two others. The dining room hostess who 
made the arrangements said that he inquired about the table 
decorations and commented favorably about the food. “Mr. 
Smith,” she said, “the President was just like any other guest. 
He enjoyed the food and said so. He’s a real guy.” That about 
expresses the sentiment of those who have met him. After lunch 
he received all members of the House in the Speaker's room. 
That was smart politics. Harry §. Truman will come through 
and everybody around here is pulling for him. 


SWINGING THE AX —ECONOMY DRIVE ON 

On Thursday the President announced the first economy pro- 
gram in 12 years. It was music to my ears. A 7 billion dollar 
cut in the war program “aint hay.” It represents an 80 million 
dollar reduction in budget estimates. One “war baby”—Office 
Civilian Defense—has come to the end of the road. It is fin- 
ished. OWI is cut 12 million, WPB more than 8 million, ODT 
more than 3 million and substantial cuts for PAW, FSA and 
WMC have also been made. All this means a saving to ihe 
taxpayers. As the war gradually fades out we can expect 
some relief from oppressive governmental expenditures. It 
also means that the time has come when hundreds of thousands 
of federal employees will be dropped from payrolls. Washing- 
ton expects an exodus of some 200 thousand workers when the 
war is over. 


FEDERAL TAX REDUCTIONS DEMANDED 

More than 100 small businessmen appeared before a con- 
gressional committee last week and demanded relief from 
present federal tax laws. Witnesses testified that the small busi- 
nessman in many instances pays more taxes than larger firms. 
One Chicago witness showed that firms having incomes be- 
tween $25,000 and $50,000 per year pay a combined corporate 
tax which is 13 per cent higher than the combined corporate and 
surtax rate levied against corporations having incomes in excess 
of $50,000 per year. There is a disposition on the part of the 
Congress to give relief to small business firms for they are a 
very important segment of our economy. Perhaps no relief will 
come immediately, but it will depend upon conditions in the 
postwar period. 
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Executive Attention for 


All WERTHAN Customers 


N O ORDER is too small to receive 
the personal attention of the execu- 
tives of the Werthan Bag Co. The 
company was founded by and the 
management remains in the Werthan 
family which insists that every cus- 
tomer, large or small, must receive 
fast and satisfactory service. Fast 
service is a tradition of the Werthan 
Bag Co. and satisfied customers are 
a heritage which every member of 
the Werthan organization proudly 
protects. 


Order your next supply of bags 
from Werthan—for fast service, 
for assured quality and for at- 
tractive designs. Benefit by 
doing business with a company 
which operates its own cotton 
mill and bleachery. You'll ap- 
preciate the personal attention 
given your problems and re- 
quirements by executives who 
have had years of experience 
serving the feed industry. We 
will appreciate your inquiry. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 


NASHVILLE ® 


TENN. 


Tee 
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Protein Feeds 


C onsTRUCTION of our new Soy Bean 
Extraction processing plant is nearly completed. 
The increased production it makes possible will 
increase the output of Staley Soybean Meal by 
approximately 50%. An increase that will permit 
us to better meet the increasing demands of our 
customers for this top quality feed. Watch for 


our announcement of the opening of this new plant. 


The Staley Customer NEVER GUESSES—He Knows! 


A. E. co. 


DECATUR, ILLINOIS PAINESVILLE, OHIO 
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Sell More 
WISCONSIN 
GROWING MASH 


This Season 


Everybody is raising 
extra chicks this 
spring—to beat the 
meat shortage. 


Get this feed busi- 
ness with 


WISCONSIN 
GROWING 
MASH 


Grows — Birds Quicker 
NORTHERN MILLING CO. 


Since 1883 
WAUSAU 


100 LBS. NET 
WEN BACKED 


NORTHERN MILLING CO. 
wausaAu.wis. 


WISCONSIN 


THE TRUTH 


@ More and more feed mixers are using 
REX Wheat Germ Oil in breeding 
rations. 

@ More and more breeders are using 
REX Wheat Germ Oil in breeding 
live stock. 

@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 

@ Year after year, after year the TRUTH 
is being proved by experience. 


Any feed mixer desiring to make a trial 
of REX Wheat Germ Oil in a controlled 
experiment can have sufficient il, 


out charge, for such a test. 


Vio Bin Corporation | 


Monticello, Illinois 
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— concentrate 
(Continued from page 52) 


Determination of costs of concentrate 
rations is complicated by shifts in kinds 
of feeds used. In order to measure changes 
actually taking place, milk producers have 
been asked to report the value per 100 
pounds of concentrate rations fed to their 
own milking herds periodically since 1931. 
These values represent the farmers’ costs 
of such combination of purchased and 
home-grown feeds as was included in the 
concentrate ration actually fed. Purchased 
feeds were valued at prices paid, and 
home-grown feeds at prices they would 
bring on the local’ market. On the basis 
of the reported value figures and prices 
of the important concentrates usually in- 
cluded in milk cow rations, a monthly 
series of concentrate values has been pre- 
pared by the bureau of agricultural eco- 
nomics. This series provides a measure 
of the dollar value per hundred pounds of 
concentrate rations actually being fed by 
farmers, which,, of course, is not a ration 
of constant composition nor necessarily of 
uniform or balanced nutrient content. 

The value per one hundred pounds of 
the concentrate ration fed to milk cows 
has more than doubled during the war 
period. The upward trend was somewhat 
irregular and interrupted occasionally by 
short periods of decline. In the 1938-40 
period preceding the war, the United States 
average value was $1.26 per hundred 


IN DRESS 


Start’ with Doughboy. 
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PRINT 


The largest “mash” advertising program ever launched. Bill- 
boards, direct mail, newspapers and premiums. Your Dough- 
boy salesman will show you how to get “Off to the right 


pounds, about one-sixth less than the 
1922-41 long-time average but almost one- 
half more than in 1932. During 1941 and 
the first quarter of 1942, the cost of con- 
centrates advanced sharply. In the latter 
part of 1942 there was some decline under 
the influence of a large feed crop. Through 
1943 the sharp uptrend in concentrate 
values was again in evidence and con- 
tinued at a somewhat moderated rate 
through the first half of 1944. In later 
months of that year concentrate cost 
dropped, with a decline of about 20 cents 
per one hundred pounds taking place be- 
tween July and November. For the entire 
year of 1944 the value of concentrate 
rations fed to milk cows averaged $2.61 
per one hundred pounds, more than twice 
that in the 1938-40 period, but still 11 per 
cent less than in the peak year 1920. 

The value of grain and concentrates 
fed to milk cows in various parts of the 
country in 1944 ranged from less than 
$2.00 per hundred pounds in a small 
section of the western Corn Belt up to 
more than $3.00 in extended coastal areas. 
In the Midwest, concentrates for milk cows 
are drawn mainly from large supplies of 
home-grown grain and are often fed with 
a minimum of grinding or other prepara- 
tion. The high cost of rations in coastal 
areas reflects expenses of transporting 
grains and feedstuffs from surplus to 
deficit areas, handling charges incidental 
to purchased feeds, costs of commercial 
mixing, and the higher protein content 
of rations usually fed. The regional vari- 


BAGS 


ation in costs is important not only inso- 
far as the region itself is concerned, but 
also because they are reflected in the 
national average costs for producers of 
different types of dairy products. 

Between the 1938-40 period and 1944 
the increase in value of concentrate rations 
in dollars per hundred pounds was great- 
est in the South. Both the South Atlantic 
and South Central regions showed gains 
of more than $1.50 per one hundred 
pounds as compared with less than $1.20 
in the West North Central region where 
the smallest increase occurred. On a per- 
centage basis greatest increases were 
evident in the central part of the country 
where all three major regions showed 
gains of 114 per cent or more, compared 
with 84 per cent in the North Atlantic 
region and 99 per cent in the South 
Atlantic region. 

With prices for most major feeds now 
under price ceilings and feed supplies 
ample at least for the present, it appears 
unlikely that the value per hundred pounds 
of concentrate rations will continue the 
rapid advance of the past four years. 
In appraising the influence of present con- 
centrate costs on the economic status of 
milk producers it is important to recognize 
that the percentage increase in feed 
prices has been greater than for milk and 
butterfat prices. It is only through the 
medium of dairy production payments 
direct to farmers that price relationships 
during the past year have been such as to 
encourage a record rate of feeding. Thus 


DOUGHBOY MILLS, Inc. 


NEW RICHMOND, WIS. 


* 


price relationships between dairy products 
and concentrate costs that influence feed- 
ing rates will center around future gov- 
ernment price control and subsidy pro- 
grams. 

The makeup of concentrate rations fed 
to milk cows during the remainder of the 
war and in the postwar period will de- 
pend largely upon the production of vari- 
ous feeds and upon levels of prices. The 
increased use of commercial mixed dairy 
feed appears likely to persist as long as 
war needs place a premium upon inten- 
sive production practices. Further shifts 
in this direction do not seem likely to be 
great, unless appreciable shortages of in- 
gredients for the mixing of rations on farms 
again develop. Continued good crops and 
a lower level of feed prices in the post- 
war period would probably result in 


Every mixed feed manufacturer, 
and most feeders, know that the situation 
in regard to Soybean Oil Meal is sight. 
Ever since the first of the year, the de- 
mand has been terrific for this high- 
quality protein base for livestock and 
poultry feeds. 

Naturally we like the demand for 
Swift's Soybean Oil Meal to be good 
... but we don’t like not being able to 


greater dependence by farmers upon 


home-prepared rations. The use of some 
feeds, such as soybean meal, appears cer- 
tain to continue greater than in prewar 
years. The degree of increase, however, 
will depend on the extent to which war- 
time gains in production are carried over 
and on supplies of such competing feeds 
as linseed meal and cottonseed meal. 
Wheat probably will be used to only a 
limited extent in milk cow rations unless 
excessively heavy supplies or special gov- 
ernment programs reduce its cost for feed 
purposes to a level comparable with major 


-feed grains. 


@ C. N. HIEBERT, Buhler, Kan., general 
manager of the Buhler Mill & Elevator Co., 
was elected mayor of Buhler at the recent 
biennial election. 


supply a// your requirements. We have 
been and still are prorating available 
supplies to our loyal customers, and 
doing our very best to distribute every 
pound of Swift’s Soybean Oil Meal on 
a fair and equitable basis. 


Swift & Company 


Mills at: Champaign, Illinois 
Cairo, Illinois 


Fostoria, Ohio Blytheville, Arkansas 


Des Moines, lowa 


Alcohol Plant Honors 
Jeffers At Dinner 


Farm Crops Processing Corp., operating 
Omaha's alcohol plant, celebrated the first 
anniversary of the plant's operation April 
9 with a dinner honoring W. M. Jeffers, 
president of the Union Pacific railroad. 
Mr. Jeffers had originally approved con- 
struction of the alcohol plant when he was 
federal rubber administrator. 

J. L. Welsh, Omaha grain dealer, vice- 
president of the Farm Crops Processing 
Corp. and president of the Grain & Feed 
Dealers National association, was one of 
the principal speakers at the dinner. Mr. 
Welsh stated that surplus grains on our 
farms have been at the root of all our 
economic depressions and difficulties in 
this country for the past 20 years, and that 
industrial alcohol plants making alcohol 
from grains would be a big factor in using 
up surpluses and creating prosperity. To 
do this, he added, new markets must be 
found for industrial alcohol after the war, 
including expansion of its use as a motor 
fuel. 

Mr. Welsh stated that it is not intended 
to use the alcohol plant in Omaha, either 
now or in the future, to manufacture alco- 
hol for liquor. 


Ballard Co. Reveals 
Personnel Changes 


Several changes in the sales organiza- 
tion of the Ballard & Ballard Co., millers 
and feed manufacturers, Louisville, Ky., 
have been announced by Adam Lilly, 
president. Victor H. Engelhard, Jr., is now 
director of sales and advertising, having 
previously been advertising manager. 
Eugene A. Wimberly, sales manager for 
several years, will become manager of the 
company’s largest southern division, in- 
cluding Alabama, Mississippi and parts of 
Georgia, Florida and Tennessee, with 
headquarters in Birmingham, Ala. 

Mr. Lilly stated that Mr. Wimberly is 
the first division manager named in the 
new program by which a group of division 
managers will be appointed for closer 


supervision of sales territory. 
e e 


@ BLACKER ELEVATOR, Gardner, Kan., 
has been purchased by E. W. Schlaegel. 
@ ST. CLOUD FLOUR & FEED CO., St. 
Cloud, Minn., has been moved to East 
Hermain street by its owners, E. W. Wat- 
son and W. C. Herrmann. 


@ B. C. ODLAND has been named mana- 
ger of the B. Erickson elevator, Canby, 
Minn., succeeding Oscar Schmidt, who re- 
signed to become manager of an elevator 
at Garreston, S. D. 


e—e 
NEW ARRIVAL 


Charles Decker, Jr., manager of the 
Chase Bag Co., Milwaukee plant, had rea- 
son for rejoicing April 30, when Mrs. 
Decker presented him with a daughter 
weighing 7 pounds, 7 ounces. In addition 
to the new arrival, the Deckers have two 
boys. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


FITTING 
Tombstone Dealer (after several futile 
suggestions): “How would just a simple 
‘Gone Home’ do for an inscription?” 
Widow: “I guess that will be all right, 
it was always the last place he ever 
went.” 


* * * 


YOU NEVER CAN TELL 
Doctor (after examining patient): “I 
don't like the looks of your husband, 
Mrs. Smith.” 
Mrs. S.: “Neither do I, Doctor, but he’s 
good to our children.” 
* 


TRY BLUE 
She stopped her car for a traffic light, 
and the motor stalled. The light changed 
to yellow, to green, to yellow, to red, 
and so on. A traffic policeman stepped 
up beside the car and asked: 
“Whatsa matter, lady? Ain't we got 
any colors you like?” 
* 


UP AND DOWN 

Officer (as company temporarily 
about to vacate trench which has been 
reported mined): “You two will remain 
here, and if there is an explosion you 
will blow a whistle. You understand?” 

Private Spuds: “Yes, sorr! Will we blow 
it going up or coming down, sorr?” 

* * * 
A MODERN SAVAGE 

The colonel had just been presented 
to the savage chief. “I come to you,” he 
began ceremoniously, “from beyond the 
sunset, from the Great White King a 

“Tell me,” interrupted the chief, “why 
don't you guys do something about the 
rotten radio programs you send over 
here?” 


* * 


* * 


* * * 


“ A miser grows rich seeming poor; 
an extravagant man grows poor seem- 


ing rich. 
* * 
BROAD MINDED 
Mandy (on the telephone): “Ah’m 


sorry I can't come to work today, M’‘am, 
my little boy is sick.” 

M’‘am: “Why, Mandy, I thought you said 
you were an old maid.” 

Mandy: “Ah is, M’am, but ah ain't 
one of them fussy kind.” 
* 


* 


EYE FOR AN EYE 
A Mexican, who spoke a little English, 
walked into a California school building 
which houses Red Cross, OPA offices, 
selective service and other wartime agen- 
cies. A nurse took his name, address, 
and other data, and sent him to a room 
where attendants drained the usual pint 
of blood. 
Finally when they were through the 
bewildered donor asked: 
“Is it now I get my gasoline?” 


* 
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TOO EARLY 

Bride: “George and I took a kodak to 
Niagara Falls with us on our honey- 
moon.” 

Friend: “Anything developed yet?” 

Bride: ‘Mercy, not yet—we've only 
been back two days!” 

* * 

People remember a man’s follies long 

after his good deeds are forgotten. 


SAME JOB 
“Is Clarence still mopping floors at the 
hotel?” 
“Yes, he’s the same old floor-flusher.” 


* * * 


SAFETY FIRST 


A candidate for sheriff called on a 
minister to ask his vote at the coming 
election. 

“Before I decide to give you my sup- 
port,” said the minister, “I would like to 
ask you a question.” 

“Shoot,” said the candidate. 

“Do you ever partake of intoxicating 
beverages?” inquired the clergyman. 

“Before I reply, I would like to propound 
a single question,” said the would-be 
sheriff, cautiously. “Is this an inquiry 
or an invitation?” 


—without costly delays. 
service. 


durability and low upkeep. 


INIVERE AL ER 

ME WORKS 


40 to 150 H.P. Engine or Motor Drive. 


Feed Grinding Equipment 


Now when you need continuous full capacity production, 
you want to be sure that your grinding equipment can "take it" 
You want good, dependable Jacobson 


Jacobson service is superbly demonstrated in the UNIVERSAL, 
"America's Leading Hammermill.’ 
as well as many of the world's largest millers have standardized 
on the UNIVERSAL because of its great capacity, adaptability, 


Thousands of custom grinders 


Prompt delivery of several sizes. 
Write today for complete information 


Jacobson Machine Works 


1074 Tenth Ave., S.E., Minneapolis 14 
Minnesota 
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Edmonds Names New 
Committee Members 


Promotion committee members of the 
Poultry & Egg National board have been 
named by President Clyde C. Edmonds. 
Acting on the suggestion of the PENB’s all- 
industry planning conference, Mr. Ed- 
monds has increased the committee by 
seven members. 

Re-appointed to the promotion commit- 
tee are O. A. Hanke, R. C. Cray, Dr. Cliff 
D. Carpenter and George Heller. The 
seven new appointees are as follows: 
Glenn H. Campbell, Hugh Gordon, Ho- 
bart Creighton, Norb Schaefer, W. R. 
Archer, George Toomey and N. R. Clark. 

Mr. Edmonds also named the members 


MAGNETIC 
PULLEYS 


We design and build magnetic pulleys in all sizes, from the 
smallest to the largest in diameter and lengths. 

We take pride in the fact Stearns Magnetic air-cooled (for 
more power!) pulleys and other types of magnetic separators 
are being specified by leading designers and suppliers of 
mill, feed and cereal plant equipment. 

Indispensable as a low cost protection against the tramp 
iron hazard in your plant, helps guard lives of employes, 


of the finance committee for PENB. The 
members are N. R. Clark, chairman, Norb. 
Schaefer, E. P. Lannan, J. C. Huttar, Hugh 
Gordon, J. Buxbaum and L. O. Casperson. 
At recent meetings of the two commit- 
tees, plans. were made for increasing ihe 
number of industry contributions to meet 
the 1945 budget of $100,000, and for sur- 
veying all means of publicity for the 
board. 
@ T. MINER has purchased the S. A. 
Thompson Feed store, Ridgway, Ill., and 
will continue the business. 
@ ELMER H. BAILEY, Versailles, Ind., has 
purchased the interest of Walter Knigga 
in the Versailles Feed Co., and the part- 
nership has been dissolved. 


air 
cooled 


improves purity of prod- 
uct automatically. 


Investigate Stearns Mag- 
netic methods. Write for 
details in Bulletin 302. 


STEARNS 


MAGNETIC 
MFG. CO. 
627 So. 28th St., 

MILWAUKEE 4, WIS. 


SEPARATORS — DRUMS — MAGNETS 
CLUTCHES — BRAKES 


Wells T. Ross Heads 
California Dealers 


Operating under current ODT restrictions 
on conventions, the California Hay, Grain 
& Feed Dealers association held a stream- 
lined annual meeting April 21 at the Hotel 
Californian, Fresno, Calif. 

Wells T. Ross, Ontario Feed & Milling 
Co., Ontario, Calif., was elected president; 
S. R. James, James Grain Co., San Jose, 
was named vice president; and I. J. 
Stomnes, Sacramento, was re-elected sec- 
retary-treasurer. 

Newly elected directors include: E. E. 
Durr, Golden Eagle Milling Co., Petaluma; 
E. E. Clark, Sunset Milling & Grain Co., 
Los Angeles; Arne Jalonen, San Joaquin 
Valley Poultry Producers association, Por- 
terville; I. G. Maxwell, Macy & Co., Red 
Bluff; and E. J. Phillips, Chino Grain & 
Milling Co., Chino. 

Carryover directors whose terms will ex- 
pire in April of next year are: E. C. 
Hansen, W. H. Allen Co., San Francisco; 
J. E. Baker, Wilbur-Ellis Co., Los Angeles; 
S. R. Frizelle, Frizelle’s, Inc., Cotati; and 
E. L. Kyte, the Grange Co., Modesto. 

The highlight of the program was a talk 
by J. L. Welsh, Omaha, Neb., president of 
the Grain & Feed Dealers National associa- 
tion, entitled, “Looking Ahead Scientifi- 
cally.” Mr. Welsh indicated an encourag- 
ing future for those in the grain industry 
who will take advantage of the great re- 
search and experiment work applicable 
to full utilization of grain surpluses. _ 

Other verbal and mimeographed reports 
were submitted covering various activities 
and committees of the association. Out- 
going President E. H. Durr, presided and 
everything functioned so smoothly that the 
session was adjourned by noon. 


Lee Hammett Takes 
New Agency Post 


Lee Hammett, formerly vice-president 
and radio director of Simmonds & Sim- 
monds, Inc., Chicago, has joined the Chi- 
cago office of the Western Advertising 
agency as account executive and writer 
in the agricultural division. 

With Simmonds & Simmonds since 1940, 
he previously was advertising manager 
for Dawe’s Products Co., Chicago, and 
Nutrena Mills, Kansas City. His adver- 
tising activities also include several years 
with the Colorado Fuel & Iron Co., Den- 
ver, Colo. 


@® MUNSON FEED CO., Howard Lake, 
Minn., is building a warehouse addition. 
ee 
@ LAWRENCE H. SANTELMAN, formerly 
instructor and coach at the Winona Senior 
high school in Winona, Minn., has pur- 
chased the Winona Flour & Seed Co. 
JIM POOLE DEAD 
Jim Poole, who for more than 50 years 
reviewed the livestock market in Chicago, 
Ill., and for a long time conducted Arcady 
Farms Milling Co.'s radio broadcast over 
station WLS, died recently after a brief 
illness. He was 84 years old. 
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— war orders 
(Continued from page 70) 


will be 2 cents per bushel for No. 2 grade, 
5 cents per pushel for No. 3 grade, 8 cents 
per bushel for No. 4 grade, and 15 cents 
per bushel for No. 5 grade. A discount 
of 2 cents per bushel also will apply to 
mixed barley. Barley grading tough, 
stained, blighted, smutty, weevily, gar- 
licky, ergotty, or bleached shall not be 
eligible for loan. 

No storage payment: No storage pay- 
ment will be made in connection with 
loans on farm-stored barley. A deduc- 
tion of 7 cents per bushel will be made 
on warehouse-stored barley unless the 
producer has paid storage charges through 
April 30, 1946. 

Loan period: Loans will be available 
until Dec. 31, 1945, and will mature on 
April 30, 1946, or earlier upon demand. 
All loans will be administered in the 
county by county agricultural conserva- 
tion committees under the general super- 
vision of the state committee. 


Restrict Allocation 
Of Feed Wheat 


Until further notice, no additional feed 
wheat will be allocated by WFA except in 
the area west of the Rocky mountains, 
it was announced April 19, 1945. This 
area includes Washington, Oregon, Cali- 
fornia, Nevada, Idaho, Utah and Arizona. 

However, unshipped balances of Feb- 
ruary and March allocations in all areas 
will be completed as transportation facili- 
ties become available. No allocations were 
announced for April except in the Pacific 
area. 

The decision to make no additional allo- 
cations of feed wheat is intended to lessen 
the strain upon transportation facilities 
needed for the movement of other farm 
commodities. Ample supplies of feed 
grains are now available to most livestock 
producing areas. 

Continuance of feed wheat sales in the 
Pacific area will require less transporta- 
tion than the in-shipment of feed grains 
from other areas, WFA said. 


Boost Hog Support 
Price To $13 


Increase in the hog support price and a 
larger 1945 fall pig production goal, 
planned to insure the largest practicable 
production and marketing of pork prod- 
ucts, has been announced by Marvin 
Jones, war food administrator. 

The national fall pig goal has been set 
at 37,000,000 head, 18 per cent more than 
the number raised last fall. The hog sup- 
port price has been increased from the 
present $12.50 to $13 a hundredweight, 
Chicago basis, for good and choice butcher 
hogs, all weights up to 300 pounds. The 
new support price will become effective 
immediately and continue to Sept. 1, 1946 
—through the period when 1945 fall pigs 
will be marketed. 

At the same time, Price Administrator 
Chester Bowles announced that there would 
be no reduction before Sept. 1, 1946, in 


THE FEED BAG — May, 1945 


the ceiling prices for live hogs from the 
present levels of $14.75 a hundredweight, 
Chicago basis, for butcher hogs and $14 
for sows. 


Price Support Program 
For Grain Sorghums 


Details of the WFA 1945 price support 
program for- grain sorghums have been 
announced as follows: 

Commodity Credit Corp. loans will be 
made to farmers on a note-and-chattel 
mortgage basis for grain sorghums stored 
on farms and on the basis of a note-and- 
loan agreement when stored in approved 
warehouses. 

The loan rates per 100 Ibs. for No. 2 or 
better grain sorghums at terminal basic 


markets are: $1.93 at Missouri river mar- 
kets (Kansas City, Omaha); $2.05 at 
Memphis, Tenn.; $2.05 at St. Louis, Mo.; 
and $2.24 at Los Angeles and San Fran- 
cisco, Calif. 

The loan rates for farm-stored grain 
sorghums grading No. 2 or better will 
vary from $1.60 to $2.14 per 100 lbs. by 
specified counties and states: $1.60 to $2.00 
in Arizona, $2.03 to $2.14 in California, 
$1.60 to $1.62 in Colorado, $1.62 to $1.79 
in Kansas, $1.60 to $1.80 in Nebraska, 
$1.60 in New Mexico, $1.60 to $1.73 in 
Oklahoma, $1.63 to $1.74 in South Dakota, 
and $1.60 in specified counties in Texas. 

Discounts from these rates will be 8 
cents per 100 lbs. for No. 3 grade and 16 
cents per 100 lbs. for No. 4 grade. A 


For-Easy-to-Mix 
Easy-to-Sell 
Growing Mashes 


Sterling Poultry Balancer 35% 


Here is a concentrate that will help your customers 
meet this season’s urgent need for more chicken meat, 
more eggs. Sterling Poultry Balancer offers a depend- 
able source of quality protein properly blended and 


balanced with essential minerals and vitamins. 


Can be 


easily mixed with grain for either growing or laying 


mashes. Use it as a base 


for mixing your own feeds; 


use it for custom mixing; or push it for retail sale. 
A practical answer to the farmer’s feeding problem— 


a profit-maker for you! 


NORTHRUP, KING & CO. 


Minneapolis 


DEPENDABLE 
SINCE 1884 


Minnesota 


= 
| | 
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discount of 3 cents per 100 lbs. also will 
apply to mixed grain sorghums. Grain 
sorghums grading discolored, weevily, or 
smutty, of containing in excess of 13 per 
cent moisture if stored on the farm, or in 
excess of 14 per cent moisture if stored 
in a warehouse, will not be eligible for 
a loan. 

No storage advance or payment will be 
made in connection with loans on farm- 
stored grain sorghums, and a deduction 
of 12 cents per 100 lbs. will be made on 
warehouse-stored grain sorghums unless 
the producer has paid the storage charges 
through April 30, 1946. 

Loans will be available until Feb. 28, 
1946, and will mature on April 30, 1946 
or earlier upon demand. All loans will 


be administered in the county by county 
agricultural conservation committees un- 
der the general supervision of the state 
committee. 


Reach Agreement On 
Flour Exports To Cuba 


On April 26, 1945, the WFA completed 
an agreement with Cuba to make avail- 
able to that country 1,200,000 200-pound 
bags of flour within the ensuing 12 months 
at a base price of $6.90 per 200-pound 
bag of bakery high patent flour, cif. 
Havana. 

To implement this agreement the CCC 
will announce from time to time the rates 
of payments to be made to United States 


A recently reported experiment*, using caged layers, shows 


that the use of milk products results in better production than 
when a moderate amount of milk product is replaced with a 


plant protein source. 


Formulas 
“Yellow Corn. 
Kafir Meal’. 

Wheat Shorts 
Wheat Bran 
Ground Oats 
Meat Scraps _ 

Fish Meal . i 
Dry Buttermilk 

‘Soybean Oil Meal 


Alfalfa Meal 
(dehydrated 


Oyster Shell 


Cage A (96 Birds) B (96 Birds 


Rations fed consisted ef 1 Tb. grain to 14% Ib. mash. 
Cage A consumed 93.6 Ibs. total feed per hen and averaged 


243.9 eggs per year. 


Cage B consumed 89.9 lbs. total feed per hen and averaged 


227.4 eggs per year. 


The feed containing milk produced more eggs—that’s what 


the poultryman wants! 


The feed containing milk was consumed in larger quantity— 
that’s interesting to the feed dealer! 


Use milk feeds. It helps the feeder and it helps the feed dealer. 


* Information on request 


AMERICAN DRY MILK INSTITUTE, INC 
221 N. LA SALLE STREET, CHICAGO 
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exporters to equalize prices in the United 
States with the agreed-upon price at 
Havana. 

The first rate was announced by CCC, 
May 7, 1945, at Washington, Minneapolis, 
Kansas City, and Portland, Ore. Generally, 
the procedure applicable to the CCC 
wheat flour export program is to be fol- 
lowed. No allocation of quotas among 
exporters is now contemplated. 


Hog Producers Urged 
To Meet New Goal 


Hog producers were urged to meet the 
fall pig crop goal of 37 million head, an 
increase of 18 per cent over the number 
farrowed last fall, by War Food Adminis- 
trator Marvin Jones last month in a state- 
ment addressed to the country’s hog pro- 
ducers. 

“The war food administration recognizes 
the excellent production record which hog 
growers have established and is confi- 
dent that they will again meet the goals 
for increased production this fall,” said 
Mr. Jones. “This will be an important con- 
tribution to the war effort. For some time 
to come there will be a demand for every 
pound of meat that can be produced. In- 
creasing pork production is the quickest 
way to increase the nation’s meat supply.” 

Mr. Jones also explained how WFA had 
protected the producer’s market, first by 
increasing the hog support price from 
$12.50 to $13.00 a hundredweight (Chicago 
basis) to continue in effect through Sep- 
tember, 1946, and secondly by having the 
OPA pledge that there will be no reduc- 
tion in the ceiling prices for live hogs 
from the current $14.75 Chicago ceiling 
for butcher hogs and $14.00 for sows be- 
tween now and September 1, 1946. 

In addition, the price assurance can be 
even better than the support level estab- 
lished by WFA, if producers plan their 
marketings so that they can be handled 
in an orderly manner. 

“Prices break,” Jones said, “when pack- 
ing plants are overiaxed and, as expe- 
rience has shown, the war food adminis- 
tration cannot support prices beyond the 
capacity of the packing plants to handle 
them. But, with the WFA pledged to pur- 
chase all of the pork products necessary 
at prices high enough to reflect the sup- 
port price, or higher, to producers, the 
manner in which farmers market their 
hogs determines whether support prices 
or ceiling prices will prevail.” 


@ J. H. BUCHANAN, Quasqueton, Iowa, 
has purchased the Masonville Elevator 
Co. elevator and grain department from 
Thos. C. Powell. Mr. Powell is retaining 
the hardware and machinery lines. 
ee 
ORGANIZE NEW FEED CO-OP 
Northwest Co-operative Mills has been 
incorporated by three leading wholesale 
co-operatives in the northwest area for the 
purpose of manufacturing and processing 
feed, fertilizer, soybean and allied prod- 
ucts. The three incorporator co-operatives 
are Midland Co-operative Wholesale, 
Minneapolis, Minn.; Central Co-operative 
Wholesale, Superior, Wis.; and Farmers 
Union Central Exchange, St. Paul, Minn. 
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Merck & Co. Names 
Two New Directors 


James J. Kerrigan and Henry W. John- 
stone, both vice-presidents of Merck & 
Co., Inc., manufacturing chemists, were 
elected to the board of directors at the 
company’s annual stockholders’ meeting 
at Rahway, N. J., last month. These elec- 
tions represent additions to the board 
which is now increased to 12 members. 
All previous directors were re-elected. 

Mr. Kerrigan is in general charge of the 
company’s commercial activities. He joined 
the company in 1907 and was elected vice- 
president in 1921. Mr. Johnstone joined the 
company in 1930 as plant manager and 
was elected vice-president in 1936. He is 
in charge of personnel and plant opera- 
tions. 

@ CLARKSBURG FEED & FLOUR MILL, 

Greensburg, Ind., has been purchased by 

the Decatur County Farm Bureau Co-op. 

from Herschel Holbert. 

NAMED TO BOARD 

R. L. Hogue, general manager of the 
Silver Lake Egg Farm & Hatchery, Silver 
Lake, Ind., and the Bashore Feed stores 
at Warsaw, Akron, North Manchester and 
Rochester, has been appointed as a mem- 
ber of the Indiana Livestock Sanitary 
board. 


Purchase of the five-story building, pictured above, and adjoining property in Morris, Ill., 
by Vitality Mills, Inc., Chicago, manufacturers of poultry and livestock feeds, has been 
announced by W. N. Jones, vice-president. The building, the second recent addition to the 
corporation, has already been converted into a feed plant. Approximately $50,000 will 
eventually be spent on new installations to make this the most completely equipped feed 
plant in that section of the country, Mr. Jones said. A railroad siding will also be built to 
handle loading and unloading of ingredients and supplies. 


[FORTIFIED 


| PIG 
| BUTTERMILK 


[FORTIFIED 


[CHICK] 
BUTTERMILK 


FORTIFIED | 


BREEDERS | 
BUTTERMILK | 


BUTTERMILK | 


Write us for prices 


MERCHANTS CREAMERY CO. 


536 LIVINGSTON STREET - - CINCINNATI, OHIO 
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NEW nation-wide program to meet 
the wartime need for more milk is 
under way in each of the 48 states. Spon- 
sored by the United States department of 
agriculture, the war food administration 
and state extension services in coopera- 
tion with the dairy industry committee, the 
1945 8-point program will help dairy 
farmers secure more production with avail- 
able labor. 
The war food administration and the 
United States department of agriculture 


production of milk 
with new program 


have set a 1945 goal of 120,582,000,000 
pounds of milk. Milk production so far 
this year is on a level that makes the goal 
reasonable but also demands all possible 
steps to keep up production during the re- 
mainder of the year. 

The 8 points featured in the program 
are: 


HEY FELLAS-PEP UP SALES 
ANO PROFITS BY 


FEATURING 


FUL-O-PEP 
CALF STARTER 


Saves Milk, Saves Money and Helps 
Your Customers Raise Good Calves 


YOU CAN HELP DAIRYMEN raise good calves 
and help yourself to increased profits by fea- 
turing the famous vitamin-rich Ful-O-Pep 
Calf Starter. It’s easy to sell because it gives 
quick results in improved growth and rugged 
health. And results like these open the door 
to future tonnage on the complete line of 
Ful-O-Pep Livestock Feeds. 


HELPS PREVENT CALF LOSSES— Dairy au- 
thorities agree that two of the greatest causes 
of calf losses—calf scours and pneumonia— 
may often be due to lack of vitamins in the 
ration. And the vitamins which help prevent 
these losses—vitamin A and the B-complex 
vitamins—are richly provided in Ful-O-Pep 
Calf Starter. 


MAY SAVE UP TO $30 PER CALF—that’s 
what many dairymen find they may do by 
raising their calves on Ful-O-Pep Calf Starter 
as compared to the price of whole milk. 
That’s because one pound of Ful-O-Pep Calf 
Starter saves up to 10 pounds of whole milk in 
feeding calves. 


FUL-O-PEP CALF STARTER helps raise sturdy, 


robust calves because it is built around whole- 
some, nourishing oatmeal, Nature’s prize 
grain for sound growth and development. 
What's more, Ful-O-Pep Calf Starter is for- 
tified with special vitamin-rich sources such 
as Concentrated Spring Range,* Nature’s 
Richest Vitamin Combination. 


WRITE TODAY for more information about 


this modernized feed that builds satisfied 
customers and extra profits for the dealer. 


Reg. U.S. Pat. Off. 


\ 


THE QUAKER OATS COMPANY, CHICAGO 4, ILLINOIS 
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1. Grow an abundance of high-quality 

roughage. 

Balance your herd with your feed 

supply. 

3. Keep production records on each cow 
in your herd. 

4. Practice disease-control methods. 

5. Produce milk and cream of the high- 
est quality. 

6. Adopt labor-saving methods. 

7. Take care of your land. 

8. 


Develop a sound breeding program. 
‘Possible changes in demand due to 
the war suggest a dairy program based 
on efficiency of production. This is in line 
with state suggestions which form the 
basis for the 8 points. Such a program will 
be sound regardless of any changes in 
outlets for dairy products,” said WFA. 

According to the dairy industry com- 
mittee, “The progress is designed to assist 
producers in a year when possible changes 
in demand due to the war may occur. 
The principles advocated are pointed 
toward the best returns from milk produc- 
tion at any given price relationship for 
feed and milk.” 

Increased efficiency in milk production 
will also be of great help to dairy farmers 
in the postwar period, when government 
purchases of dairy products will decrease. 
While demand for milk products will con- 
tinue strong during the changeover, the 
United States must ultimately absorb milk 
now going into lend-lease and military 
products. 

Total United States milk production in 
1944 was 12 per cent larger than the 
average production for the years 1933-1942, 
according to the dairy industry commit- 
tee. If average milk production per cow, 
which is around 4,603 pounds per year, 
could be increased by more efficient meth- 
ods, it would increase dairy farmers’ net 
returns from milk and put them on a 
stronger foundation for postwar. 

All branches of the dairy industry are 
ready to build up consumer demand in 
the postwar period but this may not take 
care of all the milk. Dairy farmers who 
adopt and keep in effect the most effi- 
cient methods of production are the ones 
who will best be able to meet postwar 
changes, the committee said. 


@ MARTIN L. DOORDAN, Bridgeville, Del., 
manager of O. A. Newton & Son, was re- 
cently elected chairman of the Delmarva 
Poultry council. 


@ CARL MEYER, salesman for the Chase 
Bag Co. in the Iowa territory, has re- 
signed his position, officials of the firm 
announce. His successor has not yet been 
named. 


ENTERTAIN DEALERS 
Winterscheidt Produce & Elevator Co., 
Seneca, Kan., was recently host to 100 
guests, dealers in the five adjoining coun- 
ties and employes of the company. The 
program included a theater show in the 
afternoon for the ladies, while the men 
visited the elevator and mill. After a din- 
ner for all the guests, a talk on feed and 
nutrition was given by Rudy Eschenheimer 

of the National Oil Products Co. 
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PHILIP R. PARK 


Philip R. Park, founder, and for 18 years 
president of the Philip R. Park, Inc., San 
Pedro, Calif., and Chicago, Ill., has re- 
linquished his duties as president to as- 
sume the chairmanship of the board of 
directors. Scribner Birlenbach, Los Angeles, 
Calif., was elected president, succeeding 
Mr. Park. Production, research and sales 
are continuing under the supervision of 
Philip E. Iversen, Mrs. Gertrude H. Beck- 
with and Homer B. Park. 


@ ROBERT R. MILLER, Rochester, Ind., has 
purchased the Farmers Co-op. Co. at 


Monterey, and is operating it as the Miller 
Elevator. 


@ E. B. MOORE, former county extension 
agent of Grundy county, Mo., has opened 
a new feed store in Trenton, Mo. 

eo—e 


@ CLAYTON BASS, Mulberry, Ind., has 
succeeded Albert R. Judge as manager of 
the Mulberry Grain Co. elevator. 


@H. T. BROWN, Lometa, Tex., has pur- 
chased an interest in the Barker Feed 
store at San Saba, Tex. The name of the 
firm will be changed to Barker & Brown 
Feed store. 


TURKEY PROCESSING PLANT 

The flour mill formerly operated as the 
Wisconsin Milling Co., Menomonie, Wis., 
will be transformed into a turkey process- 
ing plant by midsummer, according to 
Otto E. Edgeberg, now owner of the build- 
ing. The two lower floors will be used 
by the processing plant, while the two 
upper floors will house a hatchery for 
turkey eggs only. Equipment is being 
installed, and the processing plant is ex- 
pected to be ready for operation no later 
than Aug. 15. 
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GRAINS WITH SOLUBLE 


NOW’S THE TIME 
to Get 
BUSINESS 


The war isn’t over by any means, and there’s still a big job 
to be done on the food front here at home. But farsighted 
feed manufacturers aren’t ignoring the future in the rush 
of present demands. They want to hold their customers. . . . 
They’re planning for tomorrow’s business, too. 


NADRISOL DRIED DISTILLERS SOLUBLES are aiding 
an ever-growing number of feed manufacturers to produce 
formula feeds that give satisfaction all along the line. This 
single ingredient contributes many of the nutritional fac- 
tors essential in well-balanced, effective rations. For Nad- 
risol Solubles are an abundant source of the vital B-G 
vitamin complex. They have a high protein content and 
provide substantial amounts of yeast. And their cost is low. 


At this time of year particularly, poultry require nutrients 
necessary for healthy growth,.egg production and breeding. 
Use NADRISOL SOLUBLES in poultry rations. You'll 
find them highly satisfactory. They are equally depend- 
able in turkey feeds, hog supplements and livestock rations. 
You’re taking no chances on Distillers Solubles. Their 
value has been scientifically proven in tests and experiments 
conducted by leading state colleges. 


The ever-dependable Produlac Dried likewise continues in 
heavy demand. Its reputation for quality and performance 


has been assured through years of successful commercial 
feeding. 


For feeds that bring repeat orders, use high-quality ingre- 
dients. Include Nadrisol Solubles or Produlac Dried in 
your formulas, and you'll be helping to build tomorrow’s 
business. 


RODULA 


ducts of 


NATIONAL DISTILLERS PRODUCTS CORPORATION | 


GRAIN PRODUCTS DIVISION + 120 BROADWAY + NEW YORK 


DRIED DISTILLERS SOLUBLES 


— 
| 
95 
q 


— contest 


(Continued from page 28) 


than ever gathered under the big top of a 
circus. It was Mickey who was assigned 
the job of policing the youngsters, and the 
bribery that went on under his jurisdiction 
would have shamed the most crooked poli- 
tician. If ever the Hickory Grove Feed 
store and surroundings underwent a spring 
cleaning, this was it. 

The colts did it. For permitting any of 
the kids near enough to the enclosure so 
that they could offer them a lump of 
sugar and pat them, Mickey exacted a 
price. It was a half hour of manual labor, 
gathering debris, raking the surroundings, 
or dusting and sweeping in the ware- 


THE STEINLITE ONE MINUTE MOISTURE TESTER 


house. 
thoughts of the house-cleaning duties he 


Lem Jones, still wincing under the 


struggled through at home, smiled in- 
wardly. He secretly wished Mrs. Jones 
were as enterprising with kids as Mickey, 
especially around springtime. 


For three weeks business boomed at 
the Hickory Grove Feed store. Naturally, 
when the folks flocked in to enter their 
names in the colt contest, they often 
stopped to make purchases, from packets 
of seeds to feeds in ton lots. 


The Hickory Grove Bugle, too, thrived 
on the public interest developed by the 
event. It set off a series of stories in the 


community and farmers were soon tele- 
phoning in the birth of twin calves, other 
pairs of colts, that were born back as far 


The Steinlite is the most popular rapid tester on the market for determining the moisture 
content of whole and processed grains. It is EASY TO USE... like tuning a radio. 
The Steinlite operates on the radio frequency impedance principle, and is checked 
against official oven methods. No technical knowledge is necessary. With practice you 
can make a test in one minute. Sold on 10-day free trial basis. No money down. Avail- 
able for immediate shipment. Price $275. F.O.B. Atchison, Kansas. 


BAG TRUCK 
65AR—7'' diameter wheels, rub- 
ber tires, roller bearings. Frame 


BAG HOLDER 


One man can operate. 
ing at top is 15 inches long by 


ELECTRIC BLOWER 


Model 8A—Keeps motors, ma- 
chinery, line shafting, etc., free 


Open- 


os 6'/2 inches wide. Weighs only from fire hazard, 3/5 H.P. mo- 
- tubular. steel, all joints 4' lbs. When not in use can tor. Easily converted into 
welded. 9 inch nose. Handles be folded up and hung out of sprayer or industrial vacuum 
48 inches in length. Other sizes the way. Seedburo No. 378. cleaner. Price $71.50. Attach- 
available. Price $22.00. Price $3.00. ments extra. 
651 BROOKS BLDG. e CHICAGO 6, ILLINOIS 


as 25 years ago. And to top it all off, 
Mrs. Grover Bils, a recent war bride in 
Hickory Grove, up and presents her hus- 
band with triplets. Harvey Gordon of the 
Bugle was having his field day. 

Came the day for selecting the names 
for the colts and the awarding of the $25 
war bond. Adroitly, Lem Jones and 
Mickey had engineered it so the announce- 
ment would be made over a loud speaker 
in front of the Hickory Grove Feed store. 
The judges—Grant Scott himself, the prin- 
cipal of the local high school and the 
chairman of the Hickory Grove Business- 
men's committee had labored until long 
after curfew the previous night and one 
outstanding entry stood out as the unani- 
mous choice. 

There was a tense silence as the loud 
speaker blared with the pleasing, mellow 
voice of Grant Scott. 

“Ladies and gentlemen,” he began. “As 
the proud father of twins—" 

He paused as the crowd roared. 

“I have been requested to announce 
the winner of this contest. It is my great 
pleasure and the pleasure of Daisy, the 
twins’ mother, to present a $25 war bond 
to 10-year-old Skinny Walker, son of 
Charlie Walker. The names Skinny wrote 
in his own hand on the entry slip are 
‘Victory and Peace’.” 

There was a rousing cheer that rocked 
the Hickory Grove Feed store to its foun- 
dations while farm and city kids clambered 
to the platform to slap Skinny on the 
back. 

When the crowd had melted down city 
street and country road, Lem, seated at 
his desk, sighed. 

“Yes,” he fairly whispered—"Victory 
and Peace, God bless ‘em. And now, 
thank goodness—quiet.” 

To which Mickey, weary and droopy- 
eyed, added a feeble, “You said it, boss. 
I feel like I just had twins myself.” 
@ E. H. BAUR, Wellsville, Mo., feed and 
grain dealer, was recently elected mayor 
of Wellsville. 


@ C. C. HALBROOK, Salem, Mo., has pur- 
chased the McCracken Feed store and 
will operate the business under the name 
Halbrook's Feed Store. 
@ JEFF BROWN, Springdale, Ark., has 
purchased the feed mill in Anderson, Mo., 
from B. H. Ragland. 
@ EVERETT O. ROHLFING, St. Joseph, Mo., 
chief inspector for the Missouri state grain 
warehouse and inspection department, re- 
signed May 1 to assume a position in the 
inspection department of the grain and 
cotton exchange at Fort Worth, Tex. 
AGENCY CHANGES NAME 

The McCord Co., Inc., Minneapolis ad- 
vertising agency, has announced that effec- 
tive May 1 the name of the company will 
be changed to Melamed-Hobbs, Inc. As an 
additional service for its clients the firm 
has also announced establishment of a 
branch office at 333 N. Michigan avenue, 
Chicago, Ill. Headquarters of the organ- 
ization are at 1100 Hodgson building, 
Minneapolis. 
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W. J. MULLER 


W. J. Muller, whose appointment to the 
managership of the Kansas City plant of 
the Chase Bag Co. was announced re- 
cently, is now on the job at Kansas City. 
Mr. Muller joined Chase in 1927 as a sales- 
man for the Milwaukee plant. He was later 
transferred to the general sales office in 
Chicago and then, in 1942, was made sales 
manager at Denver where he has been 
until the time of his current appointment. 


General Mills Leases 
Acme Flour Mills 


General Mills, Inc., Minneapolis, Minn., 
has leased the Acme Flour Mills, Hop- 
kinsville, Ky., to provide additional mill- 
ing capacity for its expanding southeast- 
ern division. The mill is being recondi- 
tioned and equipped to manufacture 
family and bakery flours. 

Built in 1911 and then rebuilt after a 
fire in 1927, the mill has a daily capacity 
of around 2,000 sacks. Its properties con- 
sist of the main building, a warehouse, 
office building, and an elevator of 230,000 
bus. capacity. According to J. J. Selvage, 
vice-president of General Mills, in charge 
of the company’s southeastern division, 
the mill should be ready for operation by 
June l. 
@ EASTERN STATES FARMERS EX- 
CHANGE, West Springfield, Mass., re- 
cently purchased a site on Lake Erie in 
Huron, Ohio, where the exchange plans 
to build a large feed mill. 

@E. J. SHIELDS of the Shields Grain 
Co., Ryan, Okla., has purchased the old 
courthouse building which will be re- 
modeled for a new feed store and poultry 
business for the company. 


© LAKE CITY CASH FEED, Lake City, 


Wash., is constructing a concrete store 
and warehouse as an addition to its 
facilities. 
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This is our Practical Test Farm 


Four hundred acres 
of testing laboratory where 
Honegger feeds are in con- 
stant operation —for proving 


your assurance that every 
bag of Honegger feed carries 
its full measure of value. 


and improving. When you buy feey 
e OO K 
This is our trademark for this mark of 
that stands for quality and Quality 


If you are interested in the Honegger franchise in your territory, write us today. 


HONEGGERS & CO. 


Feed and Milling Divison: FAIRBURY, ILLINOIS 


Practical Test Farwe: FORREST, 


ILLINOIS 


4 


Chemical Analysis 
Cameline Calcite 

Calcium Carbonate . .97.15%/, 
Magnesium 79%, 
. 1.50% 
Trace Minerals 
Fluorine NON 
GUARANTEED 


|MESTO 


FLOUR 


(CALCITE ) 


IN YOUR FEEDS | 


CALCIUM CARBONATE . 


Cameline Limestone Flour is used by many 
leading manufacturers of poultry and live- 
stock feeds. They appreciate its consistent 
high quality and high calcium carbonate 
content. Contains No Fluorine. Note the 
chemical analysis. 

Investigate this fine Limestone Flour—compare its 
purity, uniformity, availability, economy. 


Write for samples and prices today. 


Stock and Display CAMELSHELL 

the complete shell builder for poultry. Camel- 
shell is easier to sell—does two important 
jobs at one low price—thoroughly tested ana 
proven efficient. 97% Pure Calcium Car- 
bonate—contains No Fluorine. Backed by 
consistent advertising in Poultry Journals. 


Write for Samples and Prices today. 


Offices: TOWSON, BALTIMORE, MD. 


e97 e 


3 

et 
2 
= \ 
wo 
4 pun: oss 
a 


STRAIGHT TO THE MARK®* / 
Every Archer Dealer has the finest quality feeds and the 

_ keen edged selling tools to build a profitable business. 

ADM FEEDMASTERS 


' Operating one of the world’s largest and mos? modern __ 
nutritional laboratories, ADM Feedmasters have made 
_, and will continve to make vital contributions to im- 
prove the feeding practices of American agriculture. | 


‘ARCHER-DANIELS-MIDLAND COMPANY 


ROANOKE BUILDING « MINNEAPOLIS, MINNESOTA 


mats Tabulating Machine \ 


VIVE 


re 


= 


From egg to laying house and back to egg, flocks 
must have help in building body development and 


top egg production. 
SHELLBUILDER 


Sized tor Chicks, Pullets Pure Reef Oyster Shell 


end Hens in bags to fit 


your customer's needs is a must for body building 
100 Ibs. 50 Ibs. and top egg production. 
80 Ibs. 25 Ibs. 


Place your order NOW to insure delivery 
when you wont it! 


e 


PRODUCE FOOD 


Tower Brand 
Rolled Oats 


Whole and Steel 
Cut Oat Groats 


Quality Counts 


WE don't expect a 


premium for our services. 


Just enough to cover the Ground Oat 
cost of the fine material Greats 

we buy, plus the cost of Falcon Brand 
the Fruen method of mill- _Crimped Oats 


ing. Dairy Brand 
That Fruen method is the Coarse Ground 

j Oats 

finest we could develop. 

We use only the best ea 
available grains. You'll Pulverized Oats 
see the difference in Superior Medium 


quality. Ground Oats 
Steam Rolled 
FRUEN MILLING COMPANY Barley 


Minneapolis 5, Minn. Pulverized Barley 


Millers to the Feed Trade 


PURE 
WHEAT GERM OIL 


Over a period of years, Dairy Farmers 
from all parts of the country have been re- 
ordering Amburgo pure Wheat Germ Oil 
for use with their shy-breeding cows. With 
feed cost-milk price ratio the best that it 
has ever been . . . why not suggest to your 
Dairymen the use of urgo pure eat 
Germ Oil. 


Amburgo Wheat Germ Oil is ‘‘Cold- 
pressed’’ from selected high grade wheat by 
General Mills, Inc. Each lot of Amburgo 
Wheat Germ Oil is stabilized and biologi- 
cally tested to prove uniformly high potency. 


sowacts OF 


“VITAM 


COMPANY 
PERSONALIZED FEED IMPROVEMENT SERVICE — 
1421 CHESTNUT STREET + « PHILADELPHIA 2, PA. 
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ARNOLD V. CISMOSKI 


Master Sgt. Arnold V. Cismoski, chief 
clerk of the ordnance department and 
partner of the Val-A Co., Chicago, Ill., is 
completing his third year in the army this 
month. At the present time he is in Ger- 
many with the 9th army from where he 
sends best wishes to his many friends in 
the feed trade. 


Name Al Schindler 


To Commerce Post 
On the day before his death, the late 
President Franklin Roosevelt nominated 
Alfred Schindler, a former sales executive 
with Purina Mills, St. Louis, Mo., to be 
undersecretary to Secretary Henry Wal- 
lace in the department of commerce. 

Mr. Schindler had been with the Purina 
company for 24 years, serving from 1938 
to 1941 as sales manager of the central 
states division until he went to Washing- 
ton, D. C., as administrative assistant to 
Jesse Jones, then secretary of commerce. 
After two years in this position, he re- 
turned to St. Louis as executive director 
of the committee for economic develop- 
ment of Greater St. Louis. For the past year 
he has headed his own company in the 
manufacturing, sales and advertising 
fields. 

@ FRED C. VINCENT, Kansas City, Mo., 
chairman of the board of the Simonds- 
Shields-Theis Grain Co., died suddenly 
of heart disease April 19, in New York, 
while visiting friends there with his wife. 
eo. 
GRIT CO. BUYS RAILROAD 

Stone Mountain Grit Co. has announced 
that-it has acquired the Atlanta, Stone 
Mountain & Lithonia railroad, in connec- 
tion with the recent acquisition of three 
additional granite mountains covering ap- 
proximately 1500 acres. A new engine has 
been added to the equipment and the 
rails are being extended to the new prop- 
erties. 
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FOR HEAVY DUTY, TROUBLE-FREE GRINDING 


Costs Less to Buy ... Less to Operate! 


All 
30 to 120 H.P. Capacities 


FEED DEALERS—HATCHERYMEN! The Brower Commercial Hammer- 


tures: ALL STEEL, 6 times stronger than cast iron. 


bolts to shake loose . . 


mill offers you many advanced fea- 
Welded construction ... fewer 


. dust tight. Instant-adjusting back baffle plate and feed 


hopper ... handles roughage and grain faster. ‘‘Non-break” steel 


alloy hammers with 4-way cutting action. Oversize SKF ball bear- 
ings and tapered roller bearings. Drop-in screens. Hinged top... 
all parts easily accessible. Dynamically balanced square rotor for 
smooth, power-saving operation. In recent tests, this mill used less 
than half as much power as other mills tested. 


BROWER WHIRLWIND MIXERS | gg oughly mix batches 
700-lb. and 1-ton sizes. Thousands of jebeiees users, coast-to-coast. 
Write for Literature on These 
Two Great Whirlwind Machines 


BROWER MFG. CO. 


only ten minutes! 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


: Exceptionally high in amides and 
amino acids and with approximately 
three times as much crude prctein as 
average cane molasses. 


Rich and sag balanced content of 

* Vitamins B:, Bz and Be as well as 

Vitamins C, E (fertility factor), H 

(Niacin), and Pantothenic 
ci 


3. High content of digestible carbo- 
hydrates in form of various sugars 
and polysaccharides, including the very 
nutritious pectin and soluble gums. 


4 Many minerals and elements essen- 
* tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese and copper. 


5 Uniformly high quality, plus other 
* advantages of dealing direct with 
producer as we market only our own 
producticn. 


6 Ideally located to serve customers in 
" the Southeastern territory. 


SUPPLY AVAILABLE for shipment in accordance with W. P. B. regulations 


/nquities 
Solicited — 


UNITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 
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catering — 


(Continued from page 26) 


during the weekday hours when trade is 
not rushed. Mr. Hysler, who is employed 
at a nearby defense plant, devotes his 
evenings, Saturdays and holidays to the 
details of the business. During this time, 
he makes the heavier deliveries and calls 
at local mills. When the war is ended, 
however, Mr. Hysler plans to devote hi 
full time to the store. 

Alvin and Nicki Hysler make a good 
business team, each carrying his or her 
share of the business responsibilities in a 
spirit of close cooperation. Being a good 
team and working together is not a new 
experience for the couple. Some years 
ago, the pair were professional roller 


skaters. Billed throughout the central por- 
tion of Illinois as the “Dutch Rollers,” 
they gave exhibitions in fancy and stunt 
skating as well as serving as instructors 
in the art. 

Now the skates have been placed aside, 
and the team is’ working together in the 
development of their feed business careers. 


@ DONALD ROE, Elliott, Ill., has been ap- 
pointed manager of the Elliott Elevator 
Co., recently purchased by Clarence Bar- 
row and Eugene Baxter. 


@ WILLIAM SORENSEN, Hardy, Nebr., is 
the new manager of the Farmers Elevator, 
succeeding Loy E. Davidson, who resigned 
to become manager of the Day lumber 
yard in Nelson, Nebr. 


who demand the best. 


Carbonate. 


General Sales Offices 
DES MOINES, IOWA 


Customers We’re Proud to 


CROW ABOUT 


They’re the kind of feed mixers 
In Alden 
territory, most mixers of quality 
feeds INSIST on Alden Calcium 


IoWA LIMESTONE Co. 


be | 


Erez Non Electric Magnetic Separators clean tramp iron from 
materials and protect processing machinery . 


“Lies Cost 


with 


Non-Electric PERMANENT MAGNETIC SEPARATORS 


. eliminate fire hazards 


. . . the price is much less than the cost of one breakdown. 


APPROVED BY MILL MUTUALS 


12 EAST TWELFTH 


ERIEZ MANUFACTURING CO - ERIE, PA. 


Answer Charges On 
CCC Rye Purchases 


In view of the fact there have been g 
number of conflicting reports in the trade 
regarding recent purchases and shipments 
of rye by and for the Commodity Credit 
Corp., the war food administration has 
issued the following statement: 

During the period March 17-20, 1945, 
the CCC bought for export 4,050,000 
bushels of rye at the direction of the for- 
eign economic administration for the ac- 
count of the United Nations Relief & Re- 
habilitation administration, and for the 
civilian supply program of the Belgian 
government under a cash reimbursable 
lend-lease arrangement. These purchases 
consisted of 1,044,000 bushels for the FEA 
Belgian program, and 3,006,000 bushels 
for UNRRA. 

CCC has no knowledge of any further 
export requirements to be covered by 
government purchases. 

Of the 4,050,000 bushels purchased, 
about 1,200,000 bushels have been moved 
either by boat or barge from Chicago and 
Albany. None has been loaded in Chi- 
cago for movement by rail. Every effort 
will be made to move the remainder by 
water, as it is needed to be placed in 
export position. 

Of the 1,044,000 bushels bought for the 
FEA Belgian program, one boatload of 
264,000 bushels has been loaded at New 
York and cleared for export, and the re- 
mainder will be loaded at Albany. 

Of the 3,006,000 bushels bought for 
UNRRA, 200,000 bushels are being barged 
to New Orleans, to be sacked there for 
export by UNRRA. Two boatloads 
(719,000 bushels) have moved from Chi- 
cago to Buffalo and will be moved to 
ports when directed by UNRRA, but not 
until late May. 


Georgia Schedules 
Nutrition School 


Designed to benefit poultrymen, pro- 
ducers, and feeders, a hatchery and nu- 
trition course will be held May 22-23 at 
the University of Georgia, Athens, Ga. The 
course will be sponsored by the university 
poultry department. Assisting the regular 
staff of the poultry department and the 
extension service will be Cliff D. Carpen- 
ter, Institute of American Poultry Industries, 
Chicago; W. D. Termohlen, assistant chief, 
dairy and poultry branch, war food ad- 
ministration; L. E. Card, University of Illi- 
nois; E. M. Funk, Missouri State college; 
Don. M. Turnbull, executive secretary, In- 
ternational Baby Chick association, Kansas 
City; and G. S. Vickers, field manager, 
Ohio Poultry Improvement association, Co- 
lumbus. 


@ CC. B. MOSER, Westville, Ind., is com- 
pleting a new elevator and feed mill 
which will replace the mill he has oper- 
ated the past 10 years. 


@ LEE NELSON, formerly manager of the 
Penfield Grain & Coal Co., is now man- 
ager of the Farmers Elevator in Villa 
Grove, Ill., succeeding L. W. Womacks. 
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PENB Names Smith 
Eastern Manager 


C. F. Smith, formerly with Agricultural 
Advertising & Research, Inc., Ithaca, N. Y., 
has been named manager of the eastern 
branch of the Poultry & Egg National 
board. Mr. Smith’s headquarters will be 
in the New York office which will be 
opened shortly after June 1 in the Mer- 
cantile Exchange building. His work will 
be to open new channels for publicizing 
poultry products, staging special promo- 
tions and contacting industrial leaders. 

Another addition to the staff of PENB 
is Emmett P. Langan, who assumed his 
duties in Chicago last month as assistant 
to Homer Huntington, general manager. 
Since receiving a medical discharge from 
the army in 1943, Mr. Langan has been 


market research director and assistant 
public relations director at the K. E. 
Shepard Advertising agency in Chicago. 
@ MANNING MILLS, Manning, Iowa, re- 
cently installed a new feed mixer. 
@ H. E. McBURNEY, Fremont, Iowa, has 
sold his elevator, feed and seed business 
to W. O. McCurdy and sons, James and 
LeRoy. 
BUY V-O MILLING CO. 

Quaker Oats Co. has purchased the 
flour and feed mill of the V-O Milling Co. 
at Los Angeles, Calif. The 1,000-bbl. flour 
mill has an elevator storage capacity of 
750,000 bus., and a daily production of 
300 tons of feed. The mill, built in 1933, 
is located on the east side of Los Angeles, 
and is served by Union Pacific railroad. 


Brokers 


FEED 


INGREDIENTS 


KOE KOFLSCH 
Grain & Flour 


BOSTON 
HANcock 3115 


[GRAIN CO._ 


BUFFALO 
MAdison 2323 


3 3832 Bd. of Trade 
cHicaco 
WABash 7322 


FEED CO. 


MANARD MOLASSES CO., Inc. 


Phone RAymond 9741-42 
532-34 Audubon Bldg. 


New Orleans 16, La. 


501 Grain Exch. 
OMAHA 


MANARD QUALITY 
Sugar Cane Blackstrap 
MOLASSES 


* 


TANK CARS & BARRELS 
Use more MOLASSES — and you will save money. 


Use MANARD QUALITY in YOUR FEEDS, and you get extra 
nutritive value. 


516 Hodgson Bldg. 
MINNEAPOLIS 
MAin 5587 


THE FEED BAG — May, 1945 


IN 
Tr onon) f} Chamber of Commerce \ 
nd Ec | 
PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. lic 
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Immediate 
green Gt 


Delivery! 
LeSUME MEALS ARE THE cream or | 


THE CROP. BEAUTIFUL IN COLOR ye Floors-Easy Rolling 
RICH IN CAROTENE* Sov 
HANDEE ANDY 


NEW CROP SHIPMENT a | 
JUNE JULY AUG. _ SEPT. tee 


ALFALFA MEAL 


* TERMS: 1% 10 days. 
last year some of our 1I7 per cent soya e For Bags, Boxes, Cases ¢ ERIE: 8% Steen. 
vine meal assayed 244,000 units vitamin A © 600 Ib. Capaci order. Shipped F. 0. B, 
per pound ap ity AA-5 Priority on your 

. “ ” order will insure im- 
NOW! Handee Andy mediate delivery. 
* all purpose trucks Lots 
e are available immediately Lots of 3, $11.95 


for all purposes around 
plant or store—in receiving 


Single, $12.95 


® rooms, on delivery routes, between departments—in shops, hatch- 
La Budde Feed & Grain Co eries, grain elevators and the like. Full size, first quality trucks, not 
a ‘‘Junior”’ model, yet light in weight (only 281bs.). A rubber tired 
MILWAUK EE, WIS. wheel truck of this quality that you can get NOW is very unusual 


at these prices. 44” ht., 20” steel axle, 1” tube steel frame, 14” nose. 


from THE HANDEES CO. 


GRUENDLER CRAFTSMANSHIP 


with the NEW Controlled Feeder 


“SUPERIOR” 
HIGH SPEED 
Cane Feed 


with the Quick Change 
Screens and Permanent Magnet 


telegraph, telephone or write | 
our nearest office for prices. 


Here is a Grinder far ad- 
vanced in design to step 
up production of accu- 
rately ground feed to 
meet the demands of 
stock and poultry raisers. 


“Data »Mailed on Request" 


GRUENDLER 


PACIFIC MOLASSES 


COMPANY, LTD. 


NEW YORK SAN FRANCISCO | 
1505 Masonic Temple Bldg. (Zone 12) 2915-17 North Market St., ST. LOUIS (6), MO. 
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Thompson Organizes 
New Feed Company 


W. E. “Tommy” Thompson, who recently 
resigned from the agricultural department 
of the National Oil Products Co., Harrison, 
N. J., has announced 
the formation of his 
own company to 
act as manufacturers’ 
© sales agents for na- 
tionally known feed 
trade products. The 
firm will be operated 
as the Tommy Thomp- 
son Co., with head- 
quarters at Carthage, 
Mo. 

The concern will act 
as sales agents for the 
Ray Ewing brand of 
vitamin A and D oils, dry vitamins and 
amino acid supplements, as well as other 
well-known products, in the states of 
Nebraska, Arkansas, Kansas, Oklahoma, 
Missouri and Texas. 

Mr. Thompson is widely known in the 
southwest territory, having covered the 
section for the Calcium Carbonate Co. 
from 1935 to 1940. From 1940 to 1943 he 
represented White Laboratories, Inc., New- 
ark, N. J., for vitamin oils, D activated 
animal sterol and Fleischmann’s irradiated 
yeast. For the past two years he has been 
representing NOPCO in Arkansas, Kansas, 
Missouri, Oklahoma and Nebraska. 


Tommy Thompson 


Name New Corn King 
Representatives 


Paul D. Selin and E. D. Van Cleave have 
been appointed Corn King representatives 
for Barlow, Wright & Shores, Inc., Cedar 
Rapids, Iowa, in the states of Ohio and 
Indiana, respectively, according to an an- 
nouncement by company officials. 

Mr. Selin in Ohio, and Mr. Van Cleave 
in Indiana are replacing the former repre- 
sentative of the two states, Wally Goken, 
who was recently killed in an auto acci- 
dent. 

Mr. Selin was born in Sweden but came 
to the United States in 1923. He has three 
sons in service. He is well acquainted 
with feeding problems and his hobby is 
Holstein cattle. Mr. Van Cleave also has 
a good background in the feed industry. 
He is an Indiana man hailing from Green- 
castle, Ind. 


Joseph Lepine Heads 
Buffalo Exchange 


Joseph F. Lepine, assistant manager of 
the Ralston Purina Co., Buffalo, N. Y., was 
elected president of the board of directors 
of the Buffalo Corn Exchange last month. 
George W. Beamer, vice-president of the 
Maritime Milling Co., was elected vice- 
president. Other newly chosen officers of 
the board include Francis E. Smith, treas- 
urer; William E. Maloney, secretary; and 
Richard J. Murray, assistant treasurer. 

At the annual meeting of the stock- 
holders of the organization three new di- 
tectors were chosen for the ensuing year. 
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The new directors are Donald A. Coon, 
sales representative of Spencer Kellogg & 
Son, Inc.; John P. Gerard, manager of the 
Standard elevator and grain division of 
the Standard Milling Co.; and Francis E. 
Smith, assistant treasurer of the Superior 
Grain Corp. The two retiring directors are 
Ben B. Davis, American elevator and grain 
division of the Russell-Miller Milling Co.; 
and Harold E. Bradt, vice-president of the 
Sunset Feed & Grain Co. 

Holdover directors include O. E. Auer- 
bach, O. E. Auerbach, Inc.; Frank A. Dirn- 
berger, General Mills, Inc.; Walter F. Gage, 
Cargill, Inc.; and Fred A. McLellin, Co- 
operative GLF Mills, Inc. 
@L. M. WALKER, Gilman, IIl., has sold 
his two elevator properties to Chester 
Peters and William A. Hanlon, both of 
Danforth. Mr. Walker is retiring after 
more than 25 years in the grain business. 


@ M. R. HASNER, Watertown, S. D., has 
opened a new feed and seed store on 
Kemp avenue. Mr. Hasner was formerly 
connected with Sheldon-Reese elevators. 


@ WALTER JAHNS, Brandon, Wis., has 
assumed the position as manager of the 
Brandon Farmers’ elevator, succeeding 
P. J. Buteyn, who resigned recently. 


GIRTON NAMED ON COMMITTEE 

Harlan Girton, of the Northwestern Dis- 
tributing Co., Inc., Mason City, Iowa, and 
a director of the Western Grain & Feed 
association, has been appointed to the 
Iowa state industrial and development 
committee. Established by the legislature 
as a permanent organization, the commit- 
tee has as its duties to encourage in- 
dustries to locate in lowa and to develop 
industries already established there. 


HIGH POTENCY CONCENTRATE 
MAKES BETTER FEEDS 


VyLACTOS is designed to supply feed mixers with a single, stable 
concentrate that provides necessary vitamins, and other vital elements. 
VyLACTOS is absolutely uniform in potency, and positive in results. 
Write today for attractive prices, and full details. 


16 years of vitamin research and production guarantees dependability 


VyLACTOS LABORATORIES, Inc. 
411 EAST GRAND AVE., DES MOINES 9, IOWA 


OUR 36th CROP 


An Unequalled Opportunity for Dealers: tn localities where 


Jacques Proven Hybrid Seed Corn is not already adequately represented, there is 
an unequalled opportunity for aggressive dealers to build a stable, profitable busi- 
ness supported by a generous and proven merchandising and advertising program 


especially designed for the feed merchant. Write for details on a profitable Jacques 
dealership. 


FIVE-POINT QUALITY PROGRAM 


@ PROVEN VARIETIES, pretested for yield, maturity, quality, stand-up- 
ability, resistance to diseases, insects, weather. 


@ BRED IN NORTH, culled by northern weather—assurance of dependable 
maturity in cooler seasons. 


@ PURE, seed produced in naturally isolated fields and detasseled daily 
under constant state supervision. 


@ VIGOROUS; Jacques owned first commercial Wright drier, has more years’ 
experience than any one else in fire-drying seed corn under modern system. 


@ EVENLY GRADED; planter plates and maximum kernel dimensions 
marked on tag on each bag. 


Jacques 
acques 


Seed Co. 
SEED CORN 


Wis. 


‘Largest 
Exclusive 
Producers of 
Northern 
Bred Seed 


Corn”’ 
103 a 


purchases can be loaded into their cars or 

—adequate trucks. Often the drive-away volume of 
(Continued from page 21) sales exceeds 90 per cent of the total sales. 

chickens or a cow to get their own eggs, Regular day-in and day-out volume 
butter and milk. In this way, each regular averages a carload of feed a day, in addi- 
customer usually brings in two or three tion to sales of such supplies as harness 
new customers a year. accessories, fencing, poultry and _ stock 
Many farmers are attracted to the Alt- remedies, seeds, salt, roofing, paint, etc. 
man store because of the ease with which The regular brands carried by the firm 


The Calf Feed You Can 
Recommend With Confidence 


RYDE'S 
CREAM CALF MEAL CREAM CALF FLAKES 


(For Gruel Feeding) (For Dry Feeding) 


Famous for 


for 30 years 


RY DE & COMPANY 


5425 W. Roosevelt Rd. Chicago 50, Ill. 


FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


FOR FEED MIXING 

TANK CARS - BARRELS - DRUMS = 

QUALITY AND SERVICE UNEXCELLED 
ENTS FROM NEW ORLEANS AND ATLANTIC SEABOARD 


include Nutrena, Full-O-Pep, Staley's ang 
Spear’s. There is no grinding or mixing 
equipment in the store. 

A profitable item is baby chicks which 
are purchased already hatched. For keep- 
ing the chicks until sold, they have three 
brooders with a capacity of 1,000 chicks 
each. 

“Our parking space has been the means 
of continually increasing our volume,” Mr. 
Altman commented. “We certainly are 
glad we included it in our plans.” 
© STEWART L. COX, Oakland City, Ind, 
has purchased the Earl Nelson Feed store. 
@ CITY FEED MILL, Stoughton, Wis., has 
installed a new Blue Streak pulverizer 


BUTTERMILK 1 BiLL 


‘“‘The REAL 
Goods an’ a 
Square Deal 
make You an’ 
Yer Customers 
Ol’ Pals fer 
Life!" 

Dealer, Poultrymen, and the Ultimate 

Consumers (Chickens and Pigs) 


All Thrive 
Abundanitly upon 


SUPREME BRAND 
CONDENSED 
BUTTERMILK 


through Surprisingly Low Prices, 
The Tasty Freshness of the Product, 
and its SUPREME Nutritional 
Values. 


From a unique network of distribution 
centers, over wide territory, SUPREME 
BRAND Condensed Buttermilk is dis- 
tributed at low cost and shipped in 
day-old freshness for the benefit and 
profit of the dealer and his customers. 
SUPREME BRAND — “The Genuine 
Condensed Buttermilk in the Yellow 
Barrel” is Pure Creamery Buttermilk, 
condensed in a High Vacuum at Low 
Temperatures. It contains no pre- 
servatives and has no skim milk or 
other residues added to it. 


Guaranteed Analysis 


Fat (Butterfat) .......... 2% 


Total SOUGS 
A 


SUPREME BRAND Condensed Butter- 
milk is Guaranteed to be as good as, 
or better than, any similar product 
offered for stock feeding: and not 
more than one or two days old when 
it is shipped from a conveniently 
located creamery direct to the dealer. 


Write or Wire Today for Prices 
(You will be pleasantly surprised) 
On Barrel or Carload Lots 


PRILADELPMIA, 7. PA 
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: and grinder. 
Uniformity 
Economy 
| NATIONAL MOLAJ/ES 


SINGLE candle decorated the birth- 

day cake marking the first anniver- 
sary of the Illinois Feed association at a 
meeting of the officers and directors held 
April 24 at the Abraham Lincoln hotel, 
Springfield, Ill. 

Although this is one of the youngest of 
the various feed trade associations in 
the country, the Illinois group has already 
established itself as an up-and-coming 
organization. Formed on April 25, 1944, 
the association undertook an ambitious 
and aggressive program which has been 
successfully carried out under the capable 
leadership of its officers and committees. 

According to Vice-President Roland Nel- 
son, Lemont, director of membership, the 
association already has over 700 members 
and this figure is expected to reach 1,000 
within the next month or two. 

During the past year the public rela- 
tions committee headed by Director A. G. 
Zimmerman, Mendota, provided news 
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CARGILL 


Cargill, Incorporated §| Minneapolis 


stories about the feed industry. The legis- 
lative committee, consisting of President 
John J. White, Beardstown, and Director 
Malcolm Canterbury, Springfield, has 
kept the members informed of feed legis- 
lative matters through the association's 
bulletin, Feed Hi-Lites. To better acquaint 
members with the functions of the college 
of agriculture at the University of Illinois, 
the nutrition and extension committee un- 
der Director J. J. Lanter, Chicago, is plan- 
ning a field day by mail. 

Watching President White cut the birth- 
day cake in the photo above are, seated, 
left to right: Mr. Lanter, Victor C. Dewein, 
Forsyth, treasurer; Mr. Nelson and Mr. 
White. Standing: Lloyd Larson, Chicago, 
executive secretary; Helen Shelley Wins- 
low; Director Joseph Apple, East Alton; 
Director Russel O’Niell, Mascoutah; Mr. 
Canterbury; Mr. Zimmerman; and Director 
James Moore, Mt. Vernon. 


AX 


from Armour ‘ 


With a hungry world looking to America 
for food, feed men and farmers face busy, 
rosperous days. Food is short everywhere. 
e demand for feed is heavy and will 
continue so. 
* 


Yet with taxes, prices and feed 
costs the way they are it is easy 
to produce a lot of food and 
lose money doing it. 


* f 
Today only one standard can be applied ; 
to a feed: What will it return ie its cost? 


Many feeds are so high-priced that even 
the best of feeders cannot make them pay. 


* 


Low cost Armour’s Meat Pro- 
teins have always been a good 
buy. For more than forty years 
these feeds have been the stand- 
ard of quality ... with farmers, 
feed men, manufacturers. Rare, 
indeed, is the feed mill which 
does not carry a good stock in 
all seasons. For good feed men 
know that Armour’s Meat Pro- 
teins always sell...the year 


round. 
* 


Today when the cost of producing food 
is of the first importance the demand for 
low cost Armour’s Meat Proteins is 
greater than ever. Keep us posted on 
your needs. We are making every effort 
to make our supply go around, to service 
every inquiry. 


And remember this: Whether 
you sell direct to farmers or mix 
your own feeds, any feed with 
the Armour label on it is a feed ; 
that farmers know and trust. 
After all, folks all over America : 
have been buying Armour’s Meat 
Proteins for more than forty 
years. And we’re proud enough 
of that record to guard it closely. 


ANIMAL FEED DEPARTMENT 


ARMOUR 


and Company 
UNION STOCK YARDS, CHICAGO 9, ILL. 
Armour's 50% Meat and Bone Scraps 

Armour's 65% Special Steamed Bone Meal 


| 
J 
> 
a If It's 
It's 
3 
< 


MARIN SALES COMPANY 


Jobbers Feed Stuffs — Manufacturers Representatives 


SEA PEP 


Chamber of Commerce 327 So. LaSalle St. 
Buffalo 2, N. Y. Chicago 4, Ill. 


FEED GRAINS ...FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Bridgeport 3114 


HAMMERMILL 
CORN CUTTER 
AND GRADER 


VERTICAL FEED 
MIXER 


N 
One Machine or Complete ORN 
ENSILAGE 
Feed Mill Equipment CORN 
® Kelly Duplex, with more than HYBRID 
60 years’ experience, is well FIELD CORN 
equipped to help you plan and to FLINT CORN 
build the mill machinery you need. : poP CORN 
They will be glad to help you with and 
ED OATS 
your problems. Whether you are SE gM has the 
purchasing only one machine or 1912, varieties 
equipping a mill complete, get 
suggestions and esti- | Thousands wil of 
mates from Kelly the new catalog oF to 
Duplex. load. Co- 


The Duplex Mill and Mfg.Co. “green springs, Ohio 


pringfield, Ohio 


NOXIOUS AND OTHER BAD WEEDS OF 
IOWA 


Bulletin P 64, Iowa State College, Ames, 
Iowa. 
RAISING DAIRY CALVES 

Extension Bulletin 620, Oregon State 
College, Corvallis, Ore. 
SEED INSPECTION 

Bulletin 123, Control Series, Massachu- 
setts State College, Amherst, Mass. 


THE TEXAS FEED LAW 

Circular 106, Texas Agricultural Experi- 
ment Station, College Station, Tex. 
COSTS OF PRODUCING MILK IN PENN. 
SYLVANIA 

Bulletin 467, Pennsylvania State College, 
State College, Pa. 
YIELDS OF WINTER WHEAT 1943-44 

Circular 588, University of Illinois, Agri- 
cultural Experiment Station, Urbana, Ill. 
ILLINOIS HYBRID CORN TESTS 1944 

. Bulletin 509, University of Illinois, Agri- 
cultural Experiment Station, Urbana, Ill. 
COMMERCIAL FEEDING STUFFS 

Bulletin 660, Texas Agricultural Experi- 
ment Station, College Station, Tex. 
SEED SCARIFIERS 

Bulletin 194, University of Tennessee, 
Agricultural Experiment Station, Knox- 
ville, Tenn. 
TESTING FARM SEED 

Bulletin P 68, Iowa State College, Ames, 
Iowa. 
COMMERCIAL FEEDING STUFFS 

Connecticut Agricultural Experiment 
Station, New Haven, Conn. 
WATER CONSERVATION IN GREAT 
PLAINS WHEAT PRODUCTION 

Bulletin 655, Texas Agricultural Experi- 
ment Station, College Station, Tex. 


EFFECTIVENESS OF PROVIDING AID TO 
LOW-INCOME FARMERS 

Bulletin 466, Pennsylvania State College, 
State College, Pa. 
LAW CONCERNING CONCENTRATED 
COMMERCIAL FEEDING STUFFS - 

Circular 161, Connecticut Agricultural 
Experiment Station, New Haven, Conn. 
@ JAMES S. CUMMINS, 65, operator of a 
grain and feed store in Melrose, Iowa, 
died April 10. 


‘© RALSTON PURINA CO. has sold its 
cottonseed crushing plant and alfalfa 
dehydrating plant at Osceola, Ark., to 
Lee Wilson & Co. Purina will continue to 
operate the crushing plant for several 
weeks until it has processed the cotton- 
seed on hand, although possession of 
the alfalfa plant was transferred the first 
week in April. 
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cpecializing in 


Sam W. Henn Joins 
Iowa Feed Co. 


Sam W. Henn, well known in feed trade 
circles of the Midwest, has been appointed 
manager of the recently established Chi- 
cago office of the lowa Feed Co., Des 
Moines, Iowa, according to an announce- 
ment by C. M. “Stormy” Stormes, presi- 
dent and owner of the company. 

A graduate of Iowa State college, Ames, 


| SAM W. HENN 

lowa, Mr. Henn has been associated with 
Ralston Purina Co., Kraft Cheese Co., and 
the Borden Co. He is experienced in mer- 
chandising, advertising, sales promotion 
and nutrition, and his services will be 
available to all customers of the company 
in the Midwest. 

The Iowa Feed Co. also maintains offices 
at 120 Broadway, New York City, and 
branch offices at Omaha, Neb., and Daven- 
port, Iowa. 

@ ROGER BLACK, Farmington, Mo., has 
purchased the Watts Bros. feed and prod- 
uce business, formerly owned by the 
late L. E. Bollinger. 
@ FARMERS GRAIN & COAL CO., 
Genoa, Neb., has been organized with a 
capital stock of $25,000. Incorporators are 
Emil G. Pearson, George A. Paulson, Wal- 
lace Cromwell, Joseph Koxiol, F. A. Lowe, 
E. J. Hanson and Arvid Johnson. 


NAME MACKAY VICE-PRESIDENT 


Richard Mackay was elected vice-pres- 
ident and assistant manager of Union Spe- 
cial Machine Co., Chicago, manufacturers 
of industrial sewing machines and bag- 
closing machines, at a recent meeting of 
the company’s board of directors. A fur- 
ther change in the personnel of the com- 
pany was the appointment of G. C. Kop- 
plin, formerly assistant works manager as 
works manager, in complete charge of the 
factory. 
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YOU Can Help LOWER 
CHICK 
MORTALITY 
with 
Hilltop’s K-M 


It costs very little for 
K-M_ protection, for 
either chicks or poults. 
K-M should be used in the drinking water 

right from the start as an aid to the 

chick's digestive processes and as a Ger- 
micide to protect them from germs and 
bacteria always present in the air, water 

and soil. It is beneficial for the older 

birds, too, its Diuretic and Tonic proper- 
ties keeping them in good condition and 


always on the job. K-M can be used in 
any container, 


There's a Hilltop Aid for Almost 
Every Chicken and Turkey Ailment 


Dealers: Write 0k for Particulars The Denver Alfalfa’ 
Pas Milling & Products Co. 


LAMAR, COLORADO 


LABORATORIES 
Mids to Pe Poultry Health _ Merchants Exchange 
— ST. LOUIS 


718 Washington Ave. N., Minneapolis |, Minn. 


CAMEL 


WHEAT MIXED FEED 
for 
Poultry-Dairy Cows-Pigs 


EXCELSIOR MILLING COMPANY 


Minneapolis Minnesota 


Forget Shortages 


* A Glidden Dealer Franchise Means 
Good Feeding Results for Your Cus- 


tomers and Good Business Results for 
You... Write 


Division of The Glidden Co. 
1160 W. 18th e INDIANAPOLIS, IND. e Riley 5531 


4 
/ 
ge 
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CABLE ADDRESS "'RAYBAR" 


TIDEWATER GRAIN 


ORDER 


EXTRA | ELEVATOR CAPACITY YOUR 
WITHOUT REBUILDING EXPENSE COMPANY CAR 
ESTABLISHED 1927 NO 
Receivers Shippers Ww! 
PATENTED Exporters 
undies Larger Volume. Minnesota Girl Flour 
CAPACITY Prevents AND MILLFEEDS 


ANALYSIS _# Labor Utilized More Effectively. 
FORM No. 76 ® You Serve Customers Better. 


Screw Corporation 
719 Hoffman St. 


Members All Leading Exchanges 
Bourse Buildin Chamber of Commerce Ca pital Flou r M ! | Is, Inc. 


Philadelphia 6, Sa. Baltimore 2, Md. General Offices e Minneapolis 


Hammond, ind. 


REPAIR BUYERS CEREAL 


TEHR-GREEZE >GRADING CO. 
' MINNEAPOLIS 
FABRIC CEMENT Middlings, Red Dog 
and Mixed Feeds | § GOOD 
many other materials, Write Wire Us Your Offerings WISCONSIN TRADE 


for trade prices. 


VAL-A-COMPANY C. J. Martenis Grain Co. Prices Right — Service Prompt 


700 W. Root, Chicago 9, Illinois Produce Exchange * New York City , 


CORN MEAL Minnesota R e d oO ats 
Reliable Shippers for a Quarter Century 
GRAIN PRODUCTS 
ANIMAL and 
STALEY MILLING CO. 


E. K. ST EULC Oo. SWIFTIDE Blended Fish Oil ANIMAL-POULTRY 


handle these popular feeds. Brewer's Dried Grains ‘ y E AST F 0 A M 
ICLINTON Linseed Meal Malt Sprouts 
s Mill Feeds REGULAR and FORTIFIED 
43 

Toasted Soybean Meal... | | @ 

Corn, Oats, Screenings S SOYBEAN OIL MEAL 


Linseed Meal 


Oat Products & By-Products Feeds | | Deutsch & Sickert Co. | 


Clotrate Vitamin Oils i. 
Get our prices when in the market. 741 N. Milwaukee St., Milwaukee, Wis. Avs. 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FOR RENT 

A well equipped feed mill located in Wood- 

stock, Ill., with a full line of new machinery and 

best ‘rail facilities. Call Marengo, Ill. 261 or 
write Carl Franks. Marengo, III. 


WANTED 
Mixed feed salesmen for Wisconsin, Iowa and 
Minnesota territories. State experience and_ sa- 
lary wanted. Write Box MM-221, The Feed Bag, 
Milwaukee 2, Wis. 


FEED MIXER FOR SALE 
One ton—floor level feed—with or without 
motor and V drive; late model. Write Box 64, 
The Feed Bag, Milwaukee 2, Wis. 
HAMMER MILL FOR SALE 
Complete with screens and collector system, 
with or without motor. 30, 40 and 50 HP units. 
Write Box 45, The Feed Bag, Milwaukee 2, Wis. 
CORN CRACKER FOR SALE 
Cutter with or without grader and aspirator. 
Belt or motor driven. Write Box 47, The Feed 
Bag, Milwaukee 2, Wis. 
FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, c/o The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 

Has 30 H. P. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
The Feed Bag, Milwaukee 2, Wis. 
CURN CRACKER AND GRADER FOR SALE 

Cutter—grader—polisher—aspirator, one ton 

per hr. A-1 condition, guarantee. Write CM-116, 
oe The Feed Bag, Milwaukee 2, Wis. 

MILL MACHINERY FOR SALE 

. Hammer mill, attrition mill, feed mixer eleva- 
tor legs, screw conveyor, cob crusher magnets. 
vi Box SS-621, The Feed Bag, Milwaukee 
2 is. 


FOR SALE 

Grain, Feed, Seed and Coal business. 30,000 
bu. cap. elevator, 50 HP electric hammer mill, 
feed warehouse, office bldg., 32000 Ib. registering 
bean truck scale, new 1944. All bldgs. & equip- 
ment in good condition. Located on M. & St. L. 
Railroad in Mercer County, Ill. Write or call 
on L. G. Duncan, Sec’y, Seaton, Ill. 

PREVENT — DON’T CURE 

A healthy digestive tract in chicks is the best 
protection against oye white diarrhea 
and similar diseases. Get chicks off to a good 
start by adding UNIVERSAL YEAST with its 
digestive enzymes and vitamins, to your mashes. 
RICE LABORATORIES, Dassel, Minn. 


SALESMEN 
One of the easiest sold sidelines on the mar- 

ket. A vitamin mix of undisputed quality, at a 
price that sells readily. Write Box MA-504, The 
Feed Bag. Milwaukee 2, Wis 

FOR SALE 
Bonded Bag and Box Stacker. They pay for 
themselves in 30 days. 15 ton, 22’ x 9’ truck 
scales $440.00. 20 ton, 34’ x 10’ truck scales 
$815.00. Immediate delivery. Bonded Scale Co., 
2184 S. Third St.. Columbus 7, Ohio. 


FOR SALE 
Big Chief grinder complete with 60 HP motor. 
1—30 HP 220 volt 3 phase 60 cycle 1800 RPM 
motor with starter rebuilt. 

1—40 HP 220 volt 60 cycle compensator Tre- 
built. 

1—60 HP 220 volt 3 phase 60 cycle 1800 RPM 
rebuilt motor ball bearing. 

We also have available 60 and 75 HP motors 
220-440 volt 3 phase 60 cycle. 

Flour Mill equipment: 

1—Carter Disc Cockle cleaner, also 2 scourers 
for cleaning wheat. S. A. Meier Co., Milwaukee 
13, Wis. Phone Bluemound 2240. 


FOR SALE 
Hammer Mill, Blue Streak No. 40, complete. 
Direct connected 50 HP motor on beam base. 
es and guaranteed. McLaughlin, Ward & 
. Jackson, Mich. 


WANTED 
Field representative for national manufacturer. 
Essential industry. College trained in agriculture 
or horticulture preferred. Permanent position 
with good opportunity for advancement. Salary 
and expenses. Car furnished. Write Box MS-150, 
The Feed Bag. Milwaukee 2, Wis. 


WANTED TO BUY 
One No. 3 Gruendler peerless hammer mill 
with or without motor, fan, collector and piping. 
Write condition of mill and description of motor. 
Viendell S. Still. Selden, New York. 


FOR SALE 
1—24” Robinson Attrition mill complete with 
two 20 HP motors with compensator. Stearns- 
Magnetic separator as well as feed elevator. 
Priced to sell quickly. S. A. Meier Co., Milwau- 
kee 13. Wis. Phone Bluemound 2240. 


SALESMEN 


Write now for steady or side 
line good Commission terri- 
tory. Opening in Wisconsin, 
Minnesota, Indiana, Ohio, Kan- 
sas, Nebraska, Michigan, and 
Missouri. Call on Feed Retail 
and Jobbing Trade. Please write 
in detail. Write Box AU-144, 
The Feed Bag, Milwaukee 2, 
Wis. 


NUTRITIONIST-CHEMIST 


Progressive Southern feed manufacturer, 
laboratory-equipped, has vacancy for 
college trained nutritionist capable of 
formulating efficient feeds by application 
of modern research on nutritional require- 
ments. Should be able to judge new 
products, conduct some experiments, and 
give guidance to farm service depart- 
ment, Plant specializes in poultry and 
dairy feeds, Give full background and 
qualifications, and salary desired. Infor- 
mation will be kept confidential. 


J. T. GIBBONS, INC. 
P.O. Box 284 New Orleans 9, La. 


HOWELL'S 


MULTI-MIX 


BATCH FEED MIXER 


All-steel welded mixing chamber. 

. Built-in speed reducer runs in oil. 
Cast iron heads, 

Full length inspection door. 

Floor or suspended mounting. 

1, 1%, and 2 ton capacity. 


FOR FAT PROFITS — SELL MIXED FEEDS 


When mixed feeds contain up to 20 ingredients . . 
every one vital to thé animal . 
ough, Multi-Mix Multiple action distributes ingredients 
evenly throughout every pound of feed . . . and does it 
with amazing speed. Let us tell you more about this 
famous batch mixer. Write for Free folder. 


PRODUCTION LIMITED—ORDER EARLY 


. mixing must be thor- 


MINNEAPOLIS, MINNESOTA 


SALESMEN 


Connect now for steady posi- 
tion with salary and commis- 
sion territory. Opening in In- 
diana, Ohio, Michigan, Penn- 
sylvania, Illinois, New Jersey, 
North Carolina, South Caroli- 
na and Kentucky. Chance for 
both territory and district 
managers. Experience not nec- 
essary but helpful. Please 
write in detail. Our organiza- 
tion knows of this ad. 


Write Box FG-911, The Feed Bag, 
Milwaukee 2, Wis. 
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STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINNESOTA 


FISH OILS 


for Poultry Feed 


Sol 


MARDEN-WILD CORP. 


COLUMBIA STREET-SOMERVILLE, MASS 


{ 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran aa Middlings 


(Higher in Protein) 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 


““ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg's Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 


(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 


HEADQUARTERS FOR 


Pilot Brand Oyster Shells 

Mt. Airy Gran-l-Grit 

Nopco A & D Feeding Oils 

Vada-Zorb Poultry Litter 

Clear Quill Livestock Mineral 

Blatchford's Vitadine 20 

Clear Quill Poultry Concentrates 

Leader Peat Litter 

Small's Dehydrated Alfalfa Meals 

Waterloo Hog Feeds 

Servall-Stazdry Poultry Litter 

Marblehead "98" Calcium Carbonate 

V-C Phospho-Tobacco Fertilizers 

Royal Oak Charcoal 

Anderson Chick Boxes and Hatchery 
Supplies 


Waterloo Mills Company 


Manufacturers and Whelesale 
Distributors 


WATERLOO IOWA 


A Chance to Help You to 


Better and Bigger 
FEED BUSINESS! 


Pretty Kitty Kasco is steadily building 
a favorable reception for Kasco Feeds 
throughout her territory. On the 
radio and in magazines she is heard 
and seen. Backed by quality goods and 
top service Kasco Feeds are receiving 
aa UE more and more favor- 
WITH able reception in the 
Kascoterritory which 
ry whic 
east and south 
from the Ohio-Ind- fx 
iana line. 


It might Pay You to 
Get Better Acquainted 
with Kitty Kasco and 
the Feed She Sells. 


KASCO MILLS. Inc. 


Toledo, Ohio © Waverly, N. Y. 


KASCO FEEDS 


— helpful 


(Continued from page 59) 


Tryon Produce & Hatchery. Because of 
his familiarity with all phases of Poultry 
raising, Mr. Tryon has become an expert 
at diagnosing troubles of flock owners and 
his customers know they can depend on 
him for good advice. 

“Every feed dealer should carry a stock 
of poultry remedies,” he advises. “Not 
only as a service to customers, but as q 
sideline that yields a sizeable profit, 
Farmers are especially interested right now 
in reducing mortality rates and keeping 
down unnecessary poultry losses. hk 
doesn't take much time or effort to point 
out that the use of the proper remedies 
or preventives at the right time means 
money in the pocket of producers as well 
as more food for our fighting men. Con- 
sequently our remedy business has been 
steadily increasing and most customers 
are thankful for calling this service to their 
attention.” 

With an important qualification, Clar- 
ence Tryon predicts a profitable era ahead 
for feed merchants. “All dealers who are 
wide awake and give service are going 
to have a good business,” was the qualify- 
ing sentence he placed on his prophecy. 
And Clarence has a right to make predic- 
tions! He's been right a lot of times in 
the past three years. 

Feed merchandising to Clarence Tryon 
means being on your toes incessantly. It 
means being at the store bright and early, 
overseeing the business, waiting on the 
trade yourself, giving out an abundance of 
useful advice, showing a customer on 
paper just what you mean when you say 
he can increase his production, and call- 
ing on customers in the field whenever 
possible. According to his way of thinking 
you keep no office hours in a successful 
feed business. If there isn't time to call 
on a customer personally during the day, 
you make your visit in the evening. 
@ MAJOR FEED STORE, La Farge, Wis., 
held a grand opening recently. More 
than 700 persons were served with free 
coffee and doughnuts. 
@ ORVILLE MORGAN, Sedro Woolley, 
Wash., who recently sold his interest in 
the Morgan & Johnson Co. to his partner, 
Ernie Johnson, has purchased a feed store 
in Everett, Wash. 


@ HOMER SCHULTZ & SON, King. City, 
Mo., has changed its name to King City 
Feed store. John McConnell has joined 
the firm to replace Howard Schultz who 
has entered the armed forces. 
CHRIS EGLY DIES 
Chris G. Egly, Fort Wayne, Ind., promi- 
nent grain and feed broker, died last 
month following an automobile accident 
near South Whitley, Ind., on April 7. He 
has served as a director and as president 
of the National Hay association, and as 
a director and vice president of the Indiana 
Grain & Feed Dealers association. He is 
survived by two daughters and a son, 
Henry D. Egly. 
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You Name It 


by EMIL J. BLACKY 


This is the tale of a dealer who 

Struggled with pennies all year 
through 

Until came the crying demands of 
war 

And dollars kept rolling in by the 
score. 


He doled out feeds like hot dogs 


came 

Poppin’ ‘tween halves of a football 
game, 

“This is the jack pot, the real 
McCoy,” 

Thought he, “you're doing all right, 
big boy.” 

The war rolled on and his bank roll 
grew; 

He put on the dog and sneered 
“sez you” 

When anyone talked in a serious 
vein 

And said he was riding the gravy 
train. 


A salesman said: 
makin’ dough, 

Put some back in your business 
and help it grow, 

‘Cause you'll need tools to work 
with, doncha know, 

When you hafta start hoeing that 
harder row. 


“While you're 


“Go customer calling — talk cows, 
hogs, a chick, 

And help ‘em keep making that old 
farm tick, 

‘Cause the friendships you build 
when you're making hay 

Will help see you through on a 
dark, rainy day.” 

“Well,” scoffed the dealer, “that's 


doggoned nice, 

But, thanks, I don’t need any drum- 
mer's advice.” 

Then he turned to a customer, old 
Jim Blake, 

As he cockily put it, “to give him 
a break.” 


The fate of this dealer?>—Need we 
toretell? 

We think that the moral is clear as 
a bell, 

And although the truth in these 
words entwines, 

Maybe there's something, also, be- 
tween the lines. 
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PROTECT YOUR JUNE-JULY-AUGUST REQUIREMENTS NOW 


Increasing poultry population, 
with decreasing labor supply 
along seaboard, contribute to 


a oyster shell scarcity. 


Snow White is in new cloth 
100% clean, odorless, sterile, 
easily assimilated. (Any Sizes 
—Straight or Assorted Cars.) 


WRITE — WIRE — OR PHONE 


EDWARD R. BACON GRAIN COMPANY wHuBbard 4113—177 Milk Street 
Sales Agents: White Shell Corporation BOSTON, MASS. 


Brokers of ... 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 
205 W. WACKER DR. CHICAGO, ILL. 


A,B, D, E and G 


Use this Vitalizing Product to Make a 
Better Feed out of Your Ground Grains 


WHEAT, RYE, CORN and OATS 
FEED WHEAT and FEED BARLEY 
Any Grade—Any Quantity 


We are doing our level best to supply Conkey 
Dealers with Conkeys Y-O Feeds, which are, of 
course, already vitalized with Y-O.... 

Conkeys Y-0 Starting Feed .. . Conkeys Y-0 Egg Mash 
ConkeysY-0 Broiler Mash..Conkeys Y-0 Growing Mash 


Remember 
“It Pays to Follow the Y-O Way” 


THE G. E. CONKEY CO. 


6761 BROADWAY ° CLEVELAND 5, OHIO 


RICH IN VITAMINS A,B,D,E&G 


| BRAN D | 
OYSTER 
SHELL 
> INN; (onkeys | 
RPORATIEN 


American Dry Milk Institute............. 92 
Arcady Farms Milling Co................. 14 
Archer-Daniels-Midland Co. .............. 98 
5 
Edward R. Bacon Grain Co............... 111 
80 
Harry T. Campbell Sons’ Corp............ 97 
Capital Flour 108 
108 
104 
Commercial Solvents Corp.............-.- 41 
‘Alfalfa Milling & Products Co....107 
Des Moines Oat Products Co........ :.108 
Deutsch & Sickert Co.......... ..108 
Peder Devold Oil Co....... 
Doughboy Mills, Inc.. 


Donovan Feed Co.... 


Dreyer Commission Co... 112 
106 
E. I. du Pont de Nemours Co., Inc....... 72 
107 
Farm Crops Processing Corp.............. 82 
General Mills, Larro Feeds............... 67 
Golden Eagle Milling Co.......... 77 
Gruendler Crusher & Pulverizer Co....... 102 
Iodine Educational Bureau, Inc... oe 
Kellogg & Sons, Inc., Spencer............ 63 
Percy Kent Bag Co., Inc...... jeecheak sew 16 
King Midas Flour Mills.................. 116 
Koelsch Grain Co............ 101 
LaBudde Feed & Grain 102 
112 
Lindsey-Robinson & 30 
Manard Molasses Co., Inc............... 101 
C. J. Martenis Grain Co... 108 
Mc fillen 38 
Merchants Creamery 93 
Merchants Peed 109 
Midland Hay & Feed 112 
Mullin & Dillon Co....... 106 
115 
National Distillers Products Corp......... 95 
National Oil Products Co................. 68 
-101 


New England By-Products Co.. 
Newsome Commission Co.... 
North Carolina Granite 


North East Feed Mill Co. i 

Northern Milling Co....... 

Northrup, King & Co..... + 

108 
e112 e 


Oyster Shell Products Corp............... 32 
Pacific Molasses Co., Ltd........... a 102 
recos Valiey Aifaita Mill Co............. 113 
Russell-Miller Milling Co................. 53 
Dr. Salsbury’s Laboratories.............. 58 
Seedburo Equipment Co.................. 96 

22-23 
108 

Sunset Feed & Grain Co................. 110 
88 
Tidewater Grain Co........ 
Tobacco By-Products Co.... 
Ultra-Life Laboratories, Inc............... 37 
Union Special Machine Co................ 114 
United Feed Products Co................. 111 
§ S. Industrial Chemicals, Inc........... 49 

VyLactos Laboratories 103 


Werthan Bag Corp. . 

Wilson 


@ RUSSELL P. BAILEY, Nappanee, Ind., 
manager of the feed department of the 
Nappanee Milling Co., was inducted into 
the marine corps April 4 and is now re- 


ceiving training at Paris Island, S. C. 


@ RICHARD WILLIAMS, Centerville, Ind., 
has bought the interest of Crawford Berry 
in the Centerville Grain Co., and is now 


the sole owner. 


Pep Up Pigs and Hogs with 


TON-A-POR 


Fed by Hog Men for Many Years 
INGREDIENTS 
Areca Nuts @ Kamala @ Ameri- 
can Worm Seed @ Galangol Root 
@ Quassia @ Mandrake @ Cop- 
per Sulphate @ Sulphur e@ Nux 

Vomica and Foenugreek, 


Val-A Company 700w. root st. chicago 9, 


NOW! -Buy SUPERIOR’S - 


Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


PURE OLD PROCESS 
LINSEED OIL MEAL 
A. L. Stanchfield & Co. 


Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 


SAVE MONEY. 
with 


SEA-COLL 


Tyco Sales Co. 
53 W. Jackson Blvd. © Chicago, Ill. 
Telephone Harrison 0600 


Ask for complete information about 
“TYCO” distributorships. 


Feed Ingredients 
of All Kinds 
North East Mill Feed Company 


Minneapolis 13 Minnesota 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CoO. 


(At it since ’92) 
414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


Midland Hay & Feed Co. 
Millfeed — Ground Feeds 


712 FLOUR EXCHANGE 
MINNEAPOLIS, MINNESOTA 


DRY VITAMIN 


9 


MARION, IND. 


LEARY GRAIN CO. 


Bridgeport 1231 ® Minneapolis 15 


BAGS 


BURLAP, COTTON 
and PAPER 
PLAIN or PRINTED 

Truck | 
TFurinesa. 


INDIANAPOLIS, IND 


FORA 


CHEMICAL ANALYSIS 


OF FEEDS AND FEED INGREDIENTS 


Criterion Laboratories 


PRINCETON, ILLINOIS 


THE FEED BAG — May, 1945 


: 
| TON-A-POB 
| 
110 
85 
114 
113 
113 
AOL 
| 


Production of Milk 
Reaches High Level 


Production of milk on farms in the first 
quarter of 1945 reached a total of 27.5 
billion pounds, 2 per cent more than in 
the first quarter in 1944, and the largest 
on record for the period, according to a 
report by the United States department of 
agriculture. Milk production per cow in 
herds kept by crop correspondents on 
April 1 was approximately 6 per cent 
higher than a year earlier, despite the 
fact that the percentage of cows milked 
was low. This high rate of production 
per cow reflects a heavy rate of feeding 
of grain and other concentrates, the de- 
partment said. On April 1, the grain fed 
per cow per day was 5.54 pounds, about 
2 per cent higher than the grain fed last 
year. 

Prices received for dairy products in 
mid-March showed much less than usual 
declines from mid-February, reflecting the 
absence of seasonal adjustments in price 
ceilings. The average price received for 
butterfat, 50.7 cents per pound, was 0.1 
cent less than in mid-February and 0.4 
cent less than in March of last year. 

The average price of $3.24 per 100 
pounds received for wholesale milk in 
mid-March was 7 cents per 100 pounds 
less than on February 15 and 3 cents 
below March 15 of 1944. This decrease in 
price, the report said, was a result of 
lower prices paid by condenseries in 
March of this year as compared to March 
of 1944. 


Prices paid by dealers for milk used in 
fluid distribution have been relatively 
stable. The range of the average dealer's 
buying price for standard grade milk used 
for city distribution was $3.22 to $3.26 
per 100 pounds in the period from Sep- 
tember, 1943, to March, 1945. 

The average price paid by condenseries 
to farmers for 3.5 per cent milk during 
February was $2.68 per 100 pounds, which 
was about the same as for the previous 
six months but 6 cents less than in Feb- 
tuary of last year. Larger milk supplies 
in the evaporated milk areas probably 
accounted for the slightly lower prices this 
year than last, the department reported. 
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F Pecos Valley Alfalfa Mill 
Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


When You Want 
CAPACITY 


"It's better to have it 
and not need it; than 
to need it and not 
have it." 


SUPERIOR 


ELEVATOR CUPS 
Will meet all your require- 

ments for capacity. 
More Capacity—Longer Life 
—Greater Efficiency. 
WRITE TO: 


K. I. Willis Corporation 
Moline, Illinois 


for names of distributors and capacity 
analysis form No. 20 


< VOLD’s 


VITAMIN A&D FeepincoiL 


1000 A/100 A.O.A.C. D 
1000 A/400 A.O.A.C. D 
2000 A /400 A.O.A.C. D 


VITAMINE BRAND 
3000-400 OIL 


(A fortified Cod Liver Oil) 


Reliable, economical, chick - tested 
sources of the so essential vitamins 
A and D. 


i 147-P Varick St., New York, N. Y. 


PEDER DEVOLO Ol COMPANY, INC. 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL 


POST WAR PLANS? 


During the war our RED 
“"W" BRAND Feed Products 
have beenheld at the same 
high quality to which we 
are irrevocably committed. 

We shall take up, under 
peacetime conditions, where 
we left off. Quality will con- 
tinue to be our watchword. 


[WILSON & Co.| 


inc, 
City Chicago Oklahoma City 
Omaha Albert Lea Cedar Rapids 
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Condensed 


FISH SOLUBLES 


Pacific and Atlantic Production 


An economical source of those 
essential Amino Acids not 
present in sufficient quantity 
in protein of vegetable origin. 
Rich also, in B Complex vitamins. 


WILBUR-ELLIS COMPANY 


FISH PRODUCTS HEADQUARTERS 
430 California Street 


CHICAGO 3 
Banker's Building 


San Francisco 4 


NEW YORK 4 
17 Battery Place 


ure were proud 
though we hate to brag 
-Your Satisiaction is 
“in the bag” 


Sredman 


DA 4114-330 E CLYBOURN 


Company 


MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 


e114 e 


Here is a utility unit which 
fits into your requirements. 
It can be installed wherever : 
handy, to take care of regular production in 
small plants or as stand-by equipment in large 
plants. It can be used on almost any type of 
bag, however handled. 


The standard unit consists of a built-in 
motor, thumb-control, automatic brake, thread 
cutter, thread stand, and either a tandem 
pulley suspension system or Top Lock Thor 
Balancer. It comes equipped with a Class 
80600 enclosed type sewing head for heavy 
duty or a Class 14500 for medium to heavy 
work. Each type of head makes either a’ 
chain or a double locked stitch. Write today 
for full information on all types of bag closers 
in the New Bulletin No. 200. 


UNION SPECIAL MACHINE COMPANY 
448 N. Franklin St. & 


Chicago 10, Illinois 
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TIE IN YOUR MILL WITH 
MURPHY ADVERTISING 


For Extra Profits and Post War Prosperity 
for You and Your Customers 


Did you ever see an automobile dealer who did not prom- 
inently display the brand name of the car he sells . . . and 
did you ever see an automobile dealer who feared chain 
store competition ? 


The feed business is now big business, and after the war 
advertising and merchandising will be the keys to meet- 
ing chain store competition. 


You are doing a good job of merchandising when you 
constantly push productive, profit-making feeds towards 
your customers. 


When you display the widely advertised Murphy name promi- 
nently both outside and inside of your building, you tie your- 
self and your employees to tested feeds that bring customer 
satisfaction. This is the way to take full advantage of the 
Murphy Products Company advertising in your territory. 
Murphy’s Concentrates are made specifically to produce 
livestock wealth from less feed. 


Murphy Products Company has 7 big radio shows telling Mid- 
west farmers how to get this wealth while saving feed. Why 
don’t you tie your mill to Murphy advertising and cash in. 


@® MURPHY’S VIG-O-RAY CONCENTRATE for Poultr 
~@ MURPHY’S CUT-COST CONCENTRATE for Livestock 
6 MURPHY'S CALF MEAL ®@ MURPHY’S MINERALS 


Copyright Dec., 1943 


“PRODUCTS COMPANY 


” BURLINGTON, WISCONSIN 
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LOOKS LIKE ‘SOMETHING SPECJALY 


7 vERE's “something special” about King 
Midas Flour, too. Something that is recognized 
by both dealers and consumers. It is, of course, 
the extra quality for which King Midas has 
become famous. 


King Midas flour is milled with the one idea 
of giving ‘‘some- 
thing special” in 
baking perform- 
ance. Dealers are 


: 
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GA 


proud to recommend it and their customers 
are always pleased with its uniform high 
quality. That’s why many progressive flour 
and feed dealers handle King Midas flour 
exclusively. 


We suggest you ask a nearby King Midas 
dealer about the profit possibilities of this 
extra quality flour. Available in mixed cars 
with King Midas formula feeds and millfeeds. 
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